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up  to  December  i,  1937,  3581  doctors  had  clipped  coupons 
and  6093  other  doctors  had  mailed  letters  and  postcards 
(total,  9674)  requesting  sets  of  abstract  cards  advertised  by 
the  American  Can  Company  in  medical  and  dental  pub¬ 
lications.  This  set  of  file  cards  was  compiled  from  published 
reports  of  scientific  nutritional  research  by  recognized  author¬ 
ities  studying  essential  food  requirements  and  the  nutritive 
contents  of  specific  canned  foods. 

Canco  is  winning  consumer  confidence  in  canned  foods 
through  such  key  people  as  doctors,  dentists  and  dieticians. 
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Model  created  and  ex¬ 
hibited  by  American 
Museum  of  Natural  His¬ 
tory,  New  York. 


in  mno  of  pieniv... 

AMERICA — the  Land  of  Plenty — as  it  was  centuries  ago  and  still  is 
i  \  today,  produces  more  canned  foods  than  any  other  nation.  Yet, 
the  famous  Blackfoot  Indians,  who  for  years  were  among  the  ruling  tribes, 
starved  through  weary  winters.  Canned  Foods  are  prized  today  in  every 
country  .  .  .  every  climate.  Heekin  offers  you  a  personal  service  ...  a 
sincere  interest  in  your  canning  problems.  Our  Food  Research  Depart¬ 
ment  is  at  your  service.  Heekin  Faultless  Closing  Machines  will  handle 
your  pack  perfectly.  A  postal  card  will  bring  a  Heekin  expert  to  you. 

THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO 


nnete 


HEEKIN 


_ 

PERSONAL  SERVICE 


brings  the  factory  to 
the  farm 

Until  the  Conner  come  on  the  scene,  the 
Former  hod  o  very  limited  morket  for 
his  fresh  vegetobles  ond  fruit,  ond  for 
o  very  brief  seoson.  His  loss  wos  high, 
his  profits  low. 


Now,  (hanks  to  the  Conner  and  modern  canning 
equipment,  the  Farmer  can  go  into  mass  produc¬ 
tion  —  and  grow  in  vast  quantities  the  products 
for  which  his  land  and  climate  are  best  adapted. 
For  the  Conner  brings  his  plant  right  to  the  Farm¬ 
er,  equipped  to  handle  those  products  most  effi¬ 
ciently  and  economically.  Factory  efficiency  is 
brought  to  the  farm  —  and  the  Consumer  benefits 
as  greatly  as  the  Farmer,  for  his  grocery  bills  are 
cut  while  he  has  garden-fresh  vegetables  the 
year  round. 


OTHER  MACHINES  FOR  THE  CORN  CANNER 


Peerless  Rehusker  .  .  .  Peerless  Corn  Trimmer  .  .  . 
High  Pressure  Washer  .  .  .  Ear  Corn  Brusher 
.  .  .  Inspection  Conveyors  .  .  .  Ear  Corn  Blancher 
.  .  .  Mbdel  5  Cutter  .  .  .  Knife  Grinders  .  .  .  Spiral 
Conveyors  .  .  .  Whole  Grain  Washers  .  .  .  Mixers 
.  .  .  Syrup  System  .  .  .  Resilker  .  .  .  Cooker-Fill¬ 
ers  .  .  .  Elevators  .  .  .  Cob  Crusher  .  .  .  Corn 
Shaker  ,  .  .  Etc.,  etc. 


(Sprague-Sells  Division) 
HOOPESTON,  ILLINOIS 
Telephone  Hoopeston  123 

s  /-\ 

Ql/ipment  for 


Universal 


For  both  whole 
kernel  and 
cream  style 
corn.  Gi  /es 
big  increase 
in  yield  and 


M  &  S  Hi-Speed  Filler 

Fills  any  liquid  or  semi-liquid  prod¬ 
uct.  Handles  more  difficult  can  fill¬ 
ing  jobs  than  any  other  machine. 
Continuous  and  automatic. 


Cob-Corn  Trimmer 

Trims  all  ears  to  uniform  length 
for  packing  "corn-on-the-cob." 


Model  8  Corn  Sllker 

Stronger,  and  highly  efficient.  The 
last  word  in  corn  silkers. 


Peerless 
Corn  Washer 

For  corn,  pumpkin,  etc.  I  I 

Gently  tumbles,  rubs  and  J  I 

scrubs  product,  without  I 

bruising.  ■ 

Mail  Coupon  for  Complete  Catalog. 


!  FOOD  MACHINERY  CORPORATION  A-300.1 

■  (Sprague-Sells  Division)  HOOPESTON,  ILL. 

2  Please  send  us  your  fully  illustrated  General  Catalog. 


Super  Husker 

usks  120  to  160  ears  per 
inute  —  all  the  corn  that  two 
.’erators  can  possibly  feed. 


NAME 


FIRM 


I  CITY 


•Above. . . 

A-B  Square  Tank 
Variable  Discharge, 
Cooker  and  Cooler 


•Above... A-B  Round  BoHom 
Cooker  and  Cooler 


•Above. ..A-B  Square  Tank 
Single  Discharge,Cooker 


•Below. ..A-B  Pressure 
Cooker  and  Cooler 


•  Lefl.. .  A-B  Round 
Shell  Variable  Inlef 
Cooker  and  Cooler 


A-B  (Anderson-Barngrover)  Cookers  and  Coolers  are 
built  in  styles  and  sizes  to  suit  all  processing  requirements; 
for  all  sizes  of  cans;  for  low  temperature  processing  of 
tomatoes,  fruits,  etc.,  at  or  near  boiling  point,  and  for 
high  pressure  work  on  various  vegetables,  meat  prod¬ 
ucts,  etc. 

They  cut  costs  substantially  by  reducing  cook  room  labor 


Sprague-Sells  Division 

Send  full  details  of  A-B  Cookers  and 


Coolers  to  handle  .  cans  of  I 

(size)  I 


to  a  minimum.  They  step  up  quality  by  turning  out  every 


!  (product) 
I  per  hour. 

I  (Name) 


at  the  rate  of 


(quantity) 


can  you  pack  uniformly  cooked.  They  enable  you  to 
maintain  exactly  the  same  process  constantly. 


(Address) 


A-B-iOO-T 


Mail  coupon  for  full  particulars 


SPRAGUE-SELLS  DIVISION 

Hoopeston  Winois 
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Super- Juice  n 
Extractor  “ 

Amazingly  efficient  on 
whole,  cold  tomatoes  — 
scalded  tomatoes  —  and 
tomatoes  which  have 
been  preheated,  broken 
down  and  crushed.  Also 
for  other  vegetables  and 
fruits. 


Peerless  ■  ^ 

Rotary  Washer  S 

Tomatoes  never  in  contact  with  dirty 
water,  and  none  fit  for  canning  are 
injured.  Absolutely  sanitary. 


^  Hand 
Pack  Filler 

Steps  up  the  quality  of  your  pack 
one  grade,  because  it  does  not 
break  down  tomatoes. 


Juice  Filler 

Fills  any  juice  accurately  at  high 
speed  —  no  spill,  leak  or  ^ip.  Made 
in  6,  12,  18  and  24-Valve  sizes. 


■Super 
Pulper 

Revolutionary  new  principle 
pulps  by  both  pressure  and 
centrifugal  force,  with  amazing 
results. 


No.  2 

Incline  Scolder 

Has  sprays  above 
and  below  con¬ 
veyor,  to  suit  any 
condition  of  to¬ 
matoes.  Simple, 
sturdy,  easy  to 
clean. 


High  Pressure 
Washer— Scolder— Sorter 

Removes  every  particle 
of  dirt  and  bacteria  with¬ 
out  bruising  or  waste. 
Washes,  scalds  perfectly. 

No  transfers. 


MAIL 

COUPON 

FOR 

BIG  CATALOG 


FOOD  MACHINERY  CORP.,  (Sprague-Sells  Div.) 

Please  send  us  your  General  Catalog. 

NAME . 

FIRM . 

'ADDRESS . 

CITY . STATE 


HO<)PESTON'r7tT."| 

C-300-T  ■ 

■ 


Many  other  fine  machines 
for  tomato  canners  are 
shown  in  our  General  Cat¬ 
alog.  Mail  coupon  for  copy. 
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itfMiS  THIS  FOR 


LOOK 

AT  THIS  POWERFUL 
JANUARY  -  FEBRUARY 
ADVERTISING 
LINE-UP! 

The  American  Weekly 

Reaching  7,200,000  women  the 
week  of  January  23. 

This  Week 

Going  home  to  5,300,000  readers 
the  week  of  January  30, 

Billboards 

In  250  markets.  Featuring  leading 
Del  Monte  Fruits  and  Vegetables. 

Store  Material 

A  brand  new  3-way  price  poster, 
specially  designed  for  store  tie-ins, 
with  11  smaller  posters,  packed  in 
sets.  Sent  free.  Address  California 
Packing  Corp.,  San  Francisco. 

Plus 

Del  Monte’s  regular,  steady  adver¬ 
tising  in  leading  women’s  maga¬ 
zines  and  national  weeklies. 


- to  get  your  1938 

canned  foods  business  off 
to  a  flying  start  I 


Starting  January  20th — another  great  sales  peak  in 
Del  Monte’s  “regular  merchandising  plan.^^ 

Again,  it’s  one  of  the  strongest  special  concentra¬ 
tions  of  advertising  ever  put  behind  the  entire  DEL 
Monte  line 

— with  a  powerful  group  of  sales  helps  all  keyed 
together  to  do  a  job  for  you  (see  list  at  left) 

— featuring  nearly  30  different  DEL  MONTE  Prod¬ 
ucts,  individually  displayed  or  mentioned  in  colorful 
ads  or  billboards! 

And  remember,  it’s  all  in  addition  to  DEL  MONTE’s 
regular  advertising,  appearing  every  month  in  women’s 
magazines.  All  of  it  extra  selling  support — ^back  of  your 
own  Del  Monte  business  —  in  your  own  territory ! 

Why  not  plan  now  to  give  DEL  MONTE  special  sell¬ 
ing  attention  these  next  two  months.  Arrange  DEL 
Monte  featurings  through  your  retail  outlets — start¬ 
ing  January  20.  See  what  this  brand  can  do  to  help 
you  get  the  jump  on  1938  canned  foods  volume! 


(Jet  now  ht  amteien, 

PEAK  PERIOD  OF 
DEL  MONTE  SELLING 


STAmm  JAN.  20 


!annary  17, 1938 
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Increased  Yl  E  IDS 
Improved  QUALITY 

A  I  An<^ri>  iAir^/\iLjr _ 


RESULTS  are  what  you  spend  your  money  for — not 
fertilizer  itself.  There  isn't  anything  particularly  attractive  about 
fertilizer,  as  such.  You  can't  eat  it,  wear  it,  live  in  it,  ride  on 
it,  or  educate  the  children  with  it. 

But  you  can  do  all  of  these  things  and  more — with  the  results 
which  the  right  fertilizer  produces. 

Granular  'Aero'  Cyanamid  is  the  right  nitrogen  fertilizer. 

In  wet  seasons  it  doesn't  wash  out  of  the  soil  but  stays  right 
there  and  keeps  pushing  the  crop. 

In  dry  seasons,  if  plowed  down  with  cover  crops  or  crop 
wastes  before  planting,  it  induces  deep  rooting  and  a  high 
degree  of  drought  resistance  —  so  keeps  right  on  pushing 
the  crop. 

In  aU  seasons  it  speeds  up  the  transformation  of  coarse  or¬ 
ganic  materials  into  humus,  and  at  the  same  time  supplies 
lime  enough  to  neutralize  the  organic  and  nitric  acids  which 
form  during  the  rotting  process. 


Write  for  Leaflet  F-155. 


AMERICAN  CYANAMID  COMPANY 


30  ROCKEFELLER  PLAZA  NEW  YORK,  N.  Y. 
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Nothing  is  so  unlike  as  two  peas  in  a  pod 


Big  Field  Production  of  Seed  Peas 


NOTHING  SO  UNLIKE 

AS  CRITES-GROWN  SEED  and  ORDINARY  SEED 

Superlaska  is  different  from  Alaska 

Spot  or  Future 


CRITES -MOSCOW 


WILLIS  L.  CRITES,  Manager 


MOSCOW.  IDAHO 


GROWERS,  INC 


iinuary  17, 1938 


THE  CANNING  TRADE 


9 


AVARS  SPECIAL  HIGH  SPEED 

Pea  and  Bean  Filler 


This  machine  will  he  shown  at  our  Booth  No.  3 
at  National  Canners  Convention,  Jan.  24th  to  29th 


RCVOLVtNC 

PEA  GRADE 

SPRAY  PIPE 
VALVE 


STEAM  COIL 

BRINE  ADJUSTING 
WHEEL 

BRINE 
INDICATOR 


PEA 
HANDWHEEL 


LEVER 

HANDWHEEL 


POINTS  of  SUPERIORITY 


1 .  Higher  Speed. 

2.  All  controls  on  one  side. 

3.  Direct  drive  to  closing  machine  or  pulley. 

4.  Longer  can  feed/  easily  accessible. 

5.  Pre-briner  putting  a  measured  amount  of  brine 
in  empty  can. 

6.  Change  grade  dial  gauge  with  hand  wheel 
adjustment  for  peas. 

7.  Change  grade  dial  gauge  with  hand  wheel 
adjustment  for  brine. 


8.  No-Can  No-Fill  attachment  for  both  peas 
and  brine. 

9.  Change  grade  lever  takes  out  all  cans  from 
filler  at  last  of  grade,  all  the  rest  of  Filler 
standing  still. 

10.  No  waste  of  brine.  With  more  funnels,  cans 
have  longer  time  under  funnels. 

1 1 .  Larger  revolving  hopper. 

12.  Gears  enclosed  so  brine  cannot  rust  them 
out  or  remove  oil  and  grease  from  bearings. 

13.  Bronze  Bushed  Bearings. 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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Now  it  is  more  important  than  ever  for  canners 
to  he  sure  that  the  cans  they  buy  are  hacked  up 
by  dependable  service  to  meet  every  emergency. 

Continental  through  its  32  years  of  experi¬ 
ence  has  the  man-power,  facilities  and  resources 
to  render  quickly  every  possible  service  for  its 
customers — permitting  them  to  concentrate  on 
getting  in  the  crops,  canning  them  and  selling 
the  packs. 

Most  important.  Continental  offers  the  high¬ 
est  quality  cans,  developed  by  men  who  have  de¬ 
voted  their  entire  lives  to  making  better  seams, 
better  coatings  and  better  enamels. 

Closing  machines,  designed  and  built  in 
Continental’s  own  machine  shops,  are  availa¬ 
ble  in  types  and  sizes  for  every  cannery  need. 

And  Continental’s  closing  machine  men,  lo¬ 
cated  right  in  the  heart  of  packing  activities,  are 
available  any  time  of  the  day  or  night,  quickly. 


When  unusual  problems  in  canning  arise  —  quick 
research  service  often  may  mean  the  difference 
between  profit  and  loss.  In  Continental’s  Labo¬ 
ratories  a  large  group  of  specialists  are  available 
to  render  immediate  assistance — men  backed  up 
by  a  wealth  of  practical  experience  gained  in  help¬ 
ing  canners  all  over  the  country. 

Continental’s  many  factories  and  warehouses 
located  at  convenient  points  assure  the  quick 
replenishing  of  depleted  can  stocks  during  peak 
periods — a  factor  relieving  you  of  worry  during 
times  of  sectional  distress.  Also  getting  the  cans 
on  your  siding  the  quickest  and  cheapest  way,  is 
still  another  matter,  one  in  which  our  Traffic 
Department  excels. 

Guard  as  you  will  against  unexpected  develop¬ 
ments  and  emergencies,  there  will  come  a  time 
when  you’ll  need  help  and  need  it  quickly — that’s 
when  you’ll  be  glad  you’re  a  Continental  customer. 


Continental  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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THE  CANNING  TRADE 

Established  1878 

The  BUSINESS  and  MARKET  JOURNAL  of  the  CANNED  FOODS  INDUSTRY 


EDITORIALS 


PUBLISHED  EVERY  MONPAY  BY 

THE  CANNING  TRADE 

2*^  Sjuth  Gay  Street 
Baltimore,  Md. 

Telephone  Plaza  2698 

Arthur  I.  Judge 

Manager  and  Editor 

The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the  in¬ 
terest  of  the  C aimed  Food  Packers  of 
the  United  States  and  Canada.  Now 
in  its  sixtieth  year. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ignored. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 


TERMS  OF  SUBSCRIPTION 


One  Year  -  -  -  - 

$3.00 

Canada  . 

4.00 

Foreign  ----- 

5.00 

Extra  Copies, 

when  on  hand,  each 
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ADVERTISING 

!  ates  upon  application.  Forms  close 
W.  Inesday;  cover  forms,  Tuesday. 
Co  y  required  for  proof  ten  days  in 
ad  mce  of  close. 

Ei  ■  red  as  second-class  matter  at  the 
Po  tofhce,  Baltimore,  Md.,  under  Act 
of  March  3,  1879. 


First — The  world  speaks  of  this  Chicago  Convention  as  “A  Food 
Trades  Convention”  and  it  is  true  there  will  here  assemble  not  alone 
the  commercial  canners  of  foods  from  all  quarters  of  the  country,  the 
brokers  who  are  the  sales  force  for  this,  now  mammoth  industry,  and  the 
great  machinery  and  supply  sources  upon  which  it  depends,  but  also  many 
other  branches  of  the  food  supply  world,  some  closely  related  and  others 
very  distantly  if  at  all.  And  in  addition  the  great  distributors  of  food 
products,  the  wholesale  grocers,  and  the  varying  kinds  of  chains  of  retailers 
will  meet.  If  the  food  trades  were  all  assembled  in  one  Convention  it 
would  be  too  unwieldy  to  even  hope  for  anything  worth  while  to  come  out 
of  it. 

This  year  they  have  wisely  separated  the  various  units,  lodging  them 
in  different  hotels — the  canners  and  the  “machinery  men”  at  The  Stevens ; 
the  brokers  at  The  Palmer;  the  distributors  at  the  Auditorium,  etc., — in 
the  fond  hope  and  expectation  that  the  Canners’  Convention  may  get  down 
to  business,  and  each  other  branch  as  well.  The  rallying  point,  after 
business  hours,  of  course,  will  be  The  Stevens. 

The  first  in  this  Convention  idea  was,  is  and  always  will  be  the 
canners;  that  industry  which  is  now  producing  the  staggering  output  of 
ten  thousand  million  individual  packages  of  safely  processed  foods,  running 
the  full  gamut  of  products  used  by  humans,  and,  of  late,  by  the  pets  of 
these  humans,  as  well.  The  canners  were  among,  if  not,  the  first  of  all 
industries  to  gather  in  business  associations ;  they  set  the  example  to  other 
lines  of  business  of  the  value  of  association,  but  we  sometimes  wonder  if 
they  have  profited  as  much  as  many  of  their  imitators  in  other  lines.  With 
that  idea  in  mind,  we  are  reprinting,  elsewhere  in  this  issue,  an  address 
made  by  the  then  leading  buyer  of  canned  foods,  the  late  Mr.  Walter  B. 
Timms,  made  at  the  1904  Convention  of  the  industry,  three  years  before 
the  formation  of  the  present  National  Canners  Association.  Read  his 
graphic  picture  of  conditions  as  they  were  at  that  time,  and  with  which 
he  was  thoroughly  acquainted,  and  then  draw  your  own  picture  of  con¬ 
ditions  as  they  exist  today  in  this  same  industry. 

When  in  1882  the  first  association  of  exclusively  canners,  was  formed, 
the  Baltimore  Canned  Food  Exchange,  production  was  not  only  tiny  in 
comparison  with  today’s  output,  but  it  was  produced  under  the  greatest 
difficulties  of  hand  labor  in  every  respect,  container  as  well  as  finished 
product;  under  labor  troubles  that  were  more  severe  than  anything  now 
seen,  and  worst  of  all  with  a  percentage  of  spoilage  of  the  goods  that  now 
seems  increditable,  running  as  it  did  from  10  per  cent  to  25  per  cent,  and 
100  per  cent  in  too  many  cases. 

You  have  been  reading  this  year  that  splendid  history  of  canning.  The 
Canning  Clan,  but  we  will  be  pardoned,  we  trust,  in  wishing  to  pay  a  filial 
debt  due  the  writer’s  father,  Edward  S.  Judge,  for  the  part  he  played  in 
keeping  canning  alive  in  those  early  days.  The  canners  then  in  business 
had  no  faith  in  their  goods,  nor  in  the  possibilities  of  the  industry,  one  of 
its  leaders,  a  man  of  education  and  wealth,  pronouncing  what  he  thought 
its  epitaph:  “The  business  contains  within  itself  the  seeds  of  its  own 
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destruction,”  and  he  meant,  of  course,  this  heavy  spoil¬ 
age  and,  too,  the  too  strong  temptation  for  human 
nature,  the  fact  that  the  contents  were  hidden  from 
the  eye ;  for  even  in  those  days  deception,  to  meet  the 
price,  was  rampant.  Edward  S.  Judge  stood  the  lone 
contender  that  its  weaknesses  could  be  overcome,  and 
that  the  day  would  dawn  when  the  can  would  be  the 
pantry  of  the  world.  That  was  the  task  to  which  he 
devoted  his  but  recently  begun  (1878)  journal.  The 
Canning  Trade,  which,  like  the  Exchange,  represented 
another  pioneer  venture  into  the  unknown.  History 
is  not  given  to  handing  laurels  to  foolhardy  men  who 
stand  opposed  to  the  best  thought  of  the  times,  but  in 
the  light  of  the  wonderful  accomplishment  scored  by 
this  same  canning  industry,  as  witnessed  today,  we 
may  be  thankful  that  there  was  an  Edward  S.  Judge, 
and  that  he  had  the  faith,  and  the  vision  he  displayed. 
He  never  had  any  doubts  as  to  the  great  possibilities 
of  canned  foods,  and  so  he  devoted  his  energies  to  im¬ 
proved  methods  of  production,  to  the  encouragement 
of  the  use  of  machinery,  and  to  the  elimination  of  the 
dishonest  methods,  and  unethical  practices  which  had 
crept  in.  Most  of  what  he  strived  so  hard  for  has  been 
accomplished,  but  have  the  business  ethics  and  the 
business  ability  of  the  canners  kept  step  with  this 
progress?  As  the  producers  of  the  world’s  leading 
food  supply,  those  producers  ought  to  be  the  leading 
business  men  of  the  world. 

This  Convention,  then,  should  be  a  session  of  busi¬ 
ness  men  bent  upon  improving  their  industry,  upon 
erradicating  any  weaknesses  or  evils  that  may  exist, 
determined  to  present  their  products  to  the  public  in 
such  a  way  that  that  old,  original  sin,  the  hidden  con¬ 
tents,  shall  be  no  slightest  deterrent  to  more  and  better 
consumption  of  the  goods.  They  should  be  busy,  and 
take  definite  action,  upon  improved  selling  methods 
based  upon  such  a  high  plane  of  uniform  action  that  all 
other  business  might  envy  and  attempt  to  follow. 

Scientific  and  mechanical  advancement  in  the  pro¬ 
duction  of  the  goods  have  gone  far  beyond  fondest 
expectations ;  popular  consumption  has  followed  as  Mr. 
Timms  nor  any  early  canner  could  ever  have  dreamed. 
Only  the  selling  of  the  goods  has  lagged,  and  made  no 
progress  over  those  early  days,  or  even  over  the  time 
referred  to  by  Mr.  Timms  twenty  years  later.  Will 
this  1938  Convention,  or  can  it,  supply  this  fatal 
shortage  ? 

Is  this  to  be  a  business  Convention,  as  “Better 
Profits”  begs  that  it  may  be,  or  is  it  to  be  just  a 
Jollification? 

THE  BIG  SHOW — Read  the  story  as  told  to  us  by 
a  real  artist.  He  heads  it: 

MODERN  MIRACLE  WORKERS  TO  MEET 
IN  CHICAGO 

A  theatrical  hit  current  in  the  East  is  based  on  the 
miracles  wrought  by  Father  Malachi,  a  humble  parish 
priest.  Chicago,  too,  is  to  have  contact  with  miracle 
workers  in  the  membership  of  the  canning  industry 
from  the  entire  United  States,  who  will  assemble  for 
their  annual  convention  January  23rd  to  28th.  They 
have  been  and  are  living  a  modern  miracle — in  con¬ 
verting  the  choicest  products  of  the  tree,  vine  and  plant 


at  the  peak  of  their  perfection  into  the  luscious  canned 
foods  which  are  available  to  all  the  world,  in  season 
and  out. 

Miracles,  you  will  say,  are  the  products  of  super¬ 
natural  workings — and  the  canning  business  only 
applies  normal,  common  sense  processes  to  raw  prod¬ 
ucts  by  means  of  machinery.  But  therein  lies  your 
miracle — for  though  canned  foods  are  so  commonplace, 
and  as  familiar  as  the  telephone,  the  memory  of  many 
living  men  goes  back  to  the  days  when  the  only  ma¬ 
chines  available  to  canners  were  the  crude  labor  saving 
devices  they  themselves  had  built,  either  from  their 
own  ideas  or  those  of  their  neighbors.  Cans  were  hand 
made — every  operation  in  the  industry  was  hand  work, 
and  canned  foods  were  a  luxury,  not  a  necessity. 

Examples  of  mechanical  improvements  could  be  cited 
ad  infinitum,  but  to  do  so  would  present  but  one  facet 
of  this  miracle  which  is  canning.  Seedsmen  were  add¬ 
ing  their  contributions  to  the  boiling  pot,  by  the  breed¬ 
ing  of  canning  strains  that  make  present  day  canned 
foods  so  nutritious  and  so  highly  regarded.  The 
scientist,  too,  was  building  the  foundations  of  our  pres¬ 
ent  knowledge  of  bacteria,  proper  processes,  vitamins 
and  the  rest  of  the  solid  footing  which  has  replaced 
our  rule-of-thumb  beginnings. 

Canning  not  a  miracle?  The  industry  can  defy  any 
critic  to  visit  its  convention  at  Chicago  in  January  and 
the  proof  will  be  written  large.  The  talks  of  dis¬ 
tinguished  scientists,  the  conversations  of  the  canners 
themselves,  the  exhibit  of  machinery  and  supplies  all 
will  give  incontrovertible  testimony  to  the  miracle  of 
our  industry. 

The  attendance  at  the  exhibits  is  proof  positive  of 
the  canners’  faith  in  the  miracle  they  are  fostering, 
for  no  canning  plant  is  ever  complete  so  long  as  more 
efficient  machinery  is  available,  or  while  new  and  better 
methods  are  being  offered. 

Year  by  year,  the  search  for  surer  and  more  efficient 
means  to  insure  quality  has  gone  on,  demanded  by  far- 
seeing  canners  and  abetted  by  seedsmen,  machinery 
builders  and  their  scientific  investigators.  As  a  result, 
the  miracle  workers  of  the  canning  world  are  preparing 
to  descend  on  Chicago  in  larger  numbers  than  ever,  to 
view  the  largest  exhibits  of  canning  machinery  ever 
assembled,  and  to  think  out  answers  to  their  never- 
ceasing  problems,  to  make  their  industry  ever  greater. 

This  year,  for  the  first  time  the  show  will  be  open  on 
Tuesday  evening;  always  before  the  show  closed  down 
at  6:00  P.  M.  to  allow  exhibitors  and  canners  to  ha\e 
their  evening  free,  but  this  year  the  canners  asked  the 
machinery  men  to  keep  their  show  open  on  Tuesday 
evening  so  that  canners  who  were  busy  during  the  da'^ 
with  Association  meetings  might  see  the  exhibit  i  ’ 
machinery  and  supplies  early  enough  in  the  week  rn 
that  they  might  decide  just  what  purchases  should  he 
made  before  the  close  of  the  exhibition. 

Faith  will  move  mountains,  and  is  the  basis  f(  • 
miracles. 

Probably  canners  get  their  supernatural  powe  ^ 
from  their  close  association  with  nature,  for  the  very 
act  of  planting  seeds  calls  for  faith  in  the  miraculoii '. 
Be  that  as  it  may,  the  miracle  exists,  and  each  of  rs 
may  be  proud  of  his  part  therein. 
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PRESIDENTS-. 


Canning  Machinery  &  Supplies 
NEAL  S.  SELLS 
Food  Machinery  Corporation 
Hoopeston,  III. 


National  Canners 
RALPH  0.  DULANEY 
John  H.  Dulany  &  Son 
Fruitland,  Md. 


National  Food  Brokers 
THOMAS  H.  McKNICHT 
McKnight  &  Patten 
Memphis,  Tenn. 


THE  CONVENTION  PROGRAMS 

CHICAGO,  JANUARY  23  to  28,  1938 


ARRANGEMENT  OF  PROGRAM 

The  protrram  for  the  convention  of  the  Allied  Association 
reflects  the  desire  of  the  canned  food  industry  and  trade,  for 
first,  competent  discussion  of  such  phases  of  their  business  as 
are  of  timely  intei'est,  and,  second,  opportunity  for  the  various 
branches  of  the  industry  and  trade  to  confer  upon  business 
matters. 

Each  of  the  three  Associations  has  so  arranged  its  program 
that  the  principal  meetings  of  the  convention  will  end  on  Tues¬ 
day,  leaving  the  remainder  of  the  convention  week  free. 
Accordingly,  all  those  at  the  convention  should  be  able  both  to 
att(  nd  the  meetings  and  to  meet  their  numerous  business 
enji  licments. 

T  e  National  Canners  Association  will  have  three  general 
ses^  ns  and  a  joint  meeting  with  the  National- American  Whole- 
s'ali  Irocers  Association  for  the  discussion  of  labeling.  Industry 
anil  Association  problems,  factors  in  the  business  situation,  and 
pul  .  relations — all  of  which  topics  are  of  direct  and  immediate 
intt  st  to  every  canner  and  those  with  whom  he  does  business — 
will  le  discussed  by  speakers  exceptionally  well  qualified  to 
pic  it  those  subjects.  Members  of  the  National  Food  Brokers 
Ass  ation  and  the  Canning  Machinery  and  Supplies  Associa- 
tioT;  'ave  been  extended  a  cordial  invitation  to  meet  with  the 
cam  I's  at  this  session.  In  addition,  there  will  be  a  series  of 
com  ences  on  raw  products  and  canning  problems. 

REGISTRATION 

T*  registration  booth  at  the  Stevens  Hotel  will  be  located 
on  tr  main  lobby  floor  south  of  the  elevators  and  will  be  opened 
Sum  iy  afternoon,  January  23.  Immediately  upon  arrival, 
ever  ne  attending  the  convention  should  go  to  the  booth  and 
i’egi>:.>r.  A  special  identification  button  will  be  issued  on 


registration,  which  will  be  necessary  in  connection  with  entrance 
to  the  canning  machinery  and  supplies  exhibit. 

BOARD  OF  DIRECTORS  MEETING 

Preceding  the  opening  of  the  convention  a  meeting  of  the 
Board  of  Directors  of  the  National  Canners  Association  will 
be  held  on  Sunday  morning,  January  23,  at  10.30  o’clock  in 
the  West  Ballroom. 

MACHINERY  AND  SUPPLIES  EXHIBIT 

The  exhibit  of  the  Canning  Machinery  and  Supplies  Associa¬ 
tion  will  be  held  in  the  Machinery  Hall,  Gi’and  Ballroom  and 
Foyer,  East  Lounge  and  Writing  Room  Lounge,  Stevens  Hotel. 
On  Monday  the  exhibit  will  open  at  9.00  A.  M.  and  close  at 
6.00  P.  M.  On  Tuesday  it  will  open  at  12.00  Noon  and  close 
at  10.00  P.  M.  On  Wednesday,  Thursday  and  Friday  the  exhibit 
will  open  at  9.00  A.  M..  and  close  at  6.00  P.  M.,  except  on  Friday 
when  the  closing  hour  will  be  2.00  P.  M. 

Admission  to  the  Machinery  and  Supplies  Exhibit  will  be  by 
Canners’  badges.  Brokers’  badges  or  by  badge  to  be  secured  at 
the  registration  desks.  No  one  will  be  admitted  without  a  badge. 

TIME  AND  PLACE  OF  MEETINGS 

All  the  meetings  scheduled  on  the  program  of  the  National 
Canners  Association  will  be  held  in  rooms  on  the  third  floor  of 
the  Stevens  Hotel.  Signs  indicating  the  location  of  these  rooms 
will  be  displayed  in  the  elevator  lobby  on  the  third  floor,  as 
well  as  at  the  meeting  rooms. 

Everyone  is  urged  to  be  prompt  in  attendance.  The  meetings 
will  start  promptly  both  as  a  courtesy  to  the  speakers  and  in 
order  to  give  adequate  time  for  presentation  of  the  variotis 
subjects  within  the  period  allotted. 
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THE  SECRETARIES- 


National  Food  Brokers 
PAUL  FISHBACK 
Indianapolis,  Ind. 


National  Canners 
FRANK  E.  CORRELL 
Washington,  D.  C. 


Canning  Machinery  &  Supplies 
SAM  C.  CORSLINE 
Battle  Creek,  Mich. 


NATIONAL  CANNERS 
Stevens  Hotel 

MONDAY,  JANUARY  24 

10.00  A.  M. — Opening  Session — North  Ballroom 

Presiding:  Ralph  0.  Dulany,  President,  National 

Canners  Association. 

Devotions 

Announcement  of  Committees 
The  Year  in  Retrospect 

Ralph  O.  Dulany,  President,  National  Canners  Assn. 

Report  of  Committee  on  Nominations 
Election  of  Officers 
Canners'  Sales  Contracts 

H.  F.  Krimendahl,  Chairman,  Sales  Contracts  Com¬ 
mittee,  Celina,  Ohio. 

F.  Hall  Wrightsen,  Chairman,  Contract  Enforcement 
League,  Easton,  Maryland. 

Recent  National  Developments 

H.  Thomas  Austern,  of  Counsel  for  National  Canners 
Association,  Washington,  D.  C. 

The  Annual  Report  of  the  Secretary-Treasurer  will  be 
available  in  printed  form  at  this  session. 

2.00  P.  M. — Second  Session — North  Ballroom 

Presiding:  Ralph  O.  Dulany,  President,  National  Canners. 

Factors  in  the  Business  Situation 

Business  and  Economics 

Neil  Carothers,  Director,  College  of  Business  Adminis¬ 
tration,  Lehigh  University,  Bethlehem,  Pa. 

Business  and  the  Federal  Law 

Stanley  F.  Reed,  Solicitor  General,  Department  of 
Justice,  Washington,  D.  C. 

Business  and  Legislation 

Millard  E.  Tydings,  United  States  Senator  from  Mary¬ 
land,  Washington,  D.  C. 


JOINT  MEETING 
8.30  P.  M. — Cold  Room — Congress  Hotel 

National-American  Wholesale  Grocers  Association 
National  Canners  Association 
Presiding:  W.  H.  Tyler,  President,  National  Wholesale 
Grocers  Association. 

Modern  Labeling — A  Means  of  Bettering 
Relations  with  Canners 

Speakers: 

Ralph  O.  Dulany,  President,  National  Canners  Asso¬ 
ciation. 

S.  A.  Ranzoni,  S.  &  W.  Fine  Foods,  Inc.,  San  Francisco, 
California. 

Harry  A.  White,  California  Packing  Corporation,  San 
Francisco,  California. 

Horace  W.  Armstrong,  Reid,  Murdoch  &  Company, 
Chicago,  Illinois. 

Frank  Gerber,  Fremont  Canning  Company,  Freemont, 
Michigan. 

Arthur  P.  Williams,  R.  C.  Williams  &  Company,  Inc., 
New  York,  N.  Y. 

TUESDAY,  JANUARY  25 

10.00  A.  M. — Third  Session — North  Ballroom 

Presiding:  Ralph  O.  Dulany,  President,  National  Cannus. 
The  President  of  the  National  Canners  Association  has  '.x- 
tended  to  the  Presidents  of  the  National  Food  Brokers  Assoi  :a- 
tion  and  the  Canning  Machinery  and  Supplies  Association  a 
cordial  invitation  for  the  members  of  these  organizations  to 
attend  this  session  of  the  National  Canners  Association,  which 
will  be  devoted  to  a  subject  of  mutual  interest  to  everyon(  in 
the  canning  industry  and  trade. 

Public  Relations 

The  Industry  and  Its  Public 

J.  Harry  Covington,  of  Counsel  for  the  National  <  m- 
ners  Association,  Washington,  D.  C. 

The  Consumer's  Place  in  the  Canner's  Picture 

Mrs.  Anna  Steese  Richardson,  Crowell  Publishing  Cum- 
pany.  New  York,  N.  Y. 


January  17, 1938 


vw  the  new  year 
gets  under  way,  we  of  Crown  Can  wish  to  express  our 
appreciation  for  the  generous  response  of  can  buyers  to 
the  new  ideas  and  policies  we  introduced  last  year.  Your 
approval  of  these  policies  has  been  expressed  through 
your  patronage.  And  further  evidence  of  your  confidence 
is  seen  in  the  increase  of  business  you  have  awarded  us 
for  the  coming  season. 

Can  buyers  may  rest  assured  that  in  1938  Crown  Can 
will  continue  and  further  develop  the  same  helpful  pol¬ 
icies  and  service  that  have  met  with  such  great  favor 
throughout  the  industry. 


FEBRUARNf 


See  our  exhibit  at  the  Canning  Machinery 
and  Supplies  Shou — Hotel  Stevens^  Chicago, 
Illinois.  January  24th  to  28th<,  Booth  No.  117 


PACKERS’  CANS  FOR  1938  soldf.  o.  b.  Phila¬ 
delphia,  Baltimore,  St.  Louis,  Houston. 
Madison  and  other  selected  points. 
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Address: 

William  J.  Cameron,  Ford  Motor  Company,  Dearborn, 
Michigan. 

Reports  of  Committees 

Installation  of  Officers 

2.30  P.  M. — Pitted  Red  Cherry  Section — 

Private  Dining  Room  2 

Chairman:  James  M.  Irwin,  Cleveland,  Ohio. 

Secretary:  James  Lyman,  Traverse  City,  Michigan. 

National  Cherry  Week 

Dan  F.  Gerber,  Chairman,  National  Cherry  Week  Com¬ 
mittee,  Fremont,  Michigan. 

McNary-Mapes  Standards  for  Red  Pitted  Cherries 

V.  B.  Bonney,  Food  and  Drug  Administration,  Wash¬ 
ington,  D.  C. 

Uniform  Sales  Contract  for  Pitted  Red  Cherries 

A.  W.  Lawrence,  Sturgeon  Bay,  Wisconsin. 

Adulteration  of  Cherry  Pies 

Karl  S.  Reynolds,  Sturgeon  Bay,  Wisconsin. 

Election  of  Officers 

CANNING  AND  RAW  PRODUCTS  PROBLEMS 
2.00  P.  M. — North  Ballroom 

Presiding:  W.  D.  Bigelow,  Director,  Research  Laboratories, 
National  Canners  Association. 

Charles  G.  Woodbury,  Director,  Raw  Products 
Bureau,  National  Canners  Association. 

Pea  Variety  and  Canning  Tests 

Wisconsin:  E.  J.  Delwiche,  Wisconsin  Experiment  Sta¬ 
tion,  Madison,  Wisconsin. 

New  York:  Charles  B.  Sayre,  New  York  State  Experi¬ 
ment  Station,  Geneva,  New  York. 

The  Tenderometer 

Demonstration  and  discussion:  Dr.  William  McK. 
Martin,  Research  Department,  American  Can  Com¬ 
pany,  Maywood,  Illinois. 

The  Fieldman's  Viewpoint 

John  L.  Albright,  Columbus,  Wisconsin. 

Sweet  Corn  Variety  and  Canning  Tests 

Wisconsin:  Norman  P.  Neal,  Wisconsin  Experiment 
Station,  Madison,  Wisconsin. 

New  York:  Charles  B.  Sayre,  New  York  State  Experi¬ 
ment  Station,  Geneva,  New  York. 

Progress  in  Objective  Tests  for  Canned  Foods 

H.  R.  Smith,  Research  Laboratories,  National  Canners 
Association,  Washington,  D.  C. 

WEDNESDAY,  JANUARY  26 

9.30  A.  M. — North  Ballroom 


Tomato  Varieties— Results  of  1937  Tests 

Panel  discussion  by  representatives  of  experiment 
stations. 

Leader:  Charles  G.  Woodbury. 

Fertilizers  and  Fertilizer  Placement 

Discussion  leader:  Charles  B.  Sayre,  New  York  State 
Experiment  Station,  Geneva,  New  York. 

Tomatoes  Diseases  and  National  Research  Program 

Discussion  leader:  S.  P.  Doolittle,  U.  S.  Bureau  of  Plant 
Industry,  Washington,  D.  C. 

Tomato  Seed  Certification 

Discussion  leader :  K.  W.  Lauer,  Pennsylvania  State  De¬ 
partment  of  Agriculture,  Harrisburg,  Pennsyl¬ 
vania. 

CANNING  PROBLEMS  CONFERENCE 
2.00  P.  M. — North  Ballroom 

Presiding:  J.  Russell  Esty,  Director,  Western  Branch  Re¬ 
search  Laboratory,  National  Canners  Association 

Technical  Control  in  Canning  Tomato  Products  and  Spinach 

Discussion  leader:  C.  T.  Townsend,  Western  Branch 
Laboratory,  National  Canners  Association,  San 
Francisco,  California. 

Factors  Affecting  the  Quality  of  Canned  Tomatoes 

Discussion  leader:  C.  L.  Smith,  Research  Department, 
Continental  Can  Company,  Chicago,  Illinois. 

Conservation  of  Vitamin  C  in  Tomato  Juice  Production 

Discussion  leader:  N.  H.  Sanborn,  Research  Labora¬ 
tories,  National  Canners  As.sociation,  Washington, 
D.  C. 

Relation  of  Plant  Equipment  to  Flat  Sour  Spoilage  in  Tomato  Juice 

Discussion  leaders:  W.  E.  Pearce  and  E.  H.  Ruyle, 
Research  Department,  American  Can  Company, 
Maywood,  Illinois. 

RAW  PRODUCTS  CONFERENCE 
2.00  P.  M. — North  Assembly  Room 

Presiding:  Charles  G.  Woodbury,  Director,  Raw  Products 
Research  Bureau,  National  Canners  Association. 

What  Should  Canners  Do  About  Pea  Aphid  in  1938? 

Suggestions  from  Joint  Committee  of  Entomologists 

W.  P.  Flint,  Illinois  Experiment  Station,  Urbana,  Ill. 

Results  of  1937  Experiments 

J.  E.  Dudley,  Jr.,  U.  S.  Bureau  of  Entomology  and 
Plant  Quarantine,  Madison,  Wisconsin. 

New  York  State  Experience 

Hugh  Glasgow,  New  York  State  Experiment  Station, 
Geneva,  New  York. 

Equipment  and  Conditions  for  Efficient  Application  of  Insecticides 
Round  table  discussion. 


CANNING  PROBLEMS  CONFERENCE 


Presiding:  W.  D.  Bigelow,  Director,  Research  Laboratories, 
National  Canners  Association. 

Chlorination  of  Cooling  Water 

Discussion  leader:  C.  M.  Merrill,  Research  Laboratories, 
National  Canners  Association,  Washington,  D.  C. 

Disposal  of  Cannery  Wastes 

Discussion  leader:  L.  F.  Warrick,  State  Sanitary 
Engineer,  Madison,  Wisconsin. 

Value  of  Annual  Fruit  and  Vegetable  Cuttings 

Discussion  leader:  J.  Russell  Esty,  Director,  Western 
Branch  Research  Laboratory,  National  Canners 
Association,  San  Francisco,  California. 

Problems  in  Canning  Fruit  and  Vegetable  Juices 

Discussion  leader:  C.  E.  Lachele,  Research  Department, 
American  Can  Company,  San  Francisco,  California. 

Changes  in  Sour  Cherries  Resulting  from  Soaking 

Discussion  leader:  G.  T.  Peterson,  Research  Depart¬ 
ment,  Continental  Can  Company,  Chicago,  Illinois. 

RAW  PRODUCTS  CONFERENCE 

9.30  A.  M. — North  Assembly  Room 

Presiding:  Charles  G.  Woodbury,  Director,  Raw  Products 
Bureau,  National  Canners  Association. 


THURSDAY,  JANUARY  27 

MEAT  SECTION 

9.30  A.  M. — Private  Dining  Room  2 

Chairman:  J.  J.  Vollertsen,  Chicago,  Illinois. 
Secretary:  W.  Lee  Lewis,  Chicago,  Illinois. 

Meat  Canning  Coes  Ahead 

Paul  1.  Aldrich,  Editor,  The  National  Provision*  r, 
Chicago,  Illinois. 

Methods  for  Cooling  Processed  Cans  of  Meats 

G.  V.  Hallman,  Research  Department,  Continental  C;  n 
Company,  Chicago,  Illinois. 

A  Survey  of  the  Relation  Between  Can  Size  and  Cut-Out  Weight  of 
Certain  Canned  Sausage  Products 
L.  G.  Weiner  and  M.  O.  Winkler,  Research  Department:, 
American  Can  Company,  Maywood,  Illinois. 

Present  Status  of  the  Sterilization  of  Spices 

John  Yesair  and  E.  J.  Cameron,  Research  Laboratori*  s. 
National  Canners  As.sociation,  Washington,  D.  ’ 
Report  of  the  Sub-Committee  on  Bacteriology 

L.  B.  Jensen,  Swift  and  Company,  Chicago,  Illinois. 
Election  of  Officers 
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And  Now 

A  BUCK  NIPPER  for  Medium  Beans 


This  machine  is  especially  designed  for  the  packer  who  grades  before  snipping.  It 
has  a  greater  capacity  for  No.  2  and  No.  3  sieve  beens  than  any  other  machine  now 
doing  this  work.  Smaller  diameter  snipping  drum  gives  gentle  tumbling  action,  handling 
young,  tender  beans  with  care.  A  feed  hopper  designed  to  give  an  even  flow  of  snipped 
beans  over  the  sorting  table  is  part  of  this  equipment. 


Give  one  of  these  machines  a  trial  for  your  coming  pack.  It  will  cut  your  costs  to 
a  point  never  before  obtained  on  small  sieve  snippers. 

See  it  on  exhibition  Booth  62  at  Chicago 

B.  I.  BUCK  COMPANY,  INC. 


36th  STREET  and  ROLAND  AVENUE 


BALTIMORE, 


MARYLAND 


FACTORY,  YORK,  PA. 
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THE  CANNING  TRADE 


January  17  f  19SS 


ANNUAL  MEETING 

CANNING  MACHINERY  AND  SUPPLIES 
Stevens  Hotel 
Tuesday,  January  25 

9.30  A.  M. — South  Ballroom 

The  program  for  this  meeting  will  include  reports  of  officers, 
election  of  officers  and  directors,  and  discussions  of 
matters  affecting  the  Association. 

NATIONAL  FOOD  BROKERS 
Palmer  House 
THE  PRESIDENT’S  SUPPER 
Sunday,  January  23 

Grand  Ballroom — Palmer  House — 6.30  P.  M. 

Presiding:  Thomas  H.  McKnight,  President,  National  Food 
Brokers  Association. 

Address — “Procedure” 

Hon.  James  A.  Horton,  Chief  Examiner,  Federal  Trade 
Commission,  Washington,  D.  C. 

Address — “Objectives” 

James  A.  Gheen,  New  York,  N.  Y. 

MONDAY,  JANUARY  24 

9.30  A.  M. — Opening  Session 

Red  Lacquer  Room — Palmer  House 

Roll  Call  and  Reading  of  Minutes;  Appointment  of  Convention 
Committees;  Announcements 
Report  of  the  Secretary 
Report  of  the  Treasurer 
Address — “The  New  Peach  Canning  Program” 

Hon.  Harrison  S.  Robinson,  Managing  Director  of  the 
Canners  Industry  Board,  Oakland,  California. 
Reports  of  Standing  Committees,  by  the  Chairmen: 

Arbitration:  Roland  W.  Harris,  Boston. 

Beans  and  Rice  Conference:  Arthur  M.  Williams, 
Detroit. 

Canners  and  Distributors  Conference:  H.  A.  N.  Daily, 
acting,  Philadelphia. 

Dried  Fruits  Conference:  R.  R.  Benedict,  Sioux  Falls. 
Ethics:  Harry  L.  Wagner,  St.  Louis. 

Finance:  P.  J.  Murphy,  Chicago. 

Grocery  Manufacturers  Conference:  W.  Henry  Rohr, 
Philadelphia. 

Legislation:  Harry  L.  Wagner,  St.  Louis. 

Local  Organizations:  Henry  S.  Fulcher,  Memphis. 
Membership:  James  J.  Reilley,  Philadelphia. 

Memorial  Foundation:  Joseph  H.  Kline,  Cleveland. 
Service  for  Brokers:  Clarence  M.  Huber,  Cleveland. 
Sugar  Sales  Conference:  Ody  H.  Lamborn,  New  York. 
Discussion. 

At  noon  there  will  be  a  luncheon  meeting  of  the  presidents 
and  secretaries  of  state  and  local  clubs  and  organizations. 

SECOND  GENERAL  SESSION 

(For  Members  only) 

2.00  P.  M, — Red  Lacquer  Room — Palmer  House 

Report  of  the  Committee  on  Contract  with  Principals: 

Warren  R.  Corliss,  Chairman,  Boston. 

Report  of  the  President 

Thomas  H.  McKnight,  Memphis. 

Report  of  Counsel 

Paul  F.  Myers,  Washington,  D.  C. 

New  Business 
General  Discussion 

MONDAY  EVENING 

Upon  invitation  from  the  National- American  Wholesale 
Grocers  Association,  members  of  the  National  Food  Brokers 
Association  will  meet  with  the  wholesale  grocers  and  canners 
at  the  Gold  Room,  Congress  Hotel,  to  hear  a  discussion  of 
modern  labeling. 


TUESDAY,  JANUARY  25 

Upon  invitation  of  the  National  Canners  Association,  members 
of  the  National  Food  Brokers  Association  will  meet  with  the 
canners  in  the  North  Ballroom,  Stevens  Hotel,  to  hear  a  discus¬ 
sion  of  the  subject  of  public  relations. 

THIRD  GENERAL  SESSION 

(For  members  only) 

2.30  P.  M. — Red  Lacquer  Room — Palmer  House 

Report  of  the  Committee  on  Resolutions 

Paul  W.  Paver,  Chairman,  Chicago. 

New  Business 
General  Discussion 

Report  of  the  Committee  on  Nominations 
Election  and  Installation  of  Officers 

Events  preceding  the  first  general  session  include:  Meeting  of 
the  Executive  Committee,  10.00  A.  M.  Saturday;  Past  Presi¬ 
dents’  Club  breakfast,  9.30  A.  M.  Sunday,  Private  Dining  Room 
6,  Palmer  House;  annual  meeting  of  the  Board  of  State  Repre¬ 
sentatives,  11.00  A.  M.  Sunday,  Club  Room  No.  18,  Palmer 
House. 

Events  following  the  third  general  session  include:  Meeting 
of  the  1938  Board  of  State  Representatives,  9.30  A.  M.  Wednes¬ 
day,  Club  Room  No.  18,  Palmer  House,  meeting  of  the  1938 
Executive  Committee,  10.00  A.  M.  Thursday. 

SOCIAL  AFFAIRS 
SUNDAY  EVENING 
Old  Guard  Reception  and  Dinner 

North  Ballroom 

Reception,  6.30  P.  M.  Dinner,  7.00  P.  M. 

MONDAY  EVENING 
Young  Guard  Meeting  and  Dinner 

Tower  Ballroom 

Meeting,  6.00  P.  M.  Dinner,  7.00  P.  M. 

WEDNESDAY  EVENING 
Annual  Dinner  Dance 

Boulevard  Room 

Given  under  the  auspices  of  the  Canning 
Machinery  and  Supplies  Association 

THURSDAY  EVENING 
Entertainment  by  American  Can  Company 

Chicago  Theatre — 8.45  P.  M. 

• 

UNITED  BUYERS  CORPORATION  SALES 
MEETINGS 

January  21st,  22nd,  and  23rd 

The  United  Buyers  Corporation  has  chosen  the 
title  “1938  Profit  Conference”  for  the  January 
meeting  of  its  jobbing  customers.  An  interesting 
and  varied  program  has  been  arranged  to  cover  a 
wide  range  of  wholesale  grocery  subjects. 

On  Friday,  January  21st,  the  entire  day  will  be 
devoted  to  discussions  regarding  Voluntary  Group 
sales  and  operating  problems.  This  meeting  will  bt* 
held  in  the  Merchants’  and  Manufacturers’  Clu1» 
located  in  the  Merchandise  Mart. 

The  general  sessions,  starting  Saturday  morning, 
January  22nd,  and  ending  Sunday  afternoon,  will  be 
held  in  the  East  Exhibit  Room  of  the  Hotel  LaSalle. 

More  than  seventy-five  wholesale  representatives  are 
expected  to  be  present  at  the  Conference.  The  Annual 
Banquet  will  be  held  in  the  Red  Room  of  the  LaSalle  on 
Saturday  evening,  and  a  large  number  of  manufac¬ 
turers  represented  by  U.  B.  C.  will  attend  the  dinne;* 
and  entertainment. 


V 


This  shows  the  tester  end  of  a  large  in¬ 
stallation  of  Cameron  machinery.  This 
plant  can  produce  in  excess  of  two  mil¬ 
lion  cans  per  day. 


OBSOLESCENCE 

SHACKLES 

PRODUCTION 


The  various  machines  in  these  modern  high  speed  can  making 
'Tines"  will  be  shown  at  the  Cameron  Booth,  Canners'  Conven¬ 
tion,  Chicago,  January  24th.  Don't  fail  to  see  the  1938  models 
.  .  .  the  last  word  in  can  manufacture. 

We  will  have  there  in  operation,  round  and  square-can  closing- 
machines,  rectangular-end  compounding  equipment,  automatic 
strip-feed  press  and  other  automatic  machinery.  At  Convention 
time,  visit  our  Modern  Plant  located  at  240  North  Ashland  Ave¬ 
nue,  ten  minutes  from  the  Stevens  Hotel. 


. 

* 

CoftieAvji— 


240  North  Ashland  Avenue,  Chicago,  U.S.A. 


This  ultra-modern  can  making  plant  will 
produce  in  excess  of  two  million  cans 
per  day.  Each  bodymaker  has  an  output 
of  300  cans  per  minute. 


SEE  THE 

COMPLETE  LINE- 
COMPLETELY  MODERN 


This  unusual  photograph  shows  a  large  modern  can  making 
plant.  It  is  a  fine  layout,  unhampered  by  old  equipment  or 
building  limitations.  We  will  show  these  same  machines  in 
operation  at  our  machinery  hall  exhibit. 

We  feel  we  are  adding  something  to  the  Convention  by  show¬ 
ing  the  new  developments  in  can  manufacture  and  that  no 
visitor  is  wasting  his  time  when  he  calls  on  us.  Visit  Cameron's 
Booth  at  the  Canners'  Convention,  Chicago,  lanuary  24th. 


240  North  Ashland  Avenue,  Chicago,  U.S.A. 


(inuary  17, 1938 
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SPECIAL  TRAINS 


Canned  Foods  Exchange 

A  RRANGEMENTS  to  operate  a  special  train  from 
Baltimore  to  Chicago  have  been  completed  with 
/  \the  Baltimore  and  Ohio  Railroad  for  the  accom¬ 
modation  of  the  National  Canners  Association  and 
Allied  Industries  Convention  in  Chicago,  Ill.,  January 
23  to  28,  1938,  under  the  auspices  of  the  Canned  Goods 
Exchange,  Mr.  William  E.  Lamble,  President. 

All  members  of  the  canning  and  allied  industries  are 
invited  to  join  this  party.  This  is  a  splendid  oppor¬ 
tunity  for  you  to  invite  your  friends  throughout  this 
territory  to  accompany  you  on  the  special  train  as  a 
member  of  the  enthusiastic  group  that  will  make  up 
the  delegation. 

Special  train  with  the  latest  equipment  will  be  pro¬ 
vided  and  will  leave  Camden  Station  4:30  P.  M., 
January  22,  arriving  Chicago,  Grand  Central  Station, 
9:00  A.  M.,  January  23. 


ROUND  TRIP  RAIL  FARES 

N.  Y. 

Phila. 

Wilm. 

Balto. 

Washn.  Mtsbg. 
(Sil.  SPB.) 

(FIRST-CLASS)  . 

PULLMAN  ONE-WAY 

$54.50 

$49.10 

$49.10 

$46.30 

$46.30 

$41.90 

Upper  berth  . 

4.80 

4.40 

4.40 

4.40 

4.40 

4.00 

Lower  Berth  (1  person) . 

6.00 

5.60 

6.60 

6.60 

5.60 

5.00 

Compartment  (2  persons,  each) 

8.50 

7.75 

7.76 

7.75 

7.76 

7.00 

Comi)artment  (3  persons,  each) 

5.67 

5.17 

5.17 

5.17 

5.17 

4.67 

DrawinK-Room  (2  persons,  each) 

10.50 

10.00 

10.00 

10.00 

10.00 

9.00 

Drawing-Room  (3  persons,  each) 

7.00 

6.67 

6.67 

6.67 

6.67 

6.00 

For  the  accommodation  of  the  members  there  will 
be  a  special  Club  Car  with  refreshments  and  for  which 
there  will  be  no  charge — j  ust  a  little  treat  by  the  mem¬ 
bers  of  your  Committee. 

Be  sure  to  enclose  check  when  making  reservations — 
help  your  Committee  make  this  a  real  party. 

The  same  “Special”  will  be  run  at  the  close  of  the 
C-onvention,  leaving  Grand  Central  Station,  Chicago, 
Friday,  January  28,  at  4 :30  P.  M.,  making  such  stops 
as  may  be  desired  by  members  of  the  party. 

Mr.  Wm.  P.  Cox,  representative  of  the  Baltimore  and 
Ohio,  will  accompany  the  party  and  will  be  located  at 
Stevens  Hotel  Convention  Hall  during  the  convention 
period. 

We  extend  a  welcome  to  canners  and  members  of  the 
allied  industries,  irrespective  of  where  located,  to  join 
(*ur  party.  Arrange  to  arrive  at  Camden  Station  via 
Baltimore  and  Ohio  Railroad  and  make  quick  connec- 
'  ions  with  the  Special  which  will  leave  Camden  Station 
it  4:30  P.  M.,  on  Saturday,  January  22nd.  For  per- 
ons  originating  at  Washington  (Silver  Spring),  Point 
f  Rocks  and  Martinsburg,  a  special  stop  will  be 
rranged.  This  train  will  receive  Washington  pas- 
engers  at  Silver  Springs,  Md. 

For  further  information,  or  for  the  purpose  of 
’.aking  reservations,  which  should  be  accompanied  by 
heck,  please  address  your  reply  to  Robert  A.  Sindall, 
'  hairman,  Lombard  and  Concord  Sts.,  Baltimore,  Md. 

Note:  As  we  go  to  press  7  cars  have  been  filled. 
Hurry  your  reservation! 


THE  FOOD  INDUSTRIES  SPECIAL 
of  the  New  York  Central  System 

A  GAIN  New  York  Central  announces  the  famous 
/A  FOOD  INDUSTRIES  SPECIAL— the  Magic 
/  \  Carpet  which  each  year  brings  the  Food  Groups 

to  Chicago  and  the  annual  meetings  of  the  food  associa¬ 
tions  and  allied  organizations. 

The  Special  will  be  as  fine  a  train  as  ever  has  ridden 
the  rails  of  the  smooth,  comfortable  Water  Level  Route 
of  the  New  York  Central.  All  types  of  Pullman  accom¬ 
modations  will  be  available  in  the  best  of  equipment 
and  the  comfort  and  convenience  of  the  party  will  be 
carefully  looked  after  to  the  last  minute  detail.  The 
New  York  Central  Dining  Service  is  arranging  some 
excellent  menus.  There  will  be  observation,  lounge  and 
club  cars  of  the  latest  design. 

The  “Food  Industries  Special  along  the  Mohawk” 
will  provide  a  modern  sequel  to  “Drums  Along  the 
Mohawk”  as  we  enjoy  our  evening  of  friendship  and 
fraternity  speeding  through  the  Mohawk  Valley,  the 
heart  of  the  Water  Level  Route. 

Schedule 

Saturday,  January  22nd,  1938 
Lv.  New  York  (Grand  Central  Terminal)..  4:20  P.  M. 


Lv.  Harmon  .  5 :06  P.  M. 

Lv.  Albany  .  7 :04  P.  M. 

Lv.  Utica  .  8:59  P.  M. 

Lv.  Syracuse  . 10:01  P.  M. 

Sunday,  January  23 

Ar.  Chicago  (La  Salle  St.  Station) .  8:30  A.  M. 


The  railroad  fare  in  each  direction  between  New 
York  and  Chicago  is  $27.25.  These  tickets  are  good 
in  Pullman  cars  upon  payment  of  additional  charge  for 
Pullman  space  occupied. 

One  way  Pullman  fares  between  New  York  and 


Chicago  are  as  follows: 

Lower  Berth  . $  6.00 

Upper  Berth  .  4.80 

Section  (One  person)  .  8.40 

Private  Bedroom  (one  person) .  10.80 

Private  Bedroom  (two  persons) .  12.00 

Compartment  (two  persons) .  17.00 

Drawing  Room  (2  or  3  persons) .  21.00 


Advance  Group 

For  the  accommodation  of  members  desiring  to 
arrive  in  Chicago  earlier  Sunday  morning,  arrange¬ 
ments  have  been  made  to  operate  Special  Pullman  cars 
on  the  North  Shore  Limited  leaving  New  York  (Grand 
Central  Terminal)  1 :30  P.  M.,  E.  S.  T.,  Saturday,  Janu¬ 
ary  22nd,  arriving  Chicago  7 :45  A,  M.,  C.  S.  T.,  Sun¬ 
day,  January  23rd, 
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OLD  GUARD  SOCIETY  AWARDS 


E.  S.  Thorne,  President,  Geneva,  New  York 

By  S.  C.  Corsline  Secretary-Tredsurer 


The  following  list  shows  the  gentlemen  who  are 
being  recognized  this  year  by  the  Old  Guard 
Society.  When  a  member  of  the  Old  Guard  Society 
has  reached  thirty  years  of  service,  he  is  given  a  Gold 
Pin.  Twenty-one  members  of  the  Old  Guard  Society 
have  attained  that  honor  this  year. 

When  forty  years  of  service  have  been  reached,  a 
Gold  Pin  set  with  a  Ruby  is  awarded  in  recognition. 
Thirteen  members  have  been  recognized  in  that  way. 
And  when  fifty  years  of  service  have  been  completed,  a 
Gold  Pin  set  with  a  Diamond  is  the  recognition.  Two 
members  are  being  recognized  in  that  way  this  year. 

The  membership  list  of  the  Old  Guard  Society  (400) 
is  filled  at  this  time,  and  a  waiting  list  is  being  main¬ 
tained.  Fourteen  members  have  been  lost  because  of 
death;  two  (diamond  pin  members)  are  added  to  the 
list  of  Honorary  Members ;  sixteen  new  members  have 
been  received  for  membership. 

C.  A.  Vandever, 

V  andever- Ansley, 
Minneapolis,  Miss. 

Chas.  A.  Yunker, 

Markesan,  Wis. 

GOLD  PIN  MEMBERS 

Theodore  Anderson, 

Augusta  Canning  Company, 
Augusta,  Wis. 

E.  E.  Appleton, 

American  Can  Co., 

Chicago,  Ill. 

James  E.  Baechle, 

American  Co., 

Chicago,  Ill. 

Wilbur  Bancroft, 

American  Can  Co., 
Springfield,  Mo. 

Herbert  V.  Banke, 

American  Can  Co., 

Maywood,  Ill. 

Weaver  Carrington, 

Onarga  Canning  Co., 
Onarga,  Ill. 

Carle  C.  Conway, 
Continental  Can  Co.,  Inc. 
New  York,  N.  Y. 

E.  R.  Coulson, 

American  Can  Co., 
Hamilton,  Ontario,  Canada 
Ollie  Gilliatt, 

Vincennes  Packing  Corp., 
Vincennes,  Ind. 

Hugh  Gilman, 

American  Can  Co., 

Chicago,  Ill. 

H.  L.  Huenink, 

American  Can  Co., 

Chicago,  Ill. 

John  W.  Hughes, 

American  Can  Co., 

New  Orleans,  La. 


DIAMOND  MEMBERS 

George  Shaw, 

Pasadena,  Calif. 

Fred  Stare, 

Columbus  Canning  Co., 
Columbus,  Wis. 

RUBY  MEMBERS 

H.  K.  Defendorf, 

Alexander  &  Baldwin,  Ltd., 
San  Francisco,  Calif. 

C.  W.  Fuller, 

Continental  Can  Co.,  Inc., 
Philadelphia,  Pa. 

A.  P.  Jacobs, 

Continental  Can  Co.,  Inc., 
Chicago,  Ill. 

George  R.  Kelley, 

Grinnell,  Iowa. 

J.  J.  McLhinney, 
Continental  Can  Co.,  Inc., 
Chicago,  Ill. 

William  A.  Mears, 

American  Can  Co., 

Dallas,  Texas. 

J.  H.  Murch, 

American  Can  Co., 

New  York,  N.  Y. 

W.  L.  Schroder, 

Fox  Valley  Canning  Co., 
Hortonville,  Wis. 

H.  E.  Schuknecht, 

The  Ohio  Salt  Co., 

Chicago,  Ill. 

Carl  Spencer, 
Kuner-Empson  Co., 
Brighton,  Colo. 

Paul  Stanton, 

Florida  Fruit  Canner,  Inc., 
Frostproof,  Fla. 

Jas.  Turney, 

Continental  Can  Co.,  Inc., 
Maywood,  Ill. 


A.  A.  Huppert, 

The  Frank  Pure  Food  Co., 
Franksville,  Wis. 

Gayle  O.  Johnson, 
Ferry-Morse  Seed  Co., 
Detroit,  Mich. 

C.  R.  Leland, 

Lansing  B.  Warner,  Inc., 
Chicago,  Ill. 

Carl  N.  Lovegren, 

Hunt  Bros.  Packing  Co., 

San  Fi-ancisco,  Calif. 

Louis  C.  Pastorino,  Jr., 
Continental  Can  Co., 

Chicago,  Ill. 

D.  W.  Reynolds, 

Reynolds  Preserving  Co., 
Sturgeon  Bay,  Wis. 

1.  W.  Siekmann, 

American  Can  Co., 

Dallas,  Texas. 

W.  J.  Swaner, 

Van  Camp  Products  Co., 
New  York,  N.  Y. 

Ridgely  W.  Vane, 

American  Can  Co., 
Baltimore,  Md. 

NEW  MEMBERS 

Allen  W.  Carswell, 

Loudon  Packing  Co. 

Terre  Haute,  Ind. 

Entei’ed  industry  1913. 
Dan  D.  Conway, 

Minot  Food  Packers,  Inc., 
Hammonton,  N.  J. 

Entered  industry  1912. 
Harold  D.  Deshon, 

Smithfield  Pure  Food  Co., 
Hilton,  N.  Y.  Inc., 

Entered  industry  1917. 

A.  W.  Geier, 

American  Can  Co., 

New  York,  N.  Y. 

Entered  industry  1913. 
John  H.  Kessler, 

Minot  Food  Packers,  Inc., 
Hammonton,  N.  J. 

Entered  industry  1903. 
Barton  G.  Levin, 

135  S.  2nd  St., 

Philadelphia,  Pa. 

Entered  industry  1904. 
Sam  Millar, 

Cook  McFarland  Co., 

San  Francisco,  Calif. 

Entered  industry  1908. 
Milton  S.  Moore, 

A.  W.  Sisk  &  Son, 
Aberdeen,  Md. 

Entered  industry  1910. 
William  B.  Olney, 

Olney  &  Carpenter,  Inc., 
Wolcott,  New  York. 

Entered  industry  1912. 


Wilbur  Orr, 

W.  R.  Orr  &  Co., 

Danville,  Ill. 

Entered  industry  1907. 
Reed  M.  Roberts, 

W.  R.  Roach  &  Co., 

Grand  Rapids,  Mich. 

Entered  industry  1913. 
Howard  L.  Scott, 

Kohn  Brokerage  Co., 
Omaha,  Nebr. 

Entered  industry  1910. 
Hunter  C.  Sledd, 

Taylor  &  Sledd,  Inc., 
Richmond,  Va. 

Entered  industry  1907. 

H.  E.  Stark, 

A.  W.  Sisk  &  Son, 
Aberdeen,  Md. 

Entered  industry  1917. 
Wm.  C.  Sturm, 

Wm.  Hills,  Jr.,  &  Co.,  Inc., 
New  York,  N.  Y. 

Entered  industry  1907. 
John  Wall, 

Fine  Foods  of  Canada,  Ltd., 
Toronto,  Canada. 

Entered  industry  1906. 

DECEASED  MEMBERS 
T.  J.  Curley, 

Continental  Can  Co., 
Chicago,  Ill. 

E.  C.  Deem, 

Dunreith,  Ind. 

Joseph  Deniger, 

Central  Wis.  Canneries, 
Beaver  Dam,  Wis. 

E.  E.  Finch, 

Cincinnati,  Ohio. 

Geo.  Gaddis, 

American  Can  Company, 
New  York,  N.  Y. 

A.  F.  Haven, 

563  Thatcher  Ave., 

River  Forest,  Ill. 

Fred  E.  Hulbert, 

Saukville,  Wis. 

C.  C.  McDonald, 

Elyria,  Ohio. 

Isaac  Pierce, 

Ogden,  Utah. 

W.  R.  Roach, 

Grand  Rapids,  Mich. 
Robert  J.  Roulston, 

1448  Lake  Shore  Drive, 
Chicago,  Ill. 

L.  A.  Sears, 

Warrensburg  Canning  Co., 
Warrensburg,  Ill. 

H.  A.  Selden, 

West  Salem,  Wis. 

W.  E.  Taylor, 

American  Can  Co., 

New  York,  N.  Y. 
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/Zew-BUT  NOT  UNTRIED 


THE  SCOTT  “UL-£^”  VINER 

LIGHTER  ★  LOWER  ★  ALL  STEEL  ★  PORTABLE  ★  FULLY  ADJUSTABLE  WHILE  IN 
FULL  OPERATION  ★  BUILT-IN  VINER  FEEDER  ★  BUILT-IN  POWER  PLANT  ★  NO 
APRONS  ★  NO  CURTAINS  ★  NO  UNDERCARRIERS  OR  OTHER  SALVAGING  DEVICES 
GREATLY  INCREASED  SCREENING  AND  IMMEDIATE  LIBERATION  OF  THRESHED  PEAS 


See  these  and  other  new  machines 
at  Our  Exhibit  during  the  National 
Canners  Convention. 


“Ui-£^”viASHEn 

A  remarkably  efficient  Washer  for  peas,  beans, 

whole -kernel  corn  and  similar  commodities. 

Three  separate  and  distinct  functions  built  into  a 

single  machine. 

1.  A  large  double  length  flume  removes  all  heavy  sub¬ 
stances  as  it  conveys  the  commodity  to — 

2.  A  large  skimmer,  or  flotation  washer,  which  separates 
and  floats  off  all  light  substances  as  it  conveys  the 
commodity  to — 

3.  A  large  separating  and  washing  screen  cylinder  (our 
own  design  with  any  size  mesh  from  6/ 64”  x  4”  to 
14/ 64”  X  4”— a  size  for  every  commodity)  which 
removes  all  water,  splits,  skins,  hulls,  etc.,  as  it 
thoroly  washes  the  commodity  with  clean  fresh  water. 


THE  SCOTT  VINER  COMPANY 

540  W.  Poplar  Avenue  COLUMBUS,  OHIO 
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THE  EXHIBITORS 


IN  MACHINERY  HALL 
(Downstcdrs) 


GRAND  BALLROOM 


Exhibiting 

Booth 

.Kettles  . 

.  53 

.Caps  . 

.  28 

.  59 

.  24 

.  38 

..Veg.  Peelers  . 

.  39 

.  3 

..Fty.  Trucks . 

.  62C 

..Gang.  Mchy . 

.  9 

14 

..Thermometers  . 

.  22 

..Machinery  . 

.  54 

..Nippers  . 

.  62 

..Labelers  . 

.  42 

...Can  Mchy . 

.  35 

Canners  Mch.  Ltd . Gang.  Mchy . 

Chain  Belt  Co . Power  Mchy . 

Chisholm-Ryder  Co . Gang.  Mchy . 

Consld-Ashcroft  Co . Thermometers  .. 

Crown  Cork  &  Seal  Co . Caps  . 

Cutler  Mfg.  Co . Apple  Mchy . 

Dewey  &  Almy  Chemical  Co . Sealing  Cmpds.. 

Economic  Mch.  Co . Labelers  . 

Elgin  Manf.  Co . Fillers  . . 

Elwell-Parker  Electric  Co . Fty.  Trucks . . 

I.  L.  Ferguson  Co . Boxers  . . 

A.  T.  Ferrell  &  Co . Gang.  Mchy . 

Filler  Mch.  Co . Fillers  . 

Food  Mch.  Corp . Gang.  Mchy . 

The  Foxboro  Co . Thermometers  . 

Frank  Hamachek  Mch.  Co . Viners  . 

Hansen  Gang.  Mch.  Corp . Gang.  Mchy . 

Horix  Manf.  Co . Fillers  . 


American  Can  Co . Cans 

Anchor  Cap  &  Closure  Corp . Caps 

Asso.  Seed  Growers,  Inc . Seed 

Calvert  Litho.  Co . Labels 

Canning  Age . Journal 

Continental  Can  Co . Cans 

Crown  Can  Co . Cans 

Diamond  Crystal  Salt  Co . Salt 

Ferry-Morse  Seed  Co . Seed 

Food  Industries . Journal 

J.  B.  Ford  Co . "Wyi 

Gallatin  Valley  Seed  Co . Seed 

Gamse  Litho.  Co . Labels 

Hazel-Atlas  Glass  Co . Bottles 

Heekin  Can  Co . Cans 

Kieckhefer  Container  Co . Boxes 

R.  J.  Kittredge  &  Co . Labels 

D.  Landreth  Seed  Co . Seed 

Michigan  Litho.  Co . Labels 

National  Can  Co . Cans 

Nivison-Weiskopf  Co . Labels 

Owens-Illinois  Glass  Co . Bottles 

Rogers  Bros.  Seed  Co . Seed 

Simpson  &  Doeller  Co . Labels 

Stecher-Traung  Litho.  Co . Labels 

Tygart  Valley  Glass  Co . Bottles 

F.  H.  Woodruff  &  Sons . Seed 


Exhibiting 

Booth 

Cans  . 

.  101 

.Caps  . 

.  114 

.Seed  . 

.  118 

.Labels  . 

.  128 

.Journal  . 

.  121 

.Cans  . 

.  199 

.Cans  . 

.  109 

.Salt  . 

.  124 

.Seed  . 

.  127 

.Journal  . 

.  19fi 

."Wyandotte"  . 

.  117 

.Seed  . 

.  ins 

..Labels  . 

-  ..  119 

..Bottles  . 

.  103 

..Cans  . 

.  119 

..Boxes  . 

.  107 

..Labels  . 

.  108 

..Seed  . 

.  125 

..Labels  . 

.  104 

..Cans  . 

.  113 

..Labels  . 

.  120 

..Bottles  . 

.  102 

..Seed  . 

.  116 

..Labels . 

.  115 

..Labels  . 

.  123 

..Bottles  . 

.  106 

...Seed  . 

.  iin 

...Seed  . 

.  Ill 

FOYER  TO  BALLROOM 


The  Canner  Publ.  Co . Journal 

The  Canning  Trade . Journal 

F.  G.  Findley  Co . Paste  ... 

Michael-Leonard  Seed  Co . Seed  ... 

Mark  Means  Seed  Co . Seed  ... 

Morgan  Packing  Co . Labels  . 

Morrison  Bros.  Seed  Co . Seed  ... 


211 

208 

212 

205 

203 

202 

209 


Box  Sealer . 

.  40 

Northrup-King  Co . 

.  207 

Fillers  . 

.  41 

Planters  Mfg.  Co . 

9nf; 

.Juice  Mchy . 

.  58 

E.  J.  Stange  Co . 

9in 

.Kettles  . 

.  21 

Lansing  B.  Warner,  Inc . 

2n4 

.Power  Equip . 

.  20 

Washburn-Wilson  Seed  Co . 

.  201 

.Fty.  Trucks . 

.  11 

.Gang.  Mchy . 

.  13 

MEZZANINE  FOYERS 

.Labelers  . 

.  18 

Arabol  Mfg.  Co . 

.  3U9 

.Gang.  Mchy . 

.  55 

Carnegie-Illinois  Steel  Co . 

.  320 

.Salt  . 

.  47 

nin 

.Thermometers  . 

.  44 

.Glass  Lined  Equip . 

.  30 

Drehmann  Paving  &  Cons.  Co . 

.  308 

.Pulleys  . 

.  49 

Griffith  Laboratory . 

307 

.Gang.  Mchy . 

.  5 

914 

..Salt  . 

.  48 

Hardie  Manf.  Co . 

.  313 

.Viners  . 

.  31 

International  Nickle  Co . 

.  304 

..Washers  . 

.  19 

Muirson  Label  Co . 

.  306 

..Gang.  Mchy . 

.  4 

National  Adhesives  Co . 

.  302 

..Gang.  Mchy . 

.  1 

Outsorts,  Inc . 

.  313 

..Thermometers  . 

.  52 

3l  ■! 

..Thermometers  . 

.  57 

Standard-Knapp  Corp . 

.  30) 

..Fty.  Pumps . 

.  10 

U.  S.  Steel  Corp . 

315 

..Gang.  Mchy . 

.  6 

Yale  &  Towne . 

.  3C3 

..Fillers  . 

.  37 

Barrett-Cravens  Mfg.  Co . 

.  4.  5 

..Gang.  Mchy . 

.  33 

Boutell  Mfg.  Co . 

.  4C3 

..Castings  . 

.  26 

41? 

..Labelers  . 

.  45 

40  3 

..Caps  . 

.  27 

..Labelers  . 

.  63 

Nitragin  Co.,  The . 

411 

..Salt  . 

.  61 

Schmidt  Pea  Harvester  Co . 

.  404 

See  the  new  dapeA  OlpL 


for  really  removing  all  splits  and  skins  from  peas  and  beans, 
this  “after  blanch  washer”  is  in  a  class  by  itself.  It  actually 
makes  the  pack  prettier  .  .  .  and  of  course,  more  salable. 
Strong  parallel  brass  rods  form  the  sieve.  Inside  is  a  water 
pipe,  with  our  new  spray  nozzles  that  assure  a  thorough  wash. 
It  works  equally  well  on  peas,  stringbeans  or  lima  beans. 


THE  SINCLAIR  SCOTT  COMPANY 


January  17, 1938 


Improve  Quality  and  Profits 

with  Sinclair- Scott  Equipment 


CORN  TRIMMER 

BOOTH  No.  4  (downstairs) 


Hydro-Geared  Grader 


embodies  the  experience  of  over  fifty  years  of  pea  grader  build¬ 
ing.  Using  a  full  10  feet  of  sieving  surface,  all  except  the  larger 
sizes  of  peas  are  screened  out  within  feet  of  the  feed  end,  leav¬ 
ing  7^  feet  for  exact  grading.  These  peas  are  floated  in  water 
back  to  the  next  sieve  receiving  a  thorough  wash.  Canners  are 
assured  not  only  the  best  machine  available  for  the  purpose  but 
a  higher  return  for  their  improved  quality  packs. 


Taper  Tip  is  designed  to  cut  away  only  the  worm 
eaten  tip  of  the  ear,  saving  much  good  corn,  that  is 
lost  in  hand  trimming. 

The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over. 

Sturdy  in  construction — Simple  of  operation. 


The  Original  Grader  House 

BALTIMORE,  MARYLAND 


ROD  SPLIT  and  SKIN 
REMOVER  &  WASHER 
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OJke.  YLew^j  Ajnrva/^im^j  Rm^oSjudlc^^ 

PULPER 

THAT  YOU  HAVE  SEEN  ANNOUNCED  IN  THE  JOURNALS  FOR  SEVERAL  WEEKS 

.  .  .  Built,  first  of  all,  for  High  Quality  Production,  but  affording  that  high  quality  with 
economy  of  product,  economy  of  operation  and  positive  sanitation.  It's  a  machine 
that  meets  every  expectation  for  the  IDEAL  PULPER,  affording  advantages  long  desired 
but,  heretofore,  never  developed  beyond  the  stage  of  a  wish  or  a  dream.  It  is  a  pulper 
that  will  save  production  time,  save  valuable  raw  stock,  save  payroll,  and,  with  all 
these,  absolutely  assure  higher  quality. 

BECAUSE  ...  it  is  INSTANTLY  ADJUSTABLE  for  any  degree  of  dryness  of  pomace — 

INSTANTLY  ADJUSTABLE  meaning  that  it  can  be  turned  from  an  extremely  dry 
pomace  to  an  extremely  wet  pomace — or  vice  versa — AT  WILL,  as  easily  as  a  spigot 
can  be  opened  or  closed — WITHOUT  STOPPING  the  machine  and  without  the  loss 
of  a  second's  production  time.  It  can  be  regulated  positively  to  the  stock  as  it  runs. 

It  entirely  eliminates  the  necessity  for  an  idle  production  line  and  idle  people  while 
adjustments  are  made,  or,  in  order  to  avoid  lost  time  during  a  production  period, 
entirely  eliminates  the  necessity  for  running  good  stock  wet,  and  taking  the  waste,  or 
poor  stock  dry  and  accepting  the  consequences  of  quality. 

It's  outstanding — this  NEW  PULPER!  Outstanding  in  performance  having  been 
thoroughly  tested  for  three  seasons — every  advantage  demonstrated.  It's  different — 
in  design,  in  operation,  in  adjustability.  It's  sanitary — easy  to  clean — its  pulping 
chamber  is  airtight,  without  a  crevice,  enclosed  by  a  one-piece  hood  and  underpan.  . .  . 

And,  it  is  sturdy  .  .  .  absolutely  capable  of  handling  a  tremendous  load  without  a 
murmur. 

VouVe  guessed  it — It's  Langsenkamp  Equipment. 

SEE  IT  AT  THE  CONVENTION 

IN  THE  LANGSENKAMP  EXHIBIT  SPACE 


FOYER  OF  MACHINERY  HALL 


STEVENS  HOTEL,  CHICAGO 


January  17, 1938 
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Other  N  ew  and  Improved  Equipment 
will  be  shown  in  the 

LANGSENKAMP  EXHIBIT 

You  Can  Spend  Time  ProFitably  Inspecting 
the  Finest  and  Most  Complete  line  oF  Equipment 
we  have  ever  oFFered. 


•  A  deep  desire  to  make  the  canning  business  a 
better  business  -constant  and  thorough  going  research 
continual  observation  of  canning  operations  and  con¬ 
tinual  study  of  canning  production  problems — plus 
progressive  engineering  ideas  and  high  ideals  of 
manufacturing — have  made  the  Langsenkamp  Line  the 
Leader  in  the  Tomato  Products  Field,  and  are  keeping 
it  far  ahead  of  the  procession. 

Langsenkamp  Equipment  is  not  created  to  have  some¬ 
thing  to  sell — Langsenkamp  Equipment  sells  because 
it  fulfills  a  need  because  it  delivers  a  service  that 
makes  its  cost  inconsequential.  Every  piece  of  Lang¬ 
senkamp  Equipment  will  either  produce  a  larger 
volume,  make  possible  a  greatly  improved  product, 
increase  efficiency  or  reduce  operating  costs — and  in 


most  instances  will  supply  ALL  of  these  advantages. 
See  the  Improved  Kook-More  Koils  that  afford  30% 
greater  cooking  speed  than  the  former  Kook-More  Koil, 
known  throughout  America  and  in  foreign  countries  as 
the  most  efficient  cooking  coil  made.  See  the  com¬ 
plete  line  of  Indiana  Pulpers,  Finishers  and  Juice  Ex¬ 
tractors — No  other  similar  equipment  compares  with 
these  machines  in  efficiency,  in  production  capacity  or 
in  quality  of  product. 

See  the  Improved  Langsenkamp  Hot-Break  Tank  and 
other  juice  production  units  which  assure  high  quality 
juice  at  the  lowest  possible  cost. 

See  the  Langsenkamp  Line  of  Kettles  and  Tanks — in¬ 
comparable  in  quality  of  construction  and  quality  of 
materials. 


IT  WILL  BE  AN  INSPIRING  DISPLAY.  YOUR  EYES  WILL  BE  OPENED 
TO  NEW  COST  REDUCING  AND  NEW  PROFIT  PRODUCING  METHODS 

IN  MACHINERY  HALL,  NATIONAL  CANNERS  CONVENTION; 

STEVENS  HOTEL,  •  CHICAGO,  •  JANUARY  23  to  28 

FINEST  TOMATO  JUICE  ALWAYS  ON  TAP 

F.  H.  LANGSENKAMP  COMPANY 

Efficiency  in  the  Canning  Plant’’ 

INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western  Representative:  JAMES  Q. 
LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast  Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco. 
Texas  Representative:  A.  H.  VAYO,  Harlingen,  Texas. 


l(H 

ciHB 

^  1 

Indiana  Pulpers 
Various  Sizes  and  Models 
f  'll— Improved  Koolc-More  Koils 
and  Complete  Units 


Indiana  Paddle 
Finishers 
Two-Sizes 


Improved  Brush 
Finisher 


Hot-Break  Tank 
and  Complete 
Systems 


Indiana  Juice 
Extractors 


Juice  Heatins  Units 


Tanks  Equiped  with 
Coils  and  Agitators 


Steamed  Jacketed 
Kettles — All  Sizes 
and  Styles 


Stainless  Steel 
Tanks 
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What^s  New  In  Machinery  and  Supplies 

A  STROLL  ROUND  THE  BIG  SHOW 


A  LOT  of  the  canners,  preservers,  picklers  and 
other  food  producers  will  come  to  the  Big  Show 
to  buy  some  of  the  good  old  stand-bys,  to  re¬ 
place  worn-outs  or  to  add  to  capacity,  and  particularly 
among  the  supplies,  of  course,  there  can  be  but  little 
change  if  any.  But  all  Conventionites  will  be  keenly 
interested  in  the  new  things  presented  this  year. 
Throughout  the  entire  line  progress  is  being  made,  and 
you  must  keep  up  with  the  changing  times.  Consider 
what  has  been  done  in  the  seed  lines,  in  improved 
labels.  Not  all  the  improvement  is  in  the  machinery, 
as  great  as  that  improvement  is;  and  there  are  new 
ways  of  producing  new  products,  and  new  products 
coming  out  every  day,  it  would  seem. 

Here  you  will  find  spread  before  you  the  finished 
products  of  the  whole  year’s  study,  and  going  back 
into  the  very  beginning  of  the  industry,  and  you  will 
miss  your  opportunity  if  you  do  not  attend  this  great 
school.  These  are  the  men  who  make  your  business 
possible,  and  you  will  find  them  eager  and  willing  to 
explain  in  detail  anything  you  wish  to  know;  to  solve 
your  problems,  and  that  they  will  do  it  with  a  smile. 
These  are  the  experienced  men  of  the  whole  industry, 
and  while  of  course  they  would  welcome  your  order, 
they  will  not  shorten  their  explanation,  nor  cut  you 
short  in  time,  even  if  you  do  not  order  now.  You  will 
be  a  better  producer,  and  more  contented  with  your 
work,  if  you  know  what  the  market  affords  for  every 
purpose.  Then  when  the  time  comes  to  buy  you  will 
know  you  are  buying  intelligently. 

The  Exhibits  are  all  numbered,  thus: 


Nos.  1 
Nos.  101 
Nos.  201 
Nos.  301 
Nos.  401 


to  62 . Machinery  Hall  (downstairs) 


to  128 . . The  Grand  Ballroom 

to  212 . Foyer  to  Ballroom 

to  313 . Mezzanine  Foyer 

to  407 . Also  Mezzanine 


ASSOCIATED  SEED  GROWERS  EXHIBIT 


A  SKED  to  tell  us  what  they  will  have  new  in  their 
exhibit  this  year.  Booth  118,  Ballroom,  they 
/  \  answered :  “There  is  really  little  that  we  can  say 

about  our  exhibit  at  Chicago  to  make  an  interesting 
story  for  your  readers.  We  shall,  however,  be  inviting 
the  special  attention  of  our  canner  friends  to  three  of 
our  new  varieties:  Asgrow  Early  Harvest,  Asgrow 
Pride  and  Asgrow  Canner  King.”  Only  three  newly 
perfected  seeds! 

Asgrow  Early  Harvest  is  an  early  wrinkled  variety 
for  the  first  pack  of  Fancy  Sweets,  as  it  reaches  the 
canning  stage  in  about  61  days.  It  is  notable  not  only 
for  its  fine  quality,  but  for  its  uniformity,  and  it  also 


has  more  vigor  and  hardiness  than  Surprise  or  Wis¬ 
consin  Early  Sweet. 

Asgrow  Pride,  which  is  a  cross  between  Resistant 
Perfection  and  one  of  the  new  English  varieties,  was 
extensively  tested  by  a  number  of  canners  in  the  past 
season  and  gave  the  greatest  satisfaction,  not  only  for 
its  resistance  to  drought  and  disease,  but  to  its  very 
heavy  yield  of  peas,  running  mostly  to  the  larger  sieve 
sizes,  very  attractive  in  every  way.  It  has  been  gen¬ 
erally  acclaimed  a  most  desirable  newcomer  to  the  pea 
list. 

Asgrow  Canner  King  is  a  main  crop  sort,  following 
just  after  Pride  in  maturity.  Thorough  tests  in  differ¬ 
ent  places  have  shown  it  to  be  of  exceptional  canning 
quality  both  in  taste  and  texture.  Sieve  sizes  run 
mainly  to  3’s  and  larger. 

“All  of  these  new  varieties  are  100  per  cent  resistant 
to  Fusarium  Wilt,  and  are  unhesitatingly  recommended 
to  the  progressive  canner.  We  shall  have  some  cases 
of  them  at  the  Chicago  Convention  and  shall  be  glad 
to  cut  a  can  with  those  who  are  interested. 

“We  have  been  developing  a  number  of  varieties  of 
the  species  adapted  to  quick  freezing,  and  have  made 
good  progress  in  this  program.  As  you  know,  the  past 
season  saw  a  great  increase  in  the  number  of  canners 
turning  to  quick  freezing  for  part  of  their  output,  and 
it  is  pretty  generally  anticipated  that  a  good  many 
more  will  begin  operations  in  1938.  We  shall  be  ready 
for  them  with  seed  of  varieties  adapted  to  this  process, 
and  we  invite  discussion  of  the  subject  at  the 
Convention.” 

• 

AYARS  MACHINE  COMPANY  EXHIBIT 

IN  your  quest  for  the  new  and  most  up  to  date  you  will 
need  to  visit  Booth  3,  down  in  Machinery  Hall,  and 
take  time  to  carefully  learn  the  attractions  of  the 
Ayars  Special  High  Speed  Pea  and  Bean  Filler.  This 
firm  has  embodied  in  this  machine,  as  in  fact  in  all  of 
its  products,  the  results  of  over  40  years’  experience, 
and  that  represents  a  long  trial  and  error  study. 

Your  friends  Charles  H.  Ayars,  David  M.  Ayars,  J 
Clifford  Butcher  and  several  demonstrators  are  ready 
and  anxious  to  answer  any  inquiries,  and  to  show  tht 
full  line  of  famous  canning  machinery. 

B.  I.  BUCK  COMPANY  EXHIBIT 

Down  in  the  Lobby  to  the  big  Machinery  Show,  in 
Booth  No.  62,  you  will  find  one  of  the  lates! 
additions  to  the  cannery  mechanical  slaves,  a 
Buck  Nipper  for  medium  beans.  As  there  are  more 
canners  of  green  beans  today  than  ever,  there  ough' 
to  be  a  constant  crowd  around  this  machine,  whicl 
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an  ideal  Canner’s  tomato,  medium  to  large.  Flattened  at  stem  end. 
Fine  red,  clear  through.  Developed  by  Prof.  Schermerhorn  of  the  New 
Jersey  Agricultural  Experiment  Station,  and  produced  commercially  at 
the  Woodruff  Trial  Grounds,  Woodruff’s  Rutgers  Seeds  are  certified  hy 
the  State-  of  New  Jersey. 


Specify  Rutgers-Certified 


F.  H.  WOODRUFF  &  SONS 

MILFORD  CONN. 


Branches  and  shipping  points: — Sacramento,  Calif.,  Rocky  Ford,  Colo.,  Milford,  Conn.,  Atlanta, 
Ga.,  Toledo,  Ohio,  Mercedes,  Texas,  Basin,  Wyo.,  Bellerose,  L.  I.  and  others. 


A  MONEY-MAKER 


Corn  costs  money.  Labor  costs  money. 
The  new  Husker  (right)  will  pay  for  itself 
(juickly  from  the  savings  of  corn  alone.  It  can 
halve  the  husking  labor  cost.  It  lowers  other 
operating  and  the  maintenance  costs  too. 


For  information  regard¬ 
ing  3^  Husker  and  3^ 
CUTTER  (both  built  and 
guaranteed  by  Rockford 
Drilling  Machine  Divi¬ 
sion  of  Borg -Warner 
Corporation  at  Rockford, 
Illinois),  or  about  the  3u^ 
Method  of  Canning 
Whole-grain  Corn,  write 
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Westminster,  Maryland 
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LANSING  B.  WARNER 
Lansing  B.  Warner,  Inc. 
Chicago 


H.  A.  BAKER,  President 
American  Can  Co. 
New  York  City 


CHARLES  H.  AVARS 
Ayars  Machine  Co. 
Salem,  N.  J. 


takes  the  place  of  unknown  numbers  of  women,  men 
and  children  snipping  or  stringing  beans  as  of  old. 

This  particular  machine  is  designed  for  2’s  and  3’s 
sieve  beans,  the  smaller  and  better  qualities.  If  you 
expect  to  can  beans  in  competition  with  others,  you 
must  know  about  this  machine,  and  they  will  be  glad  to 
go  into  full  details  on  any  point  you  may  have  in  mind. 

• 

THE  CAMERON  CAN-MACHINERY  EXHIBIT 

LANCE  at  the  photographs  reproduced  of  this 
firm  in  this  issue,  and  then  visit  their  booth 
downstairs  in  Machinery  Hall,  and  you  will  be 
more  than  repaid  for  your  interest. 

Historical  reference  has  been  abroad  in  the  industry 
this  past  year,  reminding  present  youngsters  that 
within  the  age  of  many  still  living,  cans  were  made  by 
hand,  with  a  pair  of  shears.  Keep  that  in  mind  and 
then  come  see  these  smoothly  working  mechanical 
slaves,  turning  out  better  cans,  a  thousand  times  as 
fast,  and  as  many  times  more  accurately.  This  opera¬ 
tion  will  rate  as  one  of  the  wonders  of  the  times,  and 
you  ought  to  understand  the  production  of  your  most 
important  supply. 

The  Cameron  boys  and  their  full  corps  of  assistants 
will  explain  every  operation  of  the  plant  they  will  have 
running,  so  that  you  may  see  how  the  cans  are  made. 

Do  you  suppose  that  by  the  time  you  reach  the  age 
of  the  oldsters,  above  referred  to,  they  will  have  made 
as  drastic  changes  in  the  present  methods  of  producing 
cans?  Who  can  tell?  But  we  know  you  will  seriously 
doubt  it. 

• 

THE  CHISHOLM-RYDER  CO.  EXHIBIT 

The  exhibit  of  Chisholm-Ryder  Company,  Inc.,  of 
Niagara  Falls,  N.  Y.,  in  Booth  No.  51,  will  be 
notable  because  of  the  inclusion  of  new  equipment 
which  marks  a  radical  change  in  canning  machinery 


since  last  year.  A  noticeable  trend  toward  moderniza¬ 
tion  and  use  of  steel  is  at  once  apparent — as  well  as  a 
simplification  of  operations  which  has  heretofore  been 
deemed  impossible. 

Outstanding,  of  course,  will  be  the  new  All-Steel 
Viner,  Series  700.  Few  canners  would  recognize  the 
original  pea  viner  as  they  look  at  the  low,  stream-lined 
equipment  which  will  occupy  a  prominent  place  in  the 
CRCO  exhibit.  The  center  of  gravity  is  low — slightly 
over  three  feet  from  the  ground  line.  All  wood  has  dis¬ 
appeared  from  the  construction.  Cylinders  are  of  the 
dual-speed  type  with  new  type  beaters.  Salvage 
screens,  blower  cleaners  and  one-point  straw  carrier 
delivery  have  a  marked  tendency  to  increase  produc¬ 
tion.  The  new  CRCO  Series  700  viner  is  an  entirely 
self-contained  portable  unit,  the  variable  speed  controls, 
power  unit,  carrier  and  cleaner  all  being  housed  in  the 
steel  body.  Weight  has  been  lowered  by  over  2,000 
pounds. 

Almost  equally  important  to  the  packer  of  string¬ 
less  green  and  wax  beans  will  be  the  new  CRCO  Double 
Grader  which  has  caused  so  much  comment  in  the  field 
during  the  tests  by  giving  better  than  a  fifty  per  cent 
increase  in  the  amount  of  small  or  “fancy”  cuts  de¬ 
livered  from  a  pack. 

A  new  design  exhauster  will  also  make  its  bow  al 
the  Convention — presenting  innovations  in  both  the 
manner  of  handling  the  cans  and  in  introducing  steam 
into  the  box. 

Completing  the  equipment  for  grading  green  pea^ 
for  tenderness,  the  CRCO  Gravometer  and  the  CRC( 
Brine  Mixer  rival  the  Quality  Grader  for  attention. 

As  production  will  be  started  on  the  CRCO  Cod 
Cutter  for  this  season,  this  cutter  for  whole  grain  or 
cream  style  corn  will  have  a  distinct  appeal  because 
of  the  new  design  cutter  head,  which  permits  thi 
knives  and  scrapers  to  accurately  follow  all  irregular! 
ties  of  the  cob  without  either  digging  in  or  merel: 
catching  the  tops  of  the  kernels. 
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THE  HOUSE  OF  ROBINS 


for  Dependable 
CANNING 
EQUIPMENT 


Robins’  All  Steel 
STEAM  HOIST 


Be  sure  to  see  the 


Indiana  Juice 
EXTRACTOR 


AVARS  7- Pocket 
for  Tomatoes 


in  actual  operation  at  our 
Convention  EXHIBIT 
BOOTH  No.  5 


Robins’  All  Steel  BUGGY  TRUCK 


Robins’ 
All  Steel 
RETORT 


A.  K.  ROBINS  &  CO..  INC 


Lombard,  Concord  &  W.  Falls  Ave. 

Baltimore  -  -  Maryland 

i.  A.  SINDALL,  President  HARRY  R.  STANSBURY,  Vice-President  E.  S.  LEWIS,  Sec'y 
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S.  P.  LANDRETH 
D.  Landreth  Seed  Co. 
Bristol,  Pa. 
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0.  C.  HUFFMAN.  President 
Continental  Can  Co. 
New  York  City 


In  tillers,  CRCO  will  exhibit  three  King  type — a 
heavy  duty  piston,  a  liquid  and  a  plunger  type  which 
has  been  brought  into  production  within  the  last  few' 
months. 

Another  outstanding  feature  of  the  CRCO  exhibit 
will  be  the  Rietz  Disintegrators  for  the  canning  indus¬ 
try.  Ranging  in  size  from  the  small  horsepow'er  types 
to  the  gigantic  machines  capable  of  disintegrating 
cocoa,  nuts,  shell  and  hitherto  difficult  materials,  these 
new  machines  will  appeal  to  canners  who  have  any  ex¬ 
tracting  or  pulping  problems. 

Even  the  shipping  room  is  cared  for  by  CRCO,  in 
the  new'  Niagara  Box  Stitcher  with  its  improved  head 
w'hich  is  net  only  clog-proof,  but  which  can  be  instantly 
adjusted  fer  practically  any  size  staple. 

Attending  the  convention  from  the  factory  will  be: 
S.  M.  Ryder,  president ;  William  deBack,  vice-president 
and  general  manager;  John  Coffin,  vice-president  and 
export  manager;  C.  W.  Seymour,  sales  manager;  Bur¬ 
ton  E.  Brewer,  of  the  sales  department,  as  well  as  CRCO 
representatives  from  the  company’s  seven  sales  offices 
and  w'arehouses. 


CONTINENTAL  CAN  EXHIBIT 

OU  w'ill  feel  the  w'elcome  as  you  approach  their 
Booth — 122  in  the  Ballroom — and  if  you  wish  to 
contact  any  of  the  officers  or  your  favorite  sales¬ 
man  you  will  find  them,  as  follow's: 

BLACKSTONE 

J.  F.  Cole 
W.  H.  Morgan 
L.  R.  Dodson 
Geo.  S.  Thacker 
C.  J.  Gordon 
W.  H.  Harrison 
Sherlock  McKewen 


C.  C.  Conway 
O.  C.  Huffman 
S.  J.  Steele 
J.  F.  Hartlieb 
J.  S.  Snelham 
M.  S.  Huffman 
Gladden  Searle 


Frank  J.  O’Brien 
A.  V.  Crary 
E.  S.  Linville 
E.  J.  O’Connor 


H.  A.  Goodwin 
E.  S.  Marshall 
T.  W.  Morgan 
A.  P.  Jacobs 
H.  W.  Friedrichs 
P.  B.  Nold 
W.  G.  Booher 
A.  E.  Stevenson 
G.  V.  Hallman 
C.  H.  Bloedorn 
Wm.  Perlman 
L.  F.  Pratt 

L.  G.  Petree 

J.  W.  Holmquist 

C.  E.  Norton 
A.  D.  Gifford 
R.  V.  Wilson 
Guy  Bollinger 

D.  A.  Searle 

E.  G.  Barnes 
R.  V.  Layton 

C.  E.  McCormick 

D.  V.  Wiley 
Howard  Sw'eatt 
Nelson  Schuster 
J.  E.  Baldwin 

M.  L.  Babcock 
W.  A.  Howe 
C.  E.  Pusey 
Paul  V.  Smith 
R.  L.  Perin 


THOM  A.  SCOTT 
Scott  Viner  Co. 
Columbus,  0. 


C.  H.  Englar 
W.  M.  Tomkins 
F.  A.  Whittall 
Geo.  Muth 


STEVENS 

R.  E.  Tanner 
Nelson  Hitchcock 
L.  A.  Beach 

A.  J.  Abplanalp 
P.  L.  Brachle 

E.  J.  Feigh 

W.  H.  Funderburg 

S.  R.  Gordon 
Harry  Mueller 
Clay  B.  Nichols 
J.  S.  Pedersen 

F.  G.  Soxman 
C.  A.  Thomas 
L.  J.  Wing 
Harry  Palos 
Stanley  Starewich 
J.  M.  Porter 

B.  W.  Hoffman 

R.  C.  Westerman 
J.  H.  Crawford 
J.  R.  Moore 

S.  A.  Beach 
J.  L.  Collins 

W.  W.  Hodgson,  Jr. 
R.  H.  Lee 

B.  Lou  Thrailkill 
F.  H.  Green 

C.  V.  Beales 
H.  A.  Rapelye 
Pat  Rooney 
R.  R.  earlier 
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The  Gerber  Baby  again  announces  a  healthy 
growth — and  thanks  the  brokers  whose  in¬ 
telligent  and  energetic  efforts  have  made  it 
possible. 

It’s  through  their  help — and  the  fine  co¬ 
operation  which  they  have  obtained  from 
their  trade — that  this  fact  may  be  stated : 


Shaker-Cooked  Strained  Foods 

PEAS  ...  CEREAL  .  .  .  GREEN  BEANS 
BEETS  .  .  .  VEGETABLE  SOUP  .  .  .  TOMATOES 
SPINACH  .  .  .  PRUNES  .  .  .  CARROTS 

APRICOT  AND  APPLE  SAUCE  IPEW. 

LIVER  SOUP  WITH  VEGETABLES 

GERBER  PRODUCTS  CO.,  FREMONT,  MICH. 


W.  M.  BUCHHOLTZ 
Huntley  Mfg.  Co. 
Brocton,  N.  Y. 


COL  ALBANUS  PHILLIPS 
Phillips  Packing  Co. 
Cambridge,  Md. 


SAMUEL  M.  RYDER 
Chisholm-Ryder  Co. 
Niagara  Falls,  N.  Y. 


F.  C.  FINDLEY  EXHIBIT 

HERE  will  be  new  flowers — Carnations — and 
plenty  of  them,  for  distribution  in  this  exhibit, 
Booth  212,  and  we  are  told  they  will  be  distributed 
either  by  a  blonde,  brunette,  or  a  red  head,  and  the 
crowd  will  be  there! 

You  have  been  reading  the  comic  strip  “Heck — The 
Sticky  Guy”.  Come  up  now  and  meet  him,  and  in¬ 
cidentally,  find  out  what  the  use  of  good  paste,  glues 
and  gums  really  means, 

• 

FOOD  MACHINERY  CORPORATION  EXHIBIT 

EVERAL  divisions  of  Food  Machinery  Corporation 
will  combine  in  Booth  No.  1  to  put  on  an  out¬ 
standing  exhibit  of  brand  new  and  improved  items 
of  equipment  for  canners.  The  exhibiting  divisions 
will  be  Sprague-Sells  of  Hoopeston,  Illinois,  Anderson- 
Barngrover  of  San  Jose,  California,  Peerless  Pump 
Division  of  Massillon,  Ohio,  and  Cutler  Manufacturing 
Company  Division  of  Portland,  Oregon,  who  now 
manufacture  the  splendid  Coons  line  of  apple 
machinery. 

The  brand  new  items  exhibited  for  the  first  time  at 
any  convention  will  include  the  following: 

A  complete  line  of  equipment  for  producing  high 
quality  tomato  juices,  consisting  of  Crusher-Preheater, 
Juice  Extractor,  Stainless  Pump,  No-Coil  Stainless 
Holding  Tanks  and  Hi-Speed  Juice  Fillers. 

Super  Coils  for  pulp  and  tomato  products  concen¬ 
tration. 

Motor-driven  corn  trimmer. 

Coons  upright  apple  parer,  seed  celler  and  slicer. 

A-B  weight  checking  machine  for  detecting  under 
or  overweight  cans. 

No.  180  16-valve  hi-speed  juice  filler. 

Twelve-station  soup  filler. 


In  addition,  the  following  greatly  improved  machines 
will  be  exhibited. 

1938  Super  Husker. 

1938  Universal  Corn  Cutter. 

1938  Lewis  Quality  Grader. 

1938  Improved  Elevator  Boot. 

1938  No.  50  Super  Finisher. 

1938  No.  100  Super  Pulper. 

1938  Hand  Pack  Filler  with  Automatic  Juicing 
Attachment. 

1938  Continuous  Vegetable  Peeler. 

12-Valve  Hi-Speed  Juice  Filler. 

6-Valve  Syruper. 

M  &  S  9-Pocket  Hi-Speed  Filler. 

Peerless  Deep  Well  Turbine  Pumps. 

The  F.  M.  C.  booth  will  be  attractively  decorated  and 
comfortably  furnished.  Several  surprise  features  are 
promised  but  no  announcement  will  be  made  concern¬ 
ing  them  until  the  exhibition  hall  is  open. 

All  canners  are  cordially  invited  to  make  the  F.  M.  C. 
booth  their  headquarters  while  in  the  machinery  hall, 
and  the  F.  M.  C.  exhibit  will  be  so  complete  and  in¬ 
formative  that  you  will  probably  wish  to  visit  it  re¬ 
peatedly  and  study  it  thoroughly. 

THE  F.  HAMACHEK  MACH.  CO.  EXHIBIT 

HE  COMPANY  will  exhibit  in  booth  No.  12  a  Vinei’ 
that  will  be  one-half  of  regular  length,  driven  by  an 
electric  motor,  thus  affording  a  better  opportunity 
to  explain  the  many  features  that  make  the  “Hamachek 
Ideal”  the  most  economical  viner.  The  viner  will  othei  - 
wise  be  complete  and  equipped  with  a  Hamachek  Ideal 
Viner  Feeder  with  distributor  that  is  2  feet  longer  than 
regular. 

They  will  also  exhibit  two  sizes  of  Viner  Power  Units. 
These  units,  equipped  with  Waukesha  Engines,  pro- 


JUST  A 
HAMMER  TO 
APPtY  fT” 


»Fftr  66 

HAMILTON 

MEANS  DEPENDABILITY 

HAMILTON  STEAM  JACKET  KETTLE 
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^  Manufacturers  of  dependable  Kettles 
and  Coils  for  the  Canners  since  1871 

HAMILTON 

COPPER  &  BRASS  WORKS 

1767  Dixie  Highway  HamiltOllj  Ohio 


For  all  belts — all 
speeds.  Flexible. 


Rocker  Hinge  Pin. 
Separable  joint. 


"Nei-er  Lets  Go” 

Made  also  in  * 'Monel  Metal”  and 
non-magnetic  alloy  for  special  service, 
and  in  long  lengths  for  wider  belts. 
Sole  Manufacturers 

FLEXIBLE  STEEL  LACING  CO. 

^697  Lexington  Street  Chicago,  Illinois 
In  Eneland  at  135  Finsbury  Pavement, 
London,  E.C.  2 


Great  strength. 
Long  life. 


12  Sizes  ill 
Standard  Boxes. 


for  pulp,  sauces,  etc.,  made  of  copper, 
stainless  steel  or  pure  nickel,  for  500 
and  1000  gal.  tanks,  all  complete, 
ready  to  install  in  tank. 


HAMILTON 
COOKING  COILS 


Write  for  price  and  circular  stating 
metal,  size  and  item  interested  in. 


Stationary  and  tilting  type,  for  40,  90 
and  125  lbs.  working  pressure;  5  to 
500  gallon  capacity.  Made  in 

COPPER 
ALUMINUM 
STAINLESS  STEEL 
MONEL  METAL 
PURE  NICKEL 


Furnished  with  or  without  single  or 
double  acting  scraper  agitators;  belt  or 
direct  motor  drive. 


How  Much  Did  You  Saveli 

Stop  in  at  BOOTH  i\o.  204 

(at  the  entrance  to  the  Grand  Bali  Room) 

There  you  will  find  a  list  of  Policyholders’  Savings  on  1937  insurance. 
Representatives  in  charge  will  be  glad  to  see  you  and  answer  any  ques¬ 
tions  pertaining  to  your  fire  insurance  requirements.  Ask  them  to  ex¬ 
plain  the  policy  which  will  guarantee  your  earnings  during  1938  even 
though  fire  should  prevent  your  operation. 

CANNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER. INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

Attorney 

540  North  Michigan  Avenue  Chicago 

Thirty  years  of  service  to  the  Canning  Industry 


ALLIGATOR 

TRADE  MARK  R  EC .  U.S.  PAT.  OFF  I C  E 

STEEL  BELT  LACING 


The  compression  grip 
protects  belt  ends. 


Mode  with  precision. 
Drives  straight. 


Smooth  on  both  faces. 
Embeds  in  belt. 
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ROBERT  A.  SINDALL 
A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 


0.  J.  SAWIN 
Rogers  Bros.  Seed  Co. 
Chicago,  III. 


S.  CARLE  COOLING 
National  Can  Co. 
Baltimore 


vide  steady,  dependable,  easily  controlled  power,  at  low 
cost. 

During  the  Convention  they  will  give  demonstrations 
of  Hamachek  Chain  Adjusters,  and  display  photographs 
of  various  viner  and  ensilage  distributor  installations. 

The  following  representatives  will  attend  the  Con¬ 
vention:  Frank  Hamachek,  Jr.,  President;  V.  Albert 
Hamachek,  Vice-President;  E.  W.  Classon,  Secretary; 
Harry  H.  Howeth  and  Roy  R.  Rowan,  Sales  Representa¬ 
tives,  and  William  Shilbauer,  mechanic. 

• 

THE  HANSEN  EXHIBIT 

HE  HANSEN  CANNING  MACHINERY  COR¬ 
PORATION  announces  the  addition  of  a  new 
High  Speed  Liquid  Filler — a  machine  (with  con¬ 
tact  parts  of  stainless  material)  for  handling  liquid 
and  semi-liquid,  ground,  and  mashed  substances,  such 
as  cream  style  corn,  pumpkin,  crushed  fruits,  sweet 
potatoes,  cranberry  sauce,  jams  and  preserves, 
molasses,  lard,  tomato  pulp,  and  particularly  soups. 

This  new  High  Speed  Liquid  Filler  has  no  valves 
nor  valve  casings,  no  valve  slides,  of  simple  but  sturdy 
construction  with  12  pockets,  making  it  possible  to 
operate  at  a  speed  averaging  better  than  225  cans  per 
minute  —  with  automatic  stop — no-can-no-fill-no-spill. 
The  elimination  of  valves  and  the  direct  discharge  of 
the  product  into  the  can  prevent  foaming  with  this 
new  filler. 

You  may  start  and  stop  as  often  as  you  like — there 
is  not  the  slightest  variation  in  fill.  The  fill  can  be 
accurately  changed  while  the  machine  is  in  operation. 
Although  an  unprecedented  capacity  is  attained,  the 
actual  linear  speed  of  the  can  is  considerably  less  than 
that  of  other  fillers  with  a  large  can  circle. 

From  the  standpoint  of  cleanliness,  this  new  filler  is 
unequaled.  The  pistons  can  be  quickly  removed  for 


cleaning  and  replaced  without  the  use  of  tools.  The 
multiple  cylinder  can  also  be  readily  removed,  thereby 
exposing  all  surfaces  so  that  cleanliness  and  steriliza¬ 
tion  are  insured. 

Canners  are  invited  to  visit  the  Hansen  Booth  during 
the  January  show  and  examine  this  new  filler — typical 
of  the  Hansen  Standard  of  Master-Built  construction. 

• 

D.  LANDRETH  SEED  EXHIBIT 

HIS  oldest  seed  house  in  the  business  is  making  no 
particular  claim  this  year  to  something  new, 
although  they  will  have  on  display  the  splendid 
line  of  long  tried  and  thoroughly  tested  seeds,  and  old 
customers,  and  new,  will  find  at  this  booth  in  the  Ball¬ 
room,  S.  Phillips  Landreth,  William  C.  Dierolf  and 
William  C.  Foltz.  There  is  always  a  warm  welcome 
at  Landreth’s. 

• 

THE  LANCSENKAMP  EXHIBIT 

HE  Bucklin  Cyclone  Pulp  Machine  held  sway  so 
many  years  that  the  industry  began  to  think  that 
the  family  would  remain  childless,  but  1937  upset 
this  idea,  and  now  Langsenkamp  invites  the  industry 
to  meet  one  of  the  newest  babies  of  them  all,  a  nev.' 
Pulper  which  they  present  as  amazing  and  revolution¬ 
ary.  And  the  industry  knows  that  Langsenkami) 
knows  all  about  pulping,  juice  making  and  the  handling 
of  similar  products.  So  when  they  say  new,  it  means 
much. 

You  will  find  this  a  very  attractive  exhibit  with 
gleaming,  beautiful,  mechanical  slaves,  smiling  to  greet 
you.  Tomato  products  men,  preservers  and  specialty 
food  producers  should  make  it  one  of  the  definite 
objects  of  their  visit  to  the  convention  to  see  and  learn 
all  about  this  Langsenkamp  equipment.  There  will  be 
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THIRTY  ONE 
YEARS  AGO . . . 


PREVENT  PLANT 
DISEASE  LOSSES 

There  are  two  types  o/|  Damping  Off 
and  now  two  Cuprocide  products 
to  control  them 


THE  NATIONAL 
KRAUT  PACKERS 
ASSOCIATION 

Came  into  Industrial  life 


•  Has  faithfully  served  the  Kraut  Indus¬ 
try  and  the  consuming  public — 

•  Has  contributed  towards  a  healthier 
nation — 

•  Is  instantly  r  e  g a  r  d  e  d  the  Leading 
Organization  on  all  matters  within  its 
Industry  — 

•  Stands  ready  to  reasonably  cooperate 
with  all. 

•  Added  new  members  this  year  and  now 
enjoys  the  largest  membership  in  its 
history. 


OFFICERS  OF  THE  NATIONAL  KRAUT 
PACKERS  ASSOCIATION 

M  ARTIN  MEETER,  Lansing,  HI.,  President 
R.  C.  DUNCAN,  Huron,  Ohio,  Vice-President 
ROY  I  RONS,  Clyde,  Ohio,  Secretary-Treasurer 

TRUSTEES: 

A.  E.  SLESSMAN,  Pittsburgh,  Pa. 

JOHN  M.  STROUP,  Phelps,  N.  Y. 

LON  P.  FLANIGAN,  Geneva,  N.  Y. 

ALDEN  SMITH,  Shiocton,  Wis. 

O.  L.  TEAGARDEN,  Oak  Harbor,  Ohio 


CONTROL  PRE-EMERGENCE 
RAMPING  OFF  with 
CUPROCIDE 

The  Standard  Red  Cuprous  Oxide 

SEED  PROTECTANT 


Be  sure  seeds  are  dusted  with  Cuprocide  before  planting. 
The  tenacious  Cuprous  Oxide  kills  Damping  Off  organisms 
on  seed  coat  and  in  the  soil  immediately  surrounding  each 
seed.  Seeds  are  protected  until  they  sprout. 

Pea  Stands — Grown  from  Cuprocide-treatcd  seeds  have 
given  an  increased  yield  of  from  20%  to 
300%. 

Spinach  —  Over  or  under  production  is  avoided  by 
using  Cuprocide.  The  desired  amount  of 
spinach  is  now  planted  and  protected  to 
yield  the  required  crop. 

Tomatoes —  Suffer  wide  ravages  from  Damping  Off. 

Cuprocide  protects  the  seeds,  assures  plenty 
of  plants  at  the  right  time. 

Use  Cuprocide  on  these  crops  and  others. 


CONTROL  POST  EMERGENCE 
OAMPING  GFF  with 

A  new  Cuprocide  Product 

CUPROCIDE  54 

Containing  Standard  Cuprous  Oxide 

FUNGICIDE  PLANT  SPRAY 


In  the  plant  bed,  spray  soil  and  all  vegetable  seedlings;  in 
the  field,  spray  such  vegetables  as  celery,  cucumbers,  etc. 
with  (Cuprocide  54.  Its  high  copper  content  gives  maxi¬ 
mum  protection  with  minimum  amount  of  material. 

Unusual  adhesion  assures  long-time  protection.  Cuprocide 
54  has  been  thoroughly  tested  and  is  approved  by  agricul¬ 
tural  advisors. 

Vse  Cuprocide — Seed  Protectant 
( "se  Cuprocide  54  —Fungicide  Plant  Spray 

ROHM  and  HAAS  CO.,  INC. 

DEPENDABLE  PRODUCTS 

222  W.  Washington  Square  Philadelphia,  Pa. 
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plenty  of  demonstrators  on  hand,  explaining  any  or 
every  feature  of  their  big  line,  including  juice  making 
and  handling  machinery,  steam  jacketed  kettles,  stain¬ 
less  steel  tanks,  and  the  famous  “Indiana”  line  of 
pulpers,  finishers,  etc. 


LINK-BELT  EXHIBIT 


LINK-BELT  COMPANY  will  occupy  booth  20  at  the 
Big  Show. 

,  A  main  feature  of  the  exhibit  will  be  an  operat¬ 
ing  flat-top  chain  conveyor.  A  motorized  P.I.V.  Gear 
variable  speed  transmission  will  be  displayed,  as  will 
the  company’s  line  of  anti-friction  and  babbitted  bear¬ 
ing  units,  also  take-ups,  clutches,  couplings,  conveying 
and  power  transmitting  chains,  etc. 

Indicative  of  the  interest  that  Link-Belt  officials  are 
taking  in  this  show,  is  the  fact  that  the  following  Link- 
Belt  men  are  scheduled  to  attend: 

From  Baltimore:  Harold  D.  Alexander,  district 
manager. 

From  Caldwell-Moore,  Chicago  plant:  G.  Walter 
Ostrand,  general  manager;  Faie  Hurd,  sales  manager. 

From  Pershing  Road,  Chicago  plant:  A1  C.  Fellinger, 
manager  general  sales;  Henry  F.  Weber,  district  posi¬ 
tive  drive  division  manager ;  A.  K.  Schifflin ;  P.  L.  Con¬ 
way;  H.  B.  Johnson;  F.  A.  Knaus;  W.  F.  Hardcastle, 
and  A.  R.  Pierce. 


MORRAL  BROS.  EXHIBIT 

Tucked  away,  back  in  the  corner  of  the  big  Ma¬ 
chinery  Exhibit,  downstairs.  Booth  No.  13,  S.  E. 
and  W.  W.  Morral,  and  their  helpers  will  have 
something  new  to  show  visitors — a  new  model  Corn 
Cutter,  with  rotary  head.  After  all  the  years  they 
have  put  in  making,  and  improving,  corn  handling 
machinery,  including  the  famous  Morral  Huskers,  ma¬ 
chinery  that  in  actual  usage  over  the  years  has  proved 
its  sturdy,  dependable  worth,  it  can  be  taken  as  granted 
that  the  latest  of  their  improvements,  this  new  corn 
cutter,  must  be  worth  seeing,  and  knowing  about.  If 
you  are  lucky  enough  to  meet  a  user  of  their  line  in 
the  booth  you  will  find  a  more  enthusiastic  booster  than 
are  the  Morrals.  They  will  merely  tell  you  what  the 
machines  will  do,  but  users  will  tell  you,  with  vim, 
that  they  do  all  that  is  claimed,  and  keep  on  doing  it, 
year  in  and  year  out,  under  all  sorts  of  conditions. 
“They  build  good  machinery”  is  the  verdict  of  the  in¬ 
dustry.  Go  see  it  for  yourself. 


NATIONAL  CAN  EXHIBIT 


A  COMFORTABLY  fitted  booth — 113  in  the 
Ballroom — will  welcome  all  visitors,  and  they 
will  find  there: 

S.  L.  Buschman,  President. 

S.  C.  Cooling,  Vice-President  in  Charge  of  Sanitary 
Sales. 

H.  L.  Buschman,  Vice-President  in  Charge  of 
Operations, 


A.  G.  Hopkins,  Vice-President  in  Charge  of  Equip¬ 
ment. 

R.  S.  Solinsky,  Assistant  Vice-President,  General 
Line  Division. 

H.  O.  Berryman,  Sales  Manager,  Sanitary  Cans, 
Eastern  Division. 

C.  A.  Fischer,  Sales  Manager,  Sanitary  Cans, 
Western  Division. 

F.  A.  Fischer,  Assistant  Sales  Manager,  Sanitary 
Cans,  Western  Division. 

H.  H.  Atkins,  C.  E.  Atkins,  P.  K.  Arthur,  Jr., 
Kenneth  Mahrle,  Sales  Representatives,  Western 
Division. 

E.  R.  Loweree,  E.  F.  Woelper,  J.  R.  Taylor,  Sales 
Representatives,  Eastern  Division. 

S.  R.  Hiner,  L.  Webster,  Equipment  Division. 

L.  V.  Strasburger,  Chas.  Strasburger,  Technical 
Division. 

Headquarters  will  be  in  the  Stevens  Hotel,  Rooms 
2400,  2401A,  2402A.  They  will  not  exhibit  any  ma¬ 
chinery,  but,  as  all  no  doubt  recall,  this  booth  is  one 
of  the  most  attractive  in  the  entire  set-up,  and  they 
will  be  glad  to  see  their  many  friends  at  the  booth,  and 
also  at  the  headquarters. 

A.  K.  ROBINS  EXHIBIT 

The  CANNER  who  visits  the  convention  and  fails 
to  call  at  the  booth  of  A.  K.  Robins  &  Company, 
down  in  Machinery  Hall,  will  make  a  serious  mis¬ 
take.  One  of  the  new  things  this  year  will  be  shown 
here — “the  wet  or  dry”  Bulk  Salt  Machine.  Any 
canner  may  easily  visualize  what  such  a  machine 
means,  and  he  can  stop  at  this  booth  and  see  the  actual 
operation  and  be  convinced. 

At  the  same  time  corn  canners  will  find  much  to 
interest  them  in  the  Robins  Whole  Grain  Corn  Silking, 
Cleaning  and  Washing  outfit.  And  if  there  is  anything 
used  in  the  modern  cannery  in  the  way  of  mechanical 
equipment,  you  will  find  they  either  make  it  in  their 
own  plant  or  are  agents  and  distributors  for  other 
makers. 

“Bob”  Sindall  and  his  right  hand  man,  “Harry” 
Stansbury,  together  with  other  assistants,  will  gladly 
answer  all  questions  and  solve  any  problems  on  any 
products  that  may  be  puzzling  you. 

ROGERS  BROS.  SEED  EXHIBIT 


This  will  be  found  in  Booth  No.  116,  in  the  Granc’ 
Ballroom  at  the  Stevens  Hotel.  This  is  the  sam« 
space  as  last  year,  measuring  20  feet  each  way, 
and  there  will  be  in  attendance  at  this  Convention  th(‘ 
following  men:  K.  D.  Rose,  President;  0.  J.  Sawin 
Vi  2-President  and  Sales  Manager;  J.  L.  Sawin,  Sec- 
re  y;  T.  T.  Hopkins;  Bert  M.  Wilson;  Walter  M 
Jc  iC  . ;  Ed.  R.  Holden;  George  M.  Sawin. 

C.  i.iples  of  various  varieties  of  peas,  beans,  and 
sv  corn  will  be  exhibited. 

1I:\  K.  D.  Rose  was  recently  elected  President  of  the 
co:.:;:any,  to  succeed  the  late  Austin  L,  Rogers, 
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More  Speed 
Less  Parts 


see  everytning 
to  be  desired 
in  a  labeler 
BOOTH  No.  45 
Machinery  Hall 


WESTMINSTER  MACHINE  WORKS 

WESTMINSTER,  MARYLAND 
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CRCO  greets  visitors  to  the  convention  with  many  new  and  startling  innovations  in 
canning  equipment — each  outstanding  because  of  its  exclusive  features  and  superior 
construction — each  the  result  of  intensive  field  tests — and  each  bearing  the  stamp  of 
approval  in  actual  operation. 

Canners  the  world  over  know  the  name  of  Chisholm-Ryder  because  it  is  constantly 
associated  with  machinery  which  embodies  all  the  achievements  of  trained  engineers, 
skilled  in  improving  the  quality  of  the  pack  and  speeding  up  production  into  the  profit 
brackets.  Make  the  CRCO  exhibit  your  headquarters  during  the  convention — become 
acquainted  with  what  CRCO  is  doing  to  improve  production  and  quality  in  the  canning 
industry. 


At  the  Convention 

Booth  51 


CRCO  All-Steel  Portable  Viner,  de¬ 
signed  to  increase  both  production  and 
quality  of  the  pack.  The  first  approved 
all-steel  viner  to  successfully  pass  all 
field  tests. 


J 
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CRCO  Fancipak  Snipper  for 
stringless  beans,  employing  the 
exclusive  shearing  principle. 


Rietz  Disintegrators  which  are 
revolutionizing  extracting, 
pulping  and  grinding  methods. 


CRCO  Special  Double  Grader 
for  grading  green  or  wax  beans 
after  they  are  cut. 


CRCO  Wet  Picking  Table, 
outstanding  because  of  its 
rugged  simplicity  and  carefree 
operation. 


Send  for  the  new  1938  CRCO 
Catalog.  Over  160  pages  of  the 
finest  equipment  available  for 
the  canner. 


CRCO  Exhaustf’r  with 
its  exclusive  method  of 
handling  all  sizes  of 
cans  under  all  con¬ 
ditions. 


CRCO  Corn  Cutter  for  whole 
grain  and  cream  style.  Makes 
the  cut  conform  to  any  shaped 
ear,  regardless  of  irregularity. 


Comftanif,  Incorporated 
NIOGDUn  FULLS,  N.V. 


SEATTLK,  WASH. 
COLUMBUS,  WIS. 
INDIANAPOLIS,  INI). 
NIAGARA  FALLS,  CAN. 
A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 
James  O-  Leavitt  &  Co. 
Oitden,  Utah 


King  Fillers,  available  in 
piston,  heavy  duty,  liquid  and 
plunger  types. 


CRCO  Quality  Grader,  universally  ac¬ 
cepted  because  of  its  enormous  capacity 
and  accurate  grading  of  green  peas. 
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FRANK  H.  LANCSENKAMP 
F.  H.  Langsenkamp  Co. 
Indianapolis,  Ind. 
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WALTER  W.  SINGER 
Hansen  Canning  Machinery  Co. 
Cedarburg,  Wis. 


\ 


ALLEN  CAMERON 
Cameron  Can  Machinery  Co. 
Chicago 


SCOTT  VINER  EXHIBIT 

ASHIONS  in  Pea  Viners  are  the  rage  just  now  and 
if  you  would  be  up  to  date  and  thoroughly  posted, 
you  must  see  the  Scott  “Hi-Eff”  Viner,  a  thoroughly 
new  presentation  to  do  one  of  the  industry’s  most  im¬ 
portant  mechanical  works,  and  do  it  better.  Note  that 
it  is  lower,  lighter  and  can  be  adjusted  in  full  operation, 
with  a  built-in  feeder,  power  plant,  no  aprons  and  no 
curtains — a  big  step  forward. 

And  the  second  new  thing  of  this  year’s  show  is  their 
“Hi-Eff”  Washer,  built  to  handle,  in  an  efficient 
manner,  and  wash  thoroughly,  peas,  beans,  whole 
kernel  corn  and  similar  commodities.  Again  it  is  a 
compact,  smoothly  working,  dependable  machine  that 
you  must  take  into  your  study  of  new  improvements. 

All  your  old  friends  of  this  fine  old  concern,  includ¬ 
ing  Thom.  Scott  and  “Nick”  Nicholoy,  with  their 
assistants,  will  be  there  to  serve  you,  and  gladly. 


SINCLAIR-SCOTT  EXHIBIT 

IN  this  Booth,  No.  4,  downstairs,  in  Machinery  Hall, 
you  will  find  a  couple  of  the  really  new  things  of 
the  industry.  Ever  since  corn  canning  has  been  an 
industry  there  has  been  plenty  of  trouble  with  worm 
damage,  mostly,  of  course,  in  the  tips.  Getting  rid  of 
this  is  troublesome  and  expensive,  in  operation  as  well 
as  in  corn  wasted.  Drop  in  here  and  see  a  compact  little 
machine,  called  A  Taper  Tip  Corn  Trimmer,  solve  this 
problem  safely,  surely,  quickly,  and  what  is  more, 
render  the  ears  more  receptive  to  the  cutting  machines : 
it  permits  the  introduction  of  the  ears  to  the  knives 
exactly  as  you  would  wish  them,  cutting  only  the  corn 
and  never  the  husk. 

And  another  newcomer:  The  Hex-Ro  Cleaner  for 
peas  and  beans  and  whole  kernel  corn,  a  fairly  small 
machine  with  a  wide  scale  of  work.  Employing  the 


age-old  principle,  which  this  famous  firm  introduced 
into  the  grading  of  peas,  etc.,  before  anyone  else,  plus 
the  use  of  an  air  blast,  they  are  showing  a  new  way 
to  really  clean  green  peas,  beans  and  kernels  of  corn 
from  all  foreign  or  unwanted  materials.  The  Rife 
Brothers,  Ed  and  John,  and  their  helpers  will  be  there 
to  receive  you,  and  you  will  be  interested. 

But  it  must  not  be  supposed  they  have  abandoned 
their  famous  graders,  etc.  They  will  all  be  there,  but 
we  were  speaking  of  new  things. 

• 

THE  UNITED  COMPANY  EXHIBIT 

HE  machines  that  will  be  exhibited  in  Booth  6, 
include : 

Improved  ballbearing  TUC  Husker. 

The  high-speed  TUC  Cutter,  having  25  per  cent 
greater  capacity  than  former  models,  and  producing 
more  cans  per  minute  than  any  Cutter  heretofore  made. 

The  TUC  Self-contained  Motor-Driven  Grinder,  a 
unit  that  fits  in  every  canning  factory. 

The  new  TUC  Power  Trimmer. 

TUC  Accessory  Equipment. 

Attending  representatives  of  The  United  Company: 

Ralph  Cover,  E.  S.  Bursley,  Frank  A.  Rundle,  Walter 
L.  Dearborn,  Arthur  Brasier  and  George  D.  Osborne,  Jr. 

Attending  representatives  of  Rockford  Drilling 
Machine  Division  of  Borg-Warner  Corporation,  manu¬ 
facturers  of  TUC  Husking,  Cutting  and  Accessory 
Equipment:  G.  L.  Christianson,  Sales  Manager;  R.  A. 
Carlson,  Chief  Engineer. 

Corn  Cutting  Bee — As  a  feature  of  this  exhibit,  there 
will  be  cut  continuously,  whenever  the  Machinery  Hall 
is  open,  120  commercial  packs  of  Whole  Kernel  Corn 
from  the  States  of  Oregon,  Washington,  Utah,  Minne¬ 
sota,  Iowa,  Wisconsin,  Illinois,  Indiana,  Ohio,  Virginia, 
Maryland,  Delaware,  Pennsylvania,  New  York,  Maine 
and  Canada. 
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“DOG-GONE  GOOD” 

Says  Kayo  to  Tommy  Trail  as  they  sample  some  canning  peas  in 
the  Washburn- Wilson  Seed  Company  trial  grounds  at  Moscow 


We  Invite  you  to  call  at  our  Booth  and  Office  Rooms  at  the 

NATIONAL  CANNERS’  CONVENTION 

Stevens  Hotel 

January  23rd  to  29th 

539A  548A 

WASHBURN -WILSON  SEED  CO. 

MOSCOW,  IDAHO 
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MONITOR  Cylindrical  Rod  Washer 


There  is  nothing  finer  than  the  MONITOR  Rod 
Washer  for  use  after  the  Pea  Blancher  to  extract 
skins  and  splits. 

Sturdily  constructed  and  built  for  a  long  life  of 
dependable  Service. 


MONITOR  BLANCHER 


MONITOR  MACHINj 

Efficient  Service  Guam 

Manufa 

HUNTLEY  MANUFAi 

BROCTON, 

■ .  ^  ■  ' 


(A  Million  Dollar  Organ! 


Phenominally  efficient  results  may  be  obtained 
by  the  use  of  MONITOR  all  steel  Blanchers. 
Noted  for  their  uniformity  of  blanch,  and  their 
gentle  action.  Due  to  their  special  construction, 
they  can  be  crowded  beyond  capacity  without 
impairing  quality  of  blanch. 


Our  Representalitt 

C.  H.  TIEDEMANN,  New  York  State  Representative,  Brocton,  N.  Y.,  Office. 

H.  J.  GRIFFIN,  Penn  Athletic  Club,  Philadelphia,  Pa, 

JAMES  O.  LEAVITT  CO.,  1955  1st  Ave.  South,  Seattle,  Wash.  Also  905fitsl5i 


The  MONITOR  Master 
-^Green  Pea  Cleaner 

Constructed  with  heavy 
structural  steel  frame,  heavy 
duty  bearings,  it  is  built  to 
last.  Used  by  leading  pea 
packers  and  pronounced 
by  them  to  be  one  of  the 
most  efficient  units  in  their 
lines. 


MONITOR  ALL  METAL  ELEVATORS 


Striving  to  meet  the  demand  for  modern  equip* 
mznt,  we  offer  Monitor  all  metal  elevators.  Can 
be  supplied  in  various  types  and  in  different 
widths  to  meet  factory  requirements. 
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BUILT  TO  LAST 


\ed  or  Money  Refunded 


URING  COMPANY 

NEW  YORK 


The  MONITOR  Excello  Washer 


One  oF  the  most  eFFicient  Washers  For  Green  Peas 
and  Lima  Beans  now  on  the  Market. 

Unexcelled  For  the  extraction  oF  Foreign  material 
such  as  thistle  buds  -  stones  -  splits  and  skins  etc. 
Reduces  by  at  least  sixty  per  cent  hand  picking. 
You  cannot  aFford  to  be  without  one. 


feroN. 


on  is  at  your  Service) 


MONITOR  ALL  METAL  PICKING 
TABLES 

Equipped  with  High  Grade  White  covered  Sani¬ 
tary  Belts  and  lightly  powered  are  dividend 
earners.  Can  be  supplied  in  various  lengths  and 
widths. 


W.  B.  SUTTON,  P.  O.  Box  803,  Dayton,  Ohio 
A.  D.  McPherson,  411  utilities  Bldg.,  Chicago,  III, 
F.  J.  MURPHY,  700  Board  oF  Trade,  Kansas  City  Mo, 


test  and  Most  Modern  Equipment 


MONITOR  STRING 
BEAN  CUTTER.^ 


This  machine  with  it's  auto¬ 
matic  Feed  and  adjustable 
channels  which  permitsecur- 
ing  a  straight  cut  iF  desired  is 
the  ideal  unit  For  the  packer 
who  demands  the  utmost 
in  perFormance  and  eFFici- 
ency. 

Very  large  capacities  may 
be  obtained. 


Cylindrical  Pea  Graders 
Cherry  Roller  Sorting  Tables 
Tomato  Roller  Sorting  Tables 
High-Pressure  Washers 
Roller  Scalders  and  Sorters 
Inclined  Scalders 


Furnished  in  No.  2 
only  -  Smaller  size 
without  automatic 
Feed  can  be  Furnish¬ 
ed  on  application. 


Write  For  Attractive  Prices 
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B.  C.  PARKER 
Gallatin  Valley  Seed  Co. 
Bozeman,  Mont. 
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C.  EDWIN  RIFE 
Sinclair-Scott  Co. 
Baltimore,  Md. 


W.  E.  NICHOLOY,  Vice-President 
Machinery  Cr  Supplies  Assn. 
Scott  Viner  Co. 
Columbus,  Ohio 


In  parallel  rows  will  be  exhibited  60  TUC  packs  and 
60  packs  of  Whole  Kernel  Corn  cut  by  other  methods. 

Of  these,  16  will  be  vacuum  packs  and  104  will  be 
brine  packs;  32  will  be  packs  of  white  corn  and  88 
will  be  packs  of  yellow  corn.  All  nationally  advertised 
brands  of  canners  will  be  exhibited. 

The  canners,  represented  in  these  Cutting  Bees,  pack 
over  80  per  cent  of  all  Whole  Kernel  Corn  canned  in 
the  United  States  and  Canada.  At  least  103  of  the 
packs  to  be  exhibited  either  were  furnished  by  the 
canners  themselves  for  these  Cutting  Bees,  or  repre¬ 
sent  the  best  commercial  efforts  of  the  concerns  whose 
labels  appear  on  the  cans. 

The  Cutting  Bee  will  show  a  true  cross-section  of  the 
upper  strata  of  this  rapidly  growing  industry. 

It  will  afford  seedsmen  the  opportunity  to  study  the 
results  of  their  efforts  in  the  finished  products.  Brokers 
and  buyers  here  may  make  comparisons  and  find  new 
sources  of  supply.  Production  and  Sales  Departments 
of  canning  companies  may  learn  much  of  the  whole 
picture  in  a  short  period  of  time.  These  cutting  bees 
are  tivice  the  size  of  the  ones  held  at  the  National  Con¬ 
vention  a  year  ago,  when  1,800  canners,  brokers  and 
buyers  viewed  it. 

LANSING  B.  WARNER  EXHIBIT 

HAT  there  is  always  something  new  under  the  sun 
is  well  demonstrated  by  this  Canners  Insurance 
system,  believe  it  or  not.  Even  subscribers  to 
Canners  Exchange  who  have  been  in  for  years  will  be 
agreeably  surprised  at  the  new  rate  of  refund  made  in 
1937.  Does  it  mean  anything  to  you  to  have  50  per 
cent  of  your  insurance  costs  returned,  and  yet  have 
complete  and  thorough  coverage  every  moment?  They 
expect  to  return  to  subscribers  50  per  cent  of  the 
premiums  paid  in  1937,  and  is  that  something  new! 


They  have  always  made  a  very  substantial  return,  but 
never  to  that  extent.  And  yet  there  are  canners,  ma¬ 
chinery  men,  etc.,  who  stubbornly  refuse  to  place  their 
insurance  with  this  sound,  safe  Exchange.  Well,  you 
can  lead  a  horse  to  water,  but  you  can’t  make  him 
drink.  But  if  the  old  brain  cell  is  working  normally 
you  will  stop  at  their  booth  in  the  Foyer  to  the  Ball¬ 
room  and  talk  your  insurance  problems  over  with  them. 

• 

WESTMINSTER  MACHINE  EXHIBIT 

HERE  is  something  decidedly  new  for  you  to  see 
in  this  exhibit  down  in  Machinery  Hall,  and  as  a 
canner  you  should  not  fail  to  see  it.  See  their  new 
Labeling  Machine,  learn  the  speed  which  can  be  easily 
attained  on  it,  with  careful,  accurate  labeling  under  all 
conditions.  You  will  have  the  surprise  of  your  life,  we 
promise  you. 

This  Kyler  Labeler  is  known  throughout  the  width 
and  breadth  of  the  industry,  but  this  year  there  is 
something  new  to  show  you,  though  they  will  not 
permit  us  to  divulge  their  secret.  You  may  take  our 
word  for  it  that  you  will  not  be  disappointed.  It  will 
make  you  stand  in  amazement. 

While  there,  of  course,  you  should  examine  the  Kyler 
Boxers,  one  of  the  best  little  workmen  ever  installed 
in  any  warehouse. 

• 

AMERICAN  CAN  COMPANY  will  again  put  on  their 
beautiful  allegorical  display  showing  the  many  and 
various  containers  for  food  packaging  that  they  pro¬ 
duce,  and  will  have  their  full  corps  of  representatives 
on  hand  to  greet  their  many  friends. 

The  company  will  again  take  the  convention  to  its 
big  Theatre  Party  on  Thursday  evening,  and  judging 
by  past  performances,  only  the  very  best  of  entertain¬ 
ment  will  be  had. 
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OxytrvaJto- 


We  offer  tomato  seed  produced  in  the  Tri-State  territory  from  hill 
selected  seed  taken  from  the  hill  and  row  plan  and  produced  by 
the  University  of  Maryland  under  the  supervision  of  a  member  of 
the  Maryland  Seed  Certification  Board.  We  have  the  following 
varieties  to  offer: 


Certified  Rutgers 
Certified  Marglobe 
Tri-State  Baltimore  (Radebaugh) 
Brown’s  Special 


TRI-STATE  PACKERS’  ASSOCIATION,  INC 

EASTON,  MARYLAND 


SPLIT  REMOVER  WASHER  Peas 


_ _ are  separated  by 

water  in  a  flume,  a  rotary  rod  reel  separates  water  from  the 
peas,  a  water  washing  screen  removes  the  dirt  a  pump  re¬ 
turns  the  water,  spray  washed  and  a  reel  to  dry  them.  Only 
thorough  method  oi  washing  peas,  and  separating  splits. 


SPLIT  LOAD  REGRADER 

The  first  screen  splits  the  load  in 
halt.  Smaller  sizes  going  to  the 
screens  below  to  be  regraded,  and 
the  larger  sizes  continue  on 
through  the  screens  above.  By  re¬ 
grading  the  split  load  a  very  sub¬ 
stantial  increase  oi  the  smaller 
ones' is  obtained.  Screens  are  well 
built,  we  never  had  to  replace  one. 


PIPE  BLANCHER 

Installation  flexibility  has  made  it  a 
favorite  with  most  cormers.  Practical¬ 
ly  no  floor  space  is  required.  Blanch¬ 
ing  time  may  be  varied  with  easy  op¬ 
erating  Cut-out  Valves.  Uniiorm  tem- 
perohire  controL  Can  be  completely 
STERILIZED  with  live  steam,  lolling 
all  bacteria,  leaving  the  io^  tree 
from  contamination.  Most  modem 
equipment  in  the  catming  industry. 


HYDRAULIC  ELEVATOR 

Some  canners  hove  successfully  ele¬ 
vated  peas  through  1600  ft.  of  tubing 
without  damaging  the  peas.  Can  be 
\ised  for  beans,  whole  groin,  com,  etc. 
Entire  system  can  be  thoroughly  steril¬ 
ized  under  pressure  of  live  steam  up  to 
260*  F.  Motor  or  belt  drive. 


QUALITY 

SEPARATDR 

The  only  quality  JU 

grader  that  gels 
both  grades  out 
oi  the  machine  in 
only  four  sec- 
ends,  and  in^  -yilKSlB 
creases  your  vol- 
hime  oi  die  high¬ 
er  priced  pack. 

Peas  kill  into  a  bzine.  All  Qual¬ 
ity  Peas  arise  to  the  suziace, 
poorer  ones  goto  flie  bottom 
and  ore  conveyed  to  separate 
discharge  chutes. 


For  Complete  Information  Write  BERLIN  CHAPMAN  CO.,  BERLIN,  WISCONSIN. 
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AGICIDE  LABORATORIES,  Milwaukee,  Wisconsin,  while 
not  exhibitors  in  the  big  show  will  be  well  represented 
at  the  convention  and  prepared  to  inform  interested 
parties  of  insect  control  methods  and  their  application. 
The  company  produces  “Agicide”  sprays  and  dusts 
and  equipment  for  making  the  applications.  Much 
study  has  been  given  the  development  of  suitable 
equipment  for  applying  insecticides,  and  theirs  is  per¬ 
haps  the  most  efficient  obtainable. 

The  company  has  recently  added  the  Walnut  Shell 
Flour  Division,  which  flour  has  been  found  to  be  the 
most  complete  carrying  agent  for  insecticides.  They 
will  like  to  tell  you  about  this  as  well,  for  it  makes  an 
interesting  story. 


EERLIN-CHAPMAN  COMPANY  will  have  their  extensive 
exhibit  in  the  usual  place.  Booth  No.  9  in  Machinery 
Hall,  downstairs,  and  will  show  their  complete  and 
efficient  line  which  has  coined  their  phrase  “A  single 
unit  or  a  complete  canning  plant”.  Many  new  improve¬ 
ments  have  been  made  to  their  various  machines  and 
Frank  Chapman,  assi.sted  by  Ben  Grota,  John  Krouse, 
Nathan  Hughes  and  other  capable  representatives,  will 
be  glad  to  point  them  out.  You  will  need  to  see  this 
company’s  equipment  to  keep  abreast  of  the  new 
improvements. 

• 

“THE  HOUSE  THAT  SUPERLASKA  BUILT”  is  the  claim 
of  Crites-Moscow,  Inc.,  who  have  specialized  in  this 
excellent  variety  of  canning  peas. 

Willis  Crites  and  Irving  Courtice  will  be  at  the  con¬ 
vention  to  tell  of  the  merits  of  Superlaska  and  of  the 
other  canning  varieties  of  pea  seed  the  company  is  in 
position  to  furnish. 

• 

CROWN  CAN  COMPANY  and  Crown  Cork  &  Seal  Com¬ 
pany  will  be  represented  with  separate  booths;  the 
can  company  in  the  Grand  Ballroom,  Booth  109;  the 
Crown  Cork  &  Seal  Company  in  Booth  No.  46  in 
Machinery  Hall,  downstairs. 

Representatives  of  the  company  from  all  of  their 
various  branches  will  be  on  hand  to  meet  and  greet 
their  friends,  and  if  it  is  something  new  you  are  look¬ 
ing  for,  they  will  have  a  nice  story  to  tell  you. 


Ai  LIGATOR  BELT  LACING  is  perhaps  known  wherever 
belting  is  used.  It  is  the  handy  way  of  joining  belts. 
Only  a  hammer  is  needed  for  a  flexible  joint  which 
will  eliminate  all  jumping  troubles.  In  a  few  moments 
a  beit  can  be  adjusted  to  just  the  proper  length. 
Flexible  Steel  Lacing  Company,  Chicago,  are  responsi¬ 
ble  for  this  lacing. 


Messrs.  Herman  Gamse,  William  A.  Gissel  and  C. 
M.  Arthur  will  be  in  attendance  and  invite  their  friends 
to  visit  them  and  to  drink  heartily  of  tomato  juice 
which  will  be  served  at  the  booth. 


HAMILTON  COPPER  AND  BRASS  WORKS  at  Hamilton, 
Ohio,  for  66  years  manufacturers  of  dependable  kettles 
and  coils  for  canners,  will  not  exhibit  at  the  conven¬ 
tion.  However,  canners  will  do  well  to  investigate  the 
production  of  this  company  for  their  requirements.  A 
Arm  with  such  a  long  record  of  service  must  produce 
a  thoroughly  dependable  article. 


HEEKIN  CAN  COMPANY  will  have  comfortable  resting 
quarters  in  Booth  No.  119  in  the  Grand  Ballroom  and 
will  be  glad  to  have  you  visit  them  and  make  yourselves 
at  home.  Their  full  corps  of  representatives  will  be 
on  hand  to  make  your  visit  pleasant. 


MONITOR  PEA  EQUIPMENT,  SO  extensively  used  by  the 
pea  canning  industry,  will  be  found  with  all  the  latest 
improvements,  in  the  Huntley  Manufacturing  Company 
Booth  No.  7  in  Machinery  Hall.  The  company  only 
recently  has  added  a  new  line  of  tomato  handling 
machinery  which  every  tomato  canner  will  want  to 
see,  for  it  embodies  the  very  latest  in  this  type  of 
equipment. 

Messrs.  W.  M.  Buchholz,  C.  H.  Tiedemann  and  A.  D. 
McPherson  will  be  in  attendance  to  point  out  the  ad¬ 
vantages  of  the  “Monitor”  line. 


AN  ALWAYS  ATTRACTIVE  BOOTH  is  that  of  R.  J.  Kitt- 
redge  &  Company,  this  time  No.  108  in  the  Grand  Ball¬ 
room,  where  an  extensive  exhibit  of  their  beautiful 
labels  will  be  seen. 

Messrs.  R.  J.  Kittredge,  J.  A.  Caulfield,  W.  R.  Kitt- 
redge,  Karlyle  and  Green  will  be  in  attendance  and  will 
be  glad  to  see  you. 

LA  PORTE  MAT  &  MANUFACTURING  COMPANY  will  not 
exhibit.  However,  most  of  the  leading  supply  houses 
who  have  exhibits  will  be  in  position  to  advise  you  of 
the  exceptional  merit  of  this  company’s  Conveyor  Belt¬ 
ing.  You  only  have  to  look  at  the  edge  and  you  know 
it  is  LaPorte. 

• 

PHELPS  CAN  COMPANY,  while  not  exhibitors  this  year, 
will,  of  course,  have  representatives  on  hand  to  greet 
and  care  for  their  many  friends. 


GALLATIN  VALLEY  SEED  COMPANY  will  OCCUpy  Booth 
No.  105  in  the  Grand  Ballroom.  Messrs.  B.  C.  Parker, 
C.  M.  Parker,  Ed  Raber  and  others  will  be  on  hand  to 
show  you  Wilt  Resistant  strains  of  seed  peas  which 
are  always  dependable,  for  the  company  specializes  in 
seed  peas  for  canners. 


PHILLIPS  CAN  COMPANY  and  Phillips  Sales  Company 
will  again  have  their  large  contingent  from  down  ii. 
Cambridge,  Maryland,  at  the  Convention  to  greet  theii 
can  company  customers  and  their  many  buyers  and 
brokers.  The  usual  suite  will  be  occupied  in  tht 
Stevens. 
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INDIANA  CANNERS  ASSOCIATION 

INDIANA  BALTIMORE 

TOMATO  SEED 

Has  had  19  years  of  careful  breeding  and  selection  by  the 
Purdue  University  Agricultured  Experiment  Station  in 
cooperation  with  the  Indiana  Canners  Association  to 
develop  a  tomato 

ESPECIALLY  FOR  CANNING 

Grown  on  good  soil  under  average  conditions  this  seed 
will  produce  hardy,  vigorous  vines  yielding  heavily  of  fruit 
exceptionally  uniform  in  size,  color  and  flavor  embodying 
ing  those  characteristics  to  be  desired  by  the  tomato  canner . 

CERTIFIED  true  to  type  and  practically  disease  free  by 
Purdue  University  Agricultural  Experiment  Station  and 
the  State  entomologists  of  Indiana.  Packed  in  cartons  for 
your  protection.  The  price  $2.50  per  pound  f.o.b.  Indiana 
shipping  point.  Order  now  for  delivery  to  April  1st. 

/t’s  the  Associations  contribution  to  a  better  pack  of  tomatoes 


INDIANA  CANNERS  ASSOCIATION 

OCCIDENTAL  BLDG.  INDIANAPOLIS,  INDIANA 
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FRANK  HAMACHEK 
Frank  Hamachek  Machine  Co. 
Kewaunee,  Wis. 


OGDEN  S.  SELLS 
Food  Machinery  Corp. 
San  Francisco 


ALBERT  H.  KYLER 
Westminster  Machine  Works 
Westminster,  Md. 


GAMSE  LITHOGRAPHING  COMPANY  will  COnduct  their 
exhibit  of  fine  labels  in  Booth  No.  112  in  the  Grand 
Ballroom. 

PIEDMONT  LABEL  COMPANY,  while  not  exhibitors,  will 
be  well  represented  with  young  Southern  Gentlemen  to 
renew  acquaintances  and  to  talk  over  any  labeling 
problems. 

• 

PLANTERS  MANUFACTURING  COMPANY  will  OCCUpy 
Booth  No.  206  in  the  Foyer  to  the  Ballroom  with  an 
exhibit  of  strongly  made  baskets. 

O.  W.  French  and  Jack  Hargroves  will  be  on  hand 
to  tell  you  how  the  company  came  to  be  the  largest 
manufacturers  of  baskets  in  the  world. 

• 

ROBSON  SEED  FARMS,  Hall,  N.  Y.,  who  specialize  in 
the  growing  of  seed  for  canners,  have  issued  a  descrip¬ 
tive  circular  of  canners  specials,  which  they  will  be 
glad  to  send  you,  and  which  you  will  find  interesting. 

• 

IF  THERE  IS  A  KRAUT  PACKER  among  you  who  is  not 
a  member  of  the  National  Kraut  Packers  Association, 
Roy  Irons  is  the  man  you  want  to  see.  He  will  be  at 
the  convention  as  Secretary  of  the  National  Kraut 
Packers  Association  and  of  the  Ohio  Canners  Associa¬ 
tion. 

• 

RIVERSIDE  MANUFACTURING  COMPANY  will  not  exhibit. 
However,  genial  Walter  Brown  will  attend  the  conven¬ 
tion  and  have  a  complete  story  of  baskets  to  tell. 

• 

AND  WHAT  CONVENTIONITE  does  not  know  the  Doeller 
boys  of  Simpson  &  Doeller  Company,  and  the  Harries — 
Doeller,  Kronau  Sr.,  Kronau  Jr.,  and  Buck.  They  will 
all  be  on  hand  to  say  “hello”  and  to  help  with  any  of 
your  labeling  problems. 


DAVID  WEBER  &  COMPANY  of  Philadelphia  is  offering 
the  new  Liner-Joint  corrugated  case,  which  will  merit 
the  inspection  of  every  canner.  The  case  is  without 
seam  and  stacks  very  compactly  in  storage.  So  eagerly 
has  it  been  accepted  that  over  5,000,000  have  been  sold. 
They  offer  to  send  samples  upon  request  to  3500  Rich¬ 
mond  Street,  Philadelphia. 

F.  H.  WOODRUFF  &  SONS  will  occupy  Booth  No.  110  in 
the  Grand  Ballroom  and  will  exhibit  their  complete 
line  of  special  variety  of  canners  seeds  so  well  known 
to  this  industry. 

Those  in  attendance  will  be  Messrs.  Harold  Wood¬ 
ruff,  Wilcox,  Beecher,  Silkworth  and  Bindley.  “Charlie  ’ 
Guelf  is  not  expected  to  be  present,  as  the  company 
retired  him  about  convention  time  of  last  year.  He  is 
now  taking  things  easy  and  enjoying  good  health. 

• 

JUST  AS  YOU  ENTER  the  Foyer  to  the  Grand  Ballroom 
you  will  find  Booth  No.  201,  that  occupied  by 
Washburn-Wilson  Seed  Company,  a  company  which 
has  done  much  to  produce  canning  and  freezing  varie¬ 
ties  of  peas  and  to  build  up  wilt  resistance  in  their  seed. 

R.  K.  Bonnett  will  be  glad  to  see  you  and  to  tell  you 
of  the  breeding  care  exercised  in  the  development  of 
their  seed.  The  company  will  have  rooms  539-A  and 
548- A  at  the  Stevens  Hotel. 

THESE  PAGES  have  repeatedly  told  of  the  control  of 
various  plant  diseases  and  seed  borne  diseases  through 
the  use  of  Red  Copper  Oxide.  Rohm  &  Haase  Com¬ 
pany  now  offer  “Cuprocide”  as  a  seed  protectant  and 
“Cuprocide  54”  for  control  of  post  emergence  damping 
off.  The  company  will  be  glad  to  tell  of  tests  made  this 
past  season  and  the  remarkable  results  obtained. 
Address  them  at  222  Washington  Square,  Philadelphia. 
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TOMATO  field  BAOKrS 

Four  Types  -  Four  Prices 


The  illustration  to  the  left  shows  Planters  §  bushel  brace 
hand  made  baskets  with  top  keg  hoop  and  galvanized 
center  wire.  At  top  is  shown  Planters  machine  made 
basket  with  galvanized  metal  non-rust  bottom  hoop  and 
heavy  keg  hoop  at  top.  We  also  make  machine  made 
baskets  with  veneer  top  and  bottom  hoops  and  brace 
hand  made  |  baskets  with  veneer  top  hoop. 

Largest  manufacturers  of  fruit  and  vegetable  packages 
in  the  United  States. 

Planters  Manufacturing  Company,  Inc. 

Portsmouth,  Virginia 


At  no  Extra  Cost  use  the  Seamless  Corrugated 
Canners  Case  $.000,000  sold 
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Contracts  Now  and  35  Years 

Address  of  Mr.  W.  B.  Timms 

of  Auatm,  Nichols  &  Co.,  Before  the  Atlantic  States 
Packers  Association  at  Great  Southern  Hotel, 

Columbus,  Ohio,  February  10th,  lOOIt. 

(Reproduced  from  THE  CANNING  TRADE  of  April  1.  1904) 
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to  consider  that  only  the  crops  in  his  home  country,  or 
the  demand  from  the  trade  with  whom  he  has  been 
dealing  since  he  started  in  business,  comprises  the  most 
important  part  of  the  world  to  him.  To  bring  this 
great  industry  into  the  position  that  it  should  hold,  as 
warranted  by  its  volume  and  importance,  all  connected 
with  it  must  forget  the  home  hills  and  the  narrow 
environment  of  local  conditions  and  realize  that  both 
the  field  for  production  and  consumption  is  practically 
the  world,  and  that  the  empty  cans  which  contained 
American  canned  goods  now  strew  the  steppes  of 
Russia,  the  jungles  and  deserts  of  Africa,  the  ice  fields 
of  Greenland  and  the  coral  reefs  of  the  Pacific,  and 
will  enable  the  army  of  men  who  will  shortly  under¬ 
take  it,  to  do  better  work  and  build  more  quickly  the 
connecting  link  between  the  two  halves  of  the  world 
washed  by  the  waves  of  the  Atlantic  and  the  Pacific — 
the  Panama  Canal. 


ON  Wednesday,  10th,  1904,  at  2:30  P.  M.,  a  joint 
meeting  of  all  the  Associations  was  held  in  the 
west  assembly  room  of  the  hotel.  President 
Willard  G.  Rouse,  of  the  Atlantic  Association  in  the 
Chair,  to  listen  to  an  address  by  Mr.  Walter  B.  Timms, 
of  Austin,  Nichols  &  Co.,  of  New  York,  on  “The  Can¬ 
ning  Industry  from  a  Jobber’s  Standpoint.” 

Mr.  Timms’  lecture  was  a  review  of  the  evils  of  the 
business  from  an  impartial  position.  It  aroused  much 
enthusiasm  and  received  close  attention  from  all 
present.  He  said : 

“We  meet  today  under  peculairly  sad  conditions,  and 
I  have  no  doubt  the  sympathy  of  everyone  present  goes 
out  to  our  friends  and  those  with  whom  we  have  ex¬ 
tensive  business  dealings  whose  places  of  business  and 
factories  have  been  destroyed  by  one  of  the  greatest 
confiagrations  ever  known  in  this  country.  Baltimore, 
the  Mother  of  the  Canned  Goods  trade,  mourns  in  her 
ashes  today  for  the  great  losses  sustained  by  her  sons. 
May  she  soon  be  restored  to  a  city  more  beautiful  and 
to  business  more  extensive  than  ever  before.” 

If,  thirty  years  ago,  anyone  had  predicted  the  tre¬ 
mendous  growth  in  the  production  and  consumption  of 
canned  goods  in  this  country,  they  would  have  been 
thought  a  fit  subject  for  the  insane  asylum.  With  the 
great  strides  that  all  business  has  made  in  the  United 
States  in  the  past  quarter  of  a  century,  those  of  us 
who  have  been  in  business  during  that  period  are  prone 
to  overlook  that  wdth  which  we  are  directly  associated, 
and  think  that  only  other  lines  are  of  great  importance, 
not  realizing  that  we,  canned  goods  packers  and 
dealers,  have  seen  and  taken  part  in  one  of  the  great 
industrial  movements  of  the  age,  which  is  more  than 
noteworthy  from  the  fact  that  it  has  been  built  up 
from  practically  nothing,  or  an  exceedingly  small 
foundation,  and  is  supplying  the  eighty  or  ninety 
millions  of  people  in  this  country,  and  many  millions 
in  other  lands,  with  a  variety  and  quality  of  food  un¬ 
known  to  our  fathers,  and  of  value  from  sanitary  and 
dietary  points  of  view  almost  incalculable. 

The  horizon  which  bounds  the  immediate  prospects 
on  which  we  look  limits  many  of  us  in  our  understand¬ 
ing  and  appreciation  of  the  great  world  outside.  As 
boys,  we  all  remember  the  hills  which  from  our  home 
.seemed  of  tremendous  height,  and  beyond  which,  to 
many  of  us,  lay  an  unknown  world.  The  jobber,  from 
the  character  and  extent  of  his  business,  must  naturally 
have  a  wide  outlook ;  the  packer  is,  in  many  cases,  liable 


Several  of  those  here  today  heard  a  retired  admiral 
of  the  United  States  Navy,  in  his  speech  at  the  tw’enty- 
fifth  anniversary  dinner  of  one  of  our  leading  New 
York  commission  houses,  state  that  the  paths  of  our 
war  vessels  across  the  seas  could  be  traced  by  the  empty 
cans,  the  contents  of  tack  to  a  variety  of  vegetables  and 
fruits  which  the  grandfathers  of  the  present  genera¬ 
tion  would  have  looked  upon  as  the  greatest  luxuries, 
and  which  are  now  as  es.sential  to  the  health  and  well¬ 
being  of  our  soldiers  and  sailors  as  they  are  to  all  the 
people  of  this  fair  land  of  ours,  as  were  the  stable  and 
but  little  varied  diet  of  fifty  years  ago. 

I  have  no  statistics  showing  the  exact  growth  of  this 
industry  during  the  period  of  this  development,  but  it 
is  estimated  by  good  authorities  that  in  1903  there  were 
nearly  one  billion  six  hundred  millions  cans  of  canned 
goods  produced  in  this  country.  This  represents  over 
three  billion  pounds  of  food,  or  nearly  40  pounds  to 
every  man,  woman  and  child  in  the  United  States. 
[Now,  35  years  later,  it  is  nearly  10  billion  cans. 
Editor.]  At  present  there  is  no  immediate  prospect 
of  a  serious  attack  of  indigestion  due  to  everyone 
having  to  eat  this  amount,  as  the  export  trade  in 
salmon,  fruits,  meats,  and,  to  some  extent,  in  vege¬ 
tables,  seems  to  be  large  enough  to  relieve  us  to  a  great 
extent  of  our  surplus. 

Two  years  ago  our  magazines  and  newspapers  were 
filled  with  articles  giving  the  biography  and  great 
business  success  of  what  were  termed  “The  Captains 
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A  fine  variety  worthy  of  a  place  in  your  planting  schedule.  Will 
meet  the  alcohol  insoluble  requirements  of  the  McNary  -  Mapes 
standards.  Other  desirable  characteristics  — 

60  Days  to  Canning 

30  Inch  Vine 

100%  Wilt  Resistance 

Excellent  Yields  of 

Sweet  Tender  Peas 

GALLATIN  VALLEY  SEED  COMPANY  MO^^NA* 

Convention  Headquarters — Parlor  1535  A,  Stevens  Hotel 


THE  MORRAL  CORN  HUSKING  MACHINE 


either  single  or  double 


Patented 

THE  MORRAL  CORN 
HUSKING  MACHINE 


The  Fastest  and  Best  Husker  in  Use 

The  double  husker  is  suaranteed  to  do  good  work  when  oper¬ 
ated  at  a  speed  of  1 80  ears  per  minute. 

The  illustration  shows  the  Morral  Double  Husker  with  its  cele¬ 
brated  ear  placing  and  gauging  device.  The  most  positive  ear 
placer  and  gauging  device  in  use.  It  places  the  ear  at  the  pro¬ 
per  place  and  does  not  clog  up  or  waste  corn. 

Mechenically,  the  vital  part  of  every  husking  machine  is  its 
husking  rolls.  Our  latest  model  husker  is  equipped  with  all 
steel  husking  rolls  which  are  the  strongest,  most  durable  and 
most  dependable  rolls  in  use.  The  husking  rolls  on  our  latest 
model  husker  are  made  much  longer  than  other  husking  rolls, 
therefore,  they  have  greater  husking  capacity. 


Pdtented 

THE  MORRAL  CORN 
CUniNG  MACHINE 


THE  MORRAL  CORN  CUTTER  either  single  or  double  cut  for 
cream  style  corn. 

THE  MORRAL  COMBINATION  CORN  CUTTER  for  either 
whole  grain  or  cream  style  corn.  The  Morral  Corn  Cutter  has  a  positive 
feed  and  will  cut  either  the  bantam  or  large  varieties  of  corn  and  it  has  the 
greatest  capacity  of  any  whole  grain  cutter  on  the  market.  One  cutter 
has  the  same  capacity  as  one  double  husker. 


THE  MORRAL  LABELING  MACHINE  made  for  all  standard  size 
cans.  The  Morral  Labeling  Machine  is  very  simple  in  construction  and 
has  less  working  parts  than  any  labeling  machine  on  the  market  and  has 
great  capacity. 

All  of  our  1937  model  buskers,  cutters  and  labeling  machines  have  value- 
able  improvements  over  our  1937  models.  We  will  show  a  new  cutter 
this  year  with  rotary  cutting  head  and  rotary  scraping  head  for  cutting 
either  whole  grain  or  cream  style  corn. 


See  our  exhibit  at  BOOTH  No.  13  at  the  Stevens  Hotel,  January  23rd  to  28th  1938 

MORRAL  BROTHERS,  MORRAL,  OHIO 
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K.  D.  ROSE 
Rogers  Bros.  Seed  Co. 
Chicago,  III. 


V 


W.  W.  MORRAL 
Morral  Bros. 
Morral,  Ohio 


FRANK  CHAPMAN 
Berlin-Chapman  Co. 
Berlin,  Wis. 


of  Industry”  in  this  country.  The  events  of  the  past 
few  months  in  that  part  of  New  York  City  which  we 
must  caution  all  our  friends  who  visit  us  to  avoid,  as 
the  “Tenderloin”  is  safer,  and  there  are  no  “red  lights” 
to  warn  them  of  the  dangerous  places,  have  reduced 
many  of  these  captains  to  the  ranks,  some  have  per¬ 
manently  retired  for  the  good  of  the  public,  and  nearly 
all  of  them  wish  that  the  publicity  which  was  given  to 
their  promoted  schemes  and  the  free  advertising  which 
was  given  to  them  had  expended  itself  in  other  direc¬ 
tions.  The  name  “promoter”  does  not  have  the  same 
charm  today  to  bring  the  dollars  from  the  pockets  of 
the  people  that  it  did  then  to  pay  for  the  water  (which 
should  be  free),  or  for  stocks,  which,  like  those  of  a 
prominent  corporation  formed  a  few  years  since,  and 
now  in  the  hands  of  receivers,  of  which  it  was  said  that 
they  were  obliged  to  ship  it  (the  stock)  in  tank  cars, 
as  otherwise  the  water  would  be  sure  to  leak  out  before 
it  reached  the  people  who  had  paid  for  it.  No  “tank 
cars”  could  have  saved  many  of  these  enterprises,  and 
the  mourning  privates  who  followed  the  captains 
wished  that  the  soldiers  of  industry  had  followed  other 
leaders  and  wiser  counsels  and  spent  their  money  to 
buy  chromos  to  decorate  their  homes,  as  the  beautifully 
engraved  sheets  of  bankrupt  corporations  are  not  a 
particularly  pleasant  reminder,  no  matter  how  well 
printed,  even  if  framed  and  hung  in  an  inconspicuous 
place  in  the  domestic  circle.  But  there  are  “Captains 
of  Industry”  whose  faithful  industry  and  thorough 
work  have  made  this  country,  in  spite  of  Wall  Street, 
watered  stocks  and  promoters’  fairy  tales,  the  great 
industrial  center  of  the  world.  This  year  the  United 
States  stands  for  the  first  time  as  the  leader  of  the 
world  in  export  trade,  even  exceeding  our  sister 
country,  Germany.  No  small  share  of  the  credit  for 
this  healthy  and  solid  expansion  is  due  to  the  captains 
who  lead  the  great  host  in  the  canned  goods  packing 
business.  You,  gentlemen,  represent  an  interest  which 


is  of  greater  importance  than  many  of  you  appreciate, 
and  I  trust  as  promotion  comes  to  you,  from  being 
captains  to  colonels  and  from  colonels  to  generals,  and 
when  you  are  placed  in  the  honorable  retirement  of  the 
“retired  list”,  you  may  have  the  sincere  satisfaction 
of  knowing  that  you  as  individuals  have  contributed 
largely  to  the  health,  the  enjoyment  and  the  comfort 
of  the  millions  of  your  fellow-citizens  whom  you  will 
never  know  or  see. 

The  extension  and  growth  of  the  canned  goods  in¬ 
dustry  is  so  wide  and  covers  such  a  large  territory, 
being  carried  on  in  practically  every  State  in  the  Union, 
from  the  Atlantic  to  the  Pacific,  and  from  Canada  to 
Mexico,  with  great  quantities  of  salmon  being  canned 
in  Alaska,  with  pineapples  from  Porto  Rico  and  the 
Sandwich  Islands,  and  with  the  great  possibilities  in 
the  production  of  tropical  fruits  in  the  Philippines,  all 
of  us  can  but  realize  how  difficult  it  is  to  form  organiza¬ 
tions  among  the  canners  which  would  be  national  in 
character,  or  to  adopt  general  rules  for  the  satisfactory 
conduct  of  this  great  business,  because  not  only  of  the 
wide  extent  of  territory  covered,  but  of  the  varying 
conditions  under  which  the  goods  are  produced  and 
sold;  but  that  some  .such  organization  should  be  per¬ 
fected,  and  that  some  general  rules  should  be  adopted 
governing  the  business  between  the  packer  and  th* 
jobber,  it  seems  to  me,  is  obvious  to  all  of  us. 

Honesty  begets  honesty,  but,  as  one  prominent  Mary 
land  commission  merchant  wrote  me  in  connection  witli 
this  convention,  there  is 

“A  YELLOW  STREAK” 

in  many  a  canned  goods  buyer’s  make-up,  as,  I  felt  lik» 
writing  him  back,  there  is  in  many  a  canned  good 
packer’s  character.  Even  canned  goods  packers  ar<' 
human,  and  will  take  advantage  of  situations  which 
give  them  opportunities  to  make  short  deliveries  when 
their  packs  do  not  warrant  it;  just  as  many  a  jobber 
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YOU  ARE  INVITED 
to  attend  the 


GAMSE  LABEL  EXHIBIT 


at  the 


NATIONAL  CANNERS’  CONVENTION 

beginning  Monday,  Jan.  24th  to  Friday,  Jan.  28th,  1938 


Booth  No.  112 


Ball  Room 


STEVENS  HOTEL,  CHICAGO 

L  HERMAN  GAMSE 
In  Attendance:  <  WILLIAM  A.  GISSEL 
I  C.  M.  ARTHUR 


The  famous  Webster^  s  Fancy  Grade  Tomato  Juice’^  icill 

be  served  at  the  proper  temperature  to  all  visitors  at  our  Booth. 


CHICAGO 

.  .  .  For  Conventions 

CEDARBURG 

.  .  .  For  Canning  Maohinery 

The  windy  city’s  a  great  spot  for  the  National  Convention.  We  will  have  to 
admit  that  there’s  nothing  like  the  Stevens  Hotel  in  Cedarburg. 

But  when  it  comes  to  canning  machinery  we’re  just  chesty  enough  to  believe 
that  Chicago  has  nothing  on  old  Cedarburg. 

Chicago’s  a  grand  old  town — but  Cedarburg’s  the  nation’s  Canning  Machinery 
Capitol — home  of  the  famous  Masterbuilt  Equipment — born  and  bred  in  the 
heart  of  a  canning  country. 

We  certainly  like  to  be  in  Chicago  greeting  our  friends  from  all  over  the 
country.  Look  up  our  booth — Number  8  and  say  Hello, 

HMSEN  CANNINB  MACHINERY  CORPORATION 

CEDARBURQ,  WISCONSIN,  U.SA. 


California  Tleprrsentative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  1st  St.,  San  Francisco,  Cal. 


Inter  mountain  Representative : 

JAMES  Q.  LEAVITT  COMPANY 
905  1st  Sec.  Bk.  Bids.,  Ogden,  Utah 
1955  1st  Avenue  S.,  Seattle,  Wash. 


Seahoard  Representative : 

WM.  T.  HOWETH,  Lewes,  Del. 
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will  refuse  to  take  goods  on  technicalities,  when  he 
knows  that  he  has  no  moral  right  to  reject  them.  I 
can  best  illustrate  this  by  experiences  of  last  season, 
the  most  trying,  in  many  ways,  that  all  of  us  have  ever 
known  in  this  industry,  A  prominent  New  York 
wholesale  grocer,  whose  fairness  of  judgment  and 
knowledge  of  the  business  has  made  him  frequently 
sought  after  as  an  arbitrator  between  packers  and 
jobbers,  made  the  statement  a  few  days  ago  that  six 
out  of  seven  arbitrations  he  had  had  during  the  fall 
and  winter  of  1903  were  decided  in  favor  of  the  packer, 
it  is  unnecessary  to  state  those  arbitrations,  to  a  great 
extent,  were  made  necessary  by  rejections,  on  techni¬ 
calities,  of  tomatoes  tendered  on  future  contracts.  To 
offset  this,  another  wholesale  grocer,  equally  prom¬ 
inent,  whose  rejections  of  tomatoes  were  perhaps  as 
large  as  the  others  in  the  trade,  had  every  rejection 
accepted  as  absolutely  fair,  and  warranted  by  the 
quality  of  goods  delivered,  without  dispute  and  with¬ 
out  the  necessity  of  referring  one  of  them  to  arbitra¬ 
tion;  packers  and  commission  merchants  accepting  as 
correct  this  party’s  judgment,  although  doing  so  in¬ 
volved  a  considerable  financial  loss  to  them. 

A  Western  packer  of  prominence,  who,  like  so  many 
of  you  gentlemen,  reaped  a  golden  harvest  from  the 
Eastern  corn  shortage,  sold  to  his  partner,  who  had  a 
large  share  in  his  business,  a  considerable  quantity  of 
canned  corn  late  in  August  or  early  in  September,  when 
the  Eastern  shortage  was  practically  an  assured  fact. 
He  then  prorated  his  contracts  with  those  sold  to  his 
partner,  and,  although,  delivering  a  larger  percentage 
than  some  of  his  contracts  called  for,  did  not  deliver 
within  30  per  cent  or  more  of  the  quantity  that  he 
could  have  given  his  buyers  had  it  not  been  for  the 
sales  to  his  own  associate.  The  market  continuing  to 
advance,  he  sold — ostensibly  for  those  associates,  but, 
as  he  billed  and  was  paid  for  the  goods  himself,  it  is 
fair  to  assume  that  his  interests  were  as  large  as 
others — many  thousand  cases  of  corn  at  an  advance 
of  about  25  per  cent  over  his  previous  sales  to  his 
Eastern  buyers;  and  after  delivering  his  early  sales 
at  the  lower  prices,  on  the  percentage  basis  stated,  de¬ 
livered  100  per  cent  on  those  sold  at  the  25  per  cent 
advance,  and  claimed  that  he  was  entirely  justified  in 
doing  so,  as  there  was  no  reason  why  his  partner  should 
not  buy  corn  from  his  own  concern  and  prorate  his 
purchases  with  customers  who  bought  in  good  faith, 
at  a  time  when  the  Western  pack  was  practically  a 
determined  fact,  and  bill  and  ship  the  100  per  cent  at 
the  advanced  price. 

I  hope  I  am  giving  none  of  you  gentlemen  points 
which  you  will  see  fit  to  use  in  future  business;  but 
cases  like  this  only  illustrate  that  if  a  man  is  sincerely 
honest,  whether  packer  or  jobber,  and  gets  the  con¬ 
fidence  of  the  parties  he  is  dealing  with,  he  can  depend 
upon  fair  treatment  on  both  sides  and  be  sure  of  the 
full  protection  that  not  only  the  letter,  but  the  spirit, 
of  his  contracts,  give. 

It  is  the  man  behind  the  contract  who  counts — who 
counts. 

We  must  have  confidence  in  your  statements  to  us, 
and,  while,  we  may  insist  upon 


A  CONTRACT  COVERING  EVERY 
IMPORTANT  DETAIL 

that  we  can  think  of,  I  personally  would  rather  have 
the  knowledge  that  the  man  I  am  dealing  with  is 
sincererly  honest  in  intent  and  purpose,  as  well  as  in 
action,  than  any  contract  or  guarantee  that  was  ever 
written.  Some  jobbing  houses  in  New  York,  and  I 
presume  others  in  different  parts  of  the  country,  spent 
large  sums  of  money  making  good  their  promises  to 
the  retail  trade  on  the  guarantee  to  deliver  the  canned 
goods  bought  by  these  retailers  in  good  faith  and  which 
they  needed  for  their  regular  trade.  Many  packers, 
in  dealing  with  the  jobbers,  did  the  same.  The  experi¬ 
ence  of  all  buyers  satisfies  us  that  some  packers  did  not 
do  so.  Can  we  not  by  more  frequent  meetings  and 
wider  knowledge  of  each  other,  our  methods,  our  in¬ 
tents,  our  purposes,  eliminate  the  “yellow  streak”  on 
both  sides,  and  be  honest  in  every  sense  of  that  often- 
abused  word? 

This  is  no  question  of  “policy”,  that  I  assume  every 
man  appreciates  and  gives  due  weight  to.  Certainly 
every  man  in  business  who  has  had  any  experience 
does;  but  of  that  wider  and  higher  meaning  of  the 
word  which  enables  you  to  look  your  customers 
squarely  in  the  face  when  you  meet  them  and  make 
them  feel  that  it  is  not  necessary  that  they  should  have 
an  important  engagement  when  they  hear  that  you  are 
coming  to  see  them. 

You  have  it  very  largely  in  your  hands  to  widen,  even 
beyond  our  wildest  dreams,  the  extension  of  the  con¬ 
sumption  of  canned  foods  in  this  and  other  countries. 
If  every  man  who  runs  a  canning  factory  will  see  that 
“cleanliness  is  next  to  Godliness”  as  a  rule  of  conduct 
on  the  part  of  every  employee ;  if  you  will  study  to  im¬ 
prove  the  quality  of  your  product ;  if  you  will  be  content 
with  a  fair  margin  of  profit,  and  not  become  specula¬ 
tors  in  the  handling  of  your  own  goods ;  if  you  will 
learn  the  great  lesson  of  honest  dealing  to  which  I  have 
referred,  and  make  it  the  rule  of  every  transaction, 
you  will  see  during  the  next  generation,  perhaps  not 
such  a  tremendous  advance  as  has  occurred  during  the 
past,  but  an  increase  which  will  give  you  and  your 
children  a  profitable,  honorable  and  steadily  increasing 
business  for  years  to  come. 

On  many  of  our  railroads  is  a  sign  at  grade  crossings 
readings,  “Stop!  Look!  Listen!”  Is  it  not  time  that 
we  canned  goods  packers  and  jobbers  heeded  this  and 
gave  due  consideration  to  the  great  business  which 
we  are  handling?  If  there  is  one  word  besides  honesty 
that  I  would  place  in  letters  so  plain  that  every  man 
connected  with  the  production  of  canned  goods,  down 
to  the  youngest  boy  in  every  factory,  could  read  and 
understand,  it  is 

“QUALITY”. 

L  is  not  what  canned  goods,  or,  in  fact,  what  other 
merchandise,  cost  that  interests  us  as  much  as  what  it 
can  be  sold  for.  While  there  is  a  limit  to  the  price  at 
which  any  line  of  goods  can  be  sold  freely,  that  limit 
can  be  materially  raised  if  the  quality  is  the  best  that 
can  be  produced  in  that  line.  If  packers  will  can,  as 
some  of  them  did  in  1903,  water  slightly  colored  with 
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GantieA^!! 

We  appreciate  the  orders  you  have  en¬ 
trusted  with  us  in  the  past  and  we  earn¬ 
estly  solicit  a  continuation  of  your  valued 
patronage. 


W  rite  for  Samples  and  Prices 

RIVERSIDE  MANUFACTURING  CO., 

Quality  Tomato  Field  Hampers 

Murfreesboro,  North  Carolina 


5/8  Hand  Made  Hamper 


A  HAMACHEK  IDEAL 

VINER  AND  VINER  FEEDER 

Will  Be  Displayed  at 
Hotel  Stevens,  Chicago 
During  Convention  Week 

Feel  free  to  carefully  examine  and  ask  questions  regarding 
the  numerous  patented  features  which  make  Hamachek  Ideal 
(Jreen  Pea  Hulling  Machinery  a  necessity  for  Pea  or  Lima 
Pean  Canners  who  want  the  best  packs  at  the  greatest  profit. 


FRANK  HAMACHEK  MACHINE  CO. 

a  n  u  f  at  t  u  re  rs  of  Viners,  Vmer  Feeders^  Fnsilage  Distrihiitors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 
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corn,  and  placed  in  a  can  with  a  tablespoonful  of  field 
corn,  labeling  it  with  some  attractive  label,  and  send¬ 
ing  it  out  to  the  trade  as  choice  Ohio — or  any  other 
State,  for  that  matter — sweet  corn,  the  consumer  who 
buys  it  becomes  an  enemy  of  the  canned  corn  industry 
from  that  day,  and  if  you  ask  them  five  years  after¬ 
ward  if  they  like  canned  corn  they  will  tell  you  that  it 
is  not  fit  to  eat,  and  hardly  fit  for  chicken  feed.  I  say 
to  you,  gentlemen,  that  you  are  responsible  to  your 
associates  and  customers  in  matters  of  this  kind,  and  it 
is  a  discredit  and  disgrace  that  such  merchandise,  if 
it  can  be  called  such,  should  be  put  on  the  market  and 
sold  as  a  food  product.  The  99  per  cent  of  well-packed, 
sound  and  merchantable  corn  is  discredited  by  every¬ 
one  who  buys  a  can  of  the  miserable  trash  described. 

The  United  States  Navy,  in  their  specifications  for 
canned  tomatoes  say,  “Cans  to  be  filled  with  sound,  ripe 
fruit”.  I  presume  I  have  asked  a  hundred  or  more 
packers  if  that  was  what  they  packed.  Their  invari¬ 
able  reply  is  “yes”.  But  when  asked  to  put  it  in  a 
contract  they  find  some  excuse  or  fear  some  “nigger  in 
the  woodpile”  that  they  do  not  see,  but  know  must  be 
there.  Fill  your  cans.  Don’t  well  fill  them,  or  slack 
them,  or  partly  fill  them,  but  fill  them.  The  raw  ma¬ 
terial  is  not  a  very  large  item  when  you  consider  the 
difference  between  a  can  that  is  full  and  one  that  is  not, 
unless  they  are  slack-filled  as  the  corn  I  have  just  de¬ 
scribed  ;  and  nothing  appeals  to  a  retailer,  next  to  the 
sound  condition  of  the  canned  article,  more  than  a  can 
that  is  full.  You  can  do  a  great  service  to  your  cus¬ 
tomers  and  the  trade  at  large  by  agreeing  upon  a 
standard  for  all  canned  goods.  Expressions  like  that 
in  the  Navy  tomato  contracts  can  be  found  that  will 
cover  all  the  grades  and  varieties  of  goods  packed. 
When  consumers  buy  tomatoes,  they  want  tomatoes, 
not  water,  red  paint  and  cores;  when  they  buy  corn, 
they  want  something  edible,  and  not  field  corn;  when 
they  buy  peas,  they  don’t  necessarily  ask  for  the 
smallest  size  of  the  fanciest  quality,  but  they  want  a 
can  full  of  sound,  tender  peas,  which  can  just  as  well 
be  packed  as  hard  or  slack-filled  cans.  There  is  rarely, 
if  any,  trouble  in  selling  the  highest  grade  of  every 
article  put  up ;  or  perhaps  I  had  better  say  the  higher 
grades. 

There  is  today  no  more  economical  and  satisfactory 

METHOD  OF  DISTRIBUTION 

of  your  products  than  through  the  jobbing  houses.  We 
grocerymen  have  learned  one  lesson  most  thoroughly 
familiar  with  the  details  of  the  conduct  of  business  in 
other  lines  of  merchandising,  but  I  am  confident  that 
none  are  handled  more  economically,  or  on  a  closer 
margin,  and  with  greater  satisfaction  to  manufacturer, 
dealer  and  consumer,  than  is  the  wholesale  grocery 
business  of  the  United  States  today.  We  are  the 
canned  goods  packers’  friends,  and  we  want  you  to 
know  it.  We  are  not  in  business  as  philanthropists, 
or  for  our  health,  except  as  three  meals  a  day  are 
necessary  to  health,  and  we  cannot  distribute  the 
amount  of  merchandise  we  do  without  we  make  some 
profit;  but  we  are  distributing  the  food  products  of 
this  country  to  retailers,  and  through  them  to  con¬ 
sumers,  at  a  cost  for  the  intermediate  handling  which 


would  surprise  financiers  were  they  to  make  a  study 
of  it,  and  which  has  been  repeatedly  proved  to  be  the' 
most  economical  method  of  distribution  that  can  be 
devised.  We  are  furnishing  the  retail  grocer  with 
everything  he  needs  to  make  his  stock  complete.  We 
are  carrying  large  stocks  of  labels  and  other  wrappers, 
which  has  so  improved  the  appearance  of  the  retail 
grocer’s  store  that  instead  of  being  the  unsightly  and 
often  unsanitary  place  that  it  was  thirty  or  forty  years 
ago,  it  is  most  attractive,  cleanly,  and,  in  many  of  our 
large  stores,  artistic  in  its  display  of  food  products. 

I  see  before  me  representatives  of  the  canning  in¬ 
dustry  of  the  Pacific  Coast,  which  has  grown  in  even 
greater  proportions  during  the  past  few  years  than 
has  that  of  other  parts  of  our  country.  When  we 
realize  that  the  entire  salmon  canning  industry  is  a 
growth  of  but  a  generation,  and  that  William  Hume 
canned  the  first  salmon  with  his  associates  on  the 
Sacramento  River  in  1864;  when  we  further  realize 
that  consumption  of  canned  fruits  has  grown  to 
enormous  proportions  through  the  variety  and  quality 
of  the  California  product;  when  we  stop  to  think  that 
canned  asparagus,  a  luxury  known  to  but  few  stores 
and  homes  fifteen  years  ago,  is  now  produced  to  the 
extent  of  several  hundred  thousand  cases  annually  in 
California,  we  can  but  recognize  what  you  have  done 
in  the  development  of  this  industry  on  your  coast,  to¬ 
ward  the  building  up  of  the  business  of  the  wholesale 
and  the  retail  grocer  and  to  the  comfort  and  health  of 
millions  of  people  who  consume  your  products. 

You  good  people  of  Ohio  are  so  accustomed  to  having 
as  President  a  citizen  of  your  State  that  you  get  in 
the  President-making  habit,  and,  I  fear,  at  times  do 
not  feel  that  this  country  is  safely  cared  for  by  its 
Chief  Executive  unless  he  comes  from  the  “Western 
Reserve”.  Do  not  think  for  a  moment  that  I  am  speak¬ 
ing  from  a  political  point  of  view.  Nothing  is  further 
from  my  thoughts  than  to  suggest  anything  of  a 
partisan  nature  in  a  gathering  of  this  kind ;  but  I  say 
to  you  canners  on  the  Atlantic  Seaboard  and  in  the 
Middle  West  that  you  should  join  hands  with  your 
brothers  from  the  South  and  the  Pacific  Coast,  follow¬ 
ing  the  advice  of  the  distinguished  Senator  from 
Arkansas,  Mr.  Clark,  and  insist  that  your  representa¬ 
tives  in  Congress  and  that  the  President  of  the  United 
States,  whoever  he  may  be,  shall,  in  the  quickest  man¬ 
ner  within  the  range  of  good  work,  cut  the  Panama 
Canal  and  open  that  great  waterway,  that  the  Atlantic 
and  Pacific  may  be  still  closer  united,  that  the  indus¬ 
tries  of  the  Atlantic  Seaboard  and  the  Middle  West  and 
South  are  brought  in  close  economical  touch  with  the 
Pacific  Coast  of  the  United  States  and  the  entire 
Orient,  and  that  the  products  of  the  Pacific  Coast  can 
be  laid  down  at  our  doors  at  so  low  a  cost,  and  in  such 
good  condition,  that  not  only  the  canned  goods,  but  all 
the  other  merchandise  that  we  get  from  there  will  in 
crease  in  consumption  to  an  enormous  extent. 

I  thank  you  for  your  kind  attention,  and  I  trust  thaf^ 
as  the  years  go  on  we  will  be  drawn  more  closely 
together  through  the  kindlier  association  of  honest 
dealing,  good  quality  and  united  purpose.  I  wish  the 
canned  goods  industry  the  greatest  success,  and  I  trust 
that  1904  may  be  a  prosperous  year  for  you  all. 
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varieties  of  PFi 


% 


V  .  ♦ 

'•V'.  ‘ 


for  FREEZING 

Thomas  Laxton 
Alderman 
Laxton^s  Superb 
Prince  Edward 
Worlds  Record 

for  CANNING 

Surprise 
Perfection 
Horsfords 
Green  Admirals 
Advancers 

Alcross  Wilt  Resistant 
Alaskas 


-C.ANDRETH'Speas,  beans,  corn,  beets 

spinach  tomatoes  and  others  are  especially 
adapted  to  the  needs  of  the  canner. 

Landreth's  superior  strains  are  the  result  of 
years  of  intensive  plant  breeding  and  se¬ 
lection.  Their  use  assures  maximum  yield. 

Write  for  prices  on  any  quantity 
I  you  need, 

Yunc6i£m 

SEED  COMPANY 

PLANT  BREEDERS  AND  SEEDSMEN  SINCE  1784.  BRISTOL,  PENNA. 


PHILLIPS  SALES  COMPANY,  Inc. 

®*‘®l*®**s  and  Clommission 

GcDiite^  (ifi^  Gcinners  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  aeeounts  solieited. 
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Seventy-Five  Years  of  the  U.  S.  Department 
Of  Agriculture 

By  Charles  J.  Brand 

Executive  Secretary  and  Treasurer, 
National  Fertilizer  Association 


Old  Main  Building — Office  of  the  Sec¬ 
retary.  Built  in  1868  and  razed  in  1930 


Isaac  Newton,  of 
Pennsylvania,  First 
Commissioner  of  Ag¬ 
riculture,  1862-1867 


“What  are  the  conditions  of  a  still  grander 
progress  and  prosperity?” 

And  then  answers  it  as  follows: 

“The  essential  conditions,  it  seems  to  me,  are — 
peace;  a  continued  and  increasing  demand  for 
agricultural  products,  both  at  home  and  abroad; 
an  increased  respect  for  labor;  a  more  thorough 
knowledge  and  practice  of  agriculture  as  an  art 
and  science;  and,  finally,  a  more  thorough  educa¬ 
tion  of  our  farmers  in  the  physical  sciences,  in 
political  economy,  in  taste,  and  general  reading.” 

And  that  holds  for  now  and  for  all  of  us  as  well  as 
it  did  for  the  farmers  of  1862  and  1863. 

(One  of  the  running  heads  in  Commissioner  New¬ 
ton’s  first  report  is  entitled,  “Gardener’s  Report.” 
William  Saunders  had  so  recently  been  appointed 
superintendent  of  the  experimental  garden  that  he 
almost  apologized  for  submitting  any  record  of  the 
operations  of  his  unit.  He  is  the  same  Saunders  who 
was  responsible  for  the  picturesque  plantings  of  the 
Mall  before  its  modernization,  and  was  also  the  in¬ 
troducer  from  Brazil  in  1870  of  what  is  now  known 
the  world  over  as  the  Washington  navel  orange  on 
which  the  whole  $100,000,000  California  navel  orange 
industry  is  based.) 

President  Washington,  in  his  first  annual  message  to 
Congress,  suggested  government  aid  to  agriculture. 
Nothing  came  of  his  suggestion,  but  when  he  presented 
his  last  annual  message  in  1796  he  pointed  out  that  as 
nations  advance  in  population,  cultivation  of  the  soil 
becomes  more  and  more  an  object  of  public  concern. 
He  said : 

“Institutions  for  promoting  it  (agriculture) 
grow  up  supported  by  the  public  purse;  and  to 
what  object  can  it  be  dedicated  with  greater 
propriety  ?” 

Even  in  those  days  Congress  apparently  had  some 
of  the  same  characteristics  which  are  attributed  to  it 
today,  for  it  was  not  until  1820  that  anything  was  done. 
Then  the  House  created  an  Agricultural  Committee. 


SEVENTY-FIVE  years  ago,  on  May  15,  1862,  Presi¬ 
dent  Lincoln  approved  the  Act  to  establish  a 
Department  of  Agriculture.  While  the  unit  created 
was  called  a  “Department,”  it  was  not  given  a  seat  at 
the  Cabinet  table  until  1889. 

The  first  of  the  magnificent  series  of  annual  reports 
issued  by  the  Department  was  that  of  the  first  Com¬ 
missioner,  Isaac  Newton,  a  Pennsylvania  farmer  born 
in  New  Jersey.  He  served  as  Commissioner  of  Agri¬ 
culture  from  1862  until  1867.  The  first  paragraph  of 
his  first  report,  dated  Washington,  January  1,  1863, 
keyed  not  only  in  his  own  report  but  many  of  its 
successors.  Immediately  following  the  full  print  of 
the  statute  creating  his  Department,  he  says : 

“In  compliance  with  the  foregoing  law  organiz¬ 
ing  the  Department  of  Agriculture,  I  have  the 
honor  to  submit  my  first  annual  report.  In  so 
doing,  I  have  deemed  it  not  inappropriate  to  offer 
some  observations  on  the  magnitude  of  the  in¬ 
terests  intimately  connected  with,  or  growing  out 
of  agriculture,  the  most  ancient,  the  most  honor¬ 
able,  and  the  most  indispensable  of  all  the 
occupations  of  man,  and  to  give  a  rapid  glance  at 
the  improvements  which  successive  ages  have 
wrought  in  this  department  of  knowledge,  and  the 
progress  made  in  our  country  in  later  years,  as 
well  as  the  special  operations  of  this  Department 
since  its  organization.” 

Brave  words,  well  said  and  still  true. 

When  Commissioner  Newton  took  charge  of  the  De¬ 
partment,  the  total  appropriation  for  agricultural 
purposes  by  the  Federal  Government  was  $64,000.  His 
first  annual  report,  from  which  we  have  quoted  above, 
showed  him  to  be  a  man  of  considerable  vision.  Further 
along  in  the  same  document  he  asks  this  question : 
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Henry  A.  Wallace,  of 
Iowa 

Secretary  of  Agricul¬ 
ture  1933- 


Xew  Department 
Buildings: 

Ad  m i ni st rat io n 
Building  ( Central 
Structure )  com¬ 
pleted  in  1930 

East  and  West 
Wings,  Completed 
in  1908 

Huge  new  South 
Building ,  Begun 
1930;  Com pleted 
1937 


Five  years  later  a  similar  committee  was  created  by 
the  Senate.  This  sounds  somewhat  like  our  college  and 
university  practice  of  changing  a  teacher’s  title  from 
“instructor”  to  “assistant  professor,”  or  from  “assist¬ 
ant  professor”  to  “professor,”  instead  of  giving  him 
a  raise  in  pay.  Finally,  in  1839,  Congress  got  big- 
hearted  and  made  its  first  specific  appropriation  for 
agricultural  work — $1,000 — to  be  spent  under  the 
supervision  of  the  Commissioner  of  Patents. 

In  the  twenty-seven  years  between  1862  when  Com¬ 
missioner  Newton  took  office  and  1889  when  the  De¬ 
partment  was  elevated  to  Cabinet  rank,  the  Federal 
appropriation  for  agriculture  grew  from  $64,000  to 
approximately  $2,000,000.  Fifteen  years  later  in  the 
fiscal  year  1903,  when  the  Editor  of  The  Fertilizer 
Review  entered  the  service,  the  appropriation  was 
$6,209,000.  During  the  term  of  Secretary  James 
Wilson,  the  appropriation  rose  until  it  totaled  $23,500,- 
000.  He  served  continuously  for  sixteen  years  and 
two  days  throughout  the  administrations  of  Presidents 
McKinley,  Theodore  Roosevelt,  and  Taft,  the  longest 
Cabinet  service  in  the  history  of  the  Republic.  When 
Secretary  Wilson’s  service  ended  on  March  6,  1913, 
Dr.  David  Franklin  Houston,  President  of  Washington 
University,  St.  Louis,  Mo.,  a  native  of  North  Carolina 
and  a  citizen  successively  of  South  Carolina,  Massachu¬ 
setts,  Texas,  and  Missouri,  was  appointed  Secretary 
liy  President  Woodrow  Wilson. 

When  Houston  resigned  in  1920  as  Secretary  of 
Agriculture  to  become  Secretary  of  the  Treasury,  the 
total  of  appropriations  for  the  Department  was  nearly 
$150,000,000,  but  only  about  $50,000,000  of  this  was 
for  what  is  generally  termed  the  “regular  work”  of 
the  Department.  Federal  aid  in  road  building,  an 
activity  of  even  greater  service  to  the  automobile  in¬ 
dustry  than  to  the  farmer,  received  about  $100,000,000. 


In  1931,  in  President  Hoover’s  administration  the 
total  had  risen  to  more  than  $348,000,000,  of  which 
$212,000,000  was  for  roads  and  $45,000,000  for  emer¬ 
gency  relief  loans  and  other  emergency  items.  In 
other  words,  approximately  $86,000,000  was  appro¬ 
priated  for  the  regular  work  of  the  Department. 

For  the  current  fiscal  year  of  President  Franklin  D. 
Roosevelt’s  administration,  the  Appropriation  Act 
carries  approximately  $780,000,000.  This  is  a  reduc¬ 
tion  of  about  $47,000,000  from  last  year’s  Act.  Of 
this,  $180,000,000  goes  for  roads;  the  Soil  Conservation 
Service,  $25,000,000 ;  the  States,  for  extension  and  ex¬ 
periment  station  work,  nearly  $24,000,000;  the  Farm 
Tenant  Act,  $20,000,000;  and  all  other,  including  the 
regular  work  of  the  Department,  $60,000,000.  The 
remainder  of  the  total  appropriation  and  certain  re- 
appropriated  funds  go  to  the  Agricultural  Adjustment 
Administration. 

As  its  name  boldly  indicates,  the  Department  was 
created  to  serve  the  agricultural  interests  of  the  land, 
and  through  them  all  the  people.  Its  birth  and  growth 
illustrate  how  a  Federal  service  may  develop  when  it 
is  genuinely  desired  by  the  majority  of  the  people  and 
is  truly  devoted  to  their  service.  Without  danger  of 
successful  contradiction,  it  may  be  said  that  practically 
every  activity  of  the  Department  of  Agriculture  was 
developed  to  meet  a  long-standing  public  need,  or  a 
new  condition  created  by  the  progress  of  scientific 
knowledge  or  the  growth  of  population  and  market. 

Since  1889  there  have  been  eleven  Secretarties  of 
Agriculture.  The  last  Commissioner  and  first  Secre¬ 
tary,  appointed  by  President  Grover  Cleveland,  was 
Norman  J.  Colman,  a  New  York  State  lawyer,  with  a 
strong  leaning  toward  rural  life.  (It  should  be  stated 
in  passing  that  the  National  Grange,  influential  then 
as  now,  was  largely  instrumental  in  bringing  about 
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the  elevation  of  the  Department  to  Cabinet  rank.) 
Succeeding  Secretaries  of  Agriculture,  Jeremiah  M. 
Rusk,  J.  Sterling  Morton,  and  James  Wilson,  angled 
agricultural  thought  toward  the  problems  of  increased 
crop  production,  crop  protection,  and  agricultural  re¬ 
search  on  the  physical,  chemical,  and  biological  sides. 
This  was  the  era  of  “making  two  blades  of  grass  grow 
where  one  grew  before.”  Beginning  with  Secretary 
Houston  and  continuing  with  Secretaries  Meredith, 
Henry  C.  Wallace  (father  of  the  present  Secretary), 
and  others  down  to  the  present  day,  more  and  more 
emphasis  has  been  placed  on  the  economic  side  of 
agriculture,  without,  however,  neglecting  its  other 
important  aspects. 

It  would  be  impossible  to  trace  even  sketchily  the 
development  of  the  various  units  composing  the  De¬ 
partment.  An  outline  of  the  growth  of  a  single  bureau 
illustrates  the  situation. 

On  May  15,  1913,  Secretary  Houston  authorized  the 
organization  of  the  Office  of  Markets,  later  named  the 
Bureau  of  Markets.  The  1914  Appropriation  Act 
carried  the  sum  of  $50,000 — $10,000  immediately  avail¬ 
able — for  this  purpose.  For  1915  Congress  appropri¬ 
ated  $390,000,  including  $150,000  for  administering 
the  then  new  Cotton  Futures  Act.  For  1916  Congress 
readily  appropriated  $484,000;  for  1917,  $1,172,590, 
including  $250,000  for  administering  the  Grain  Stan¬ 
dards  Act  and  $50,000  for  administering  the  Ware¬ 
house  Act,  both  new  laws.  In  1918,  with  the  World 
War  in  full  blast,  the  regular  appropriation  for  the 
Bureau  was  $1,718,575,  and  the  emergency  appropria¬ 
tion  was  $2,522,000;  and  in  addition  there  was  a  re¬ 
volving  fund  of  $10,000,000  for  the  purchase  and  dis¬ 
tribution  of  nitrate  of  soda.  Omitting  emergency 
appropriations,  in  six  years  a  service  bureau  within 
the  Department  grew  from  a  $50,000  to  a  $2,000,000 
enterprise.  The  Bureau  of  Markets,  by  various  addi¬ 
tions  of  other  smaller  units,  became  the  present  Bureau 
of  Agricultural  Economics.  Its  appropriation  for  the 
now  current  fiscal  year  is  $6,212,000. 

Other  Units  Have  Similar  Experience 

Other  units  of  the  Department  have  had  somewhat 
similar  experiences.  We  need  mention  only  the 
Bureau  of  Animal  Industry,  Plant  Industry,  Chemistry 
and  Soils,  Entomology,  Public  Roads,  the  Weather 
Bureau,  and  the  Forest  Service  to  bring  to  the  minds 
of  agricultural  readers  the  enormous  though  natural 
development  of  the  Department  that  is  now  observing 
its  seventy-fifth  anniversary. 

It  is  also  impossible  in  the  brief  space  available  for 
a  Review  article  to  give  more  than  a  few  illustrations 
of  Department  achievements. 

As  long  ago  as  1874,  1875,  1876,  there  was  a  terrible 
visitation  of  locusts  in  the  Middle  West.  It  is  estimated 
that  these  swarming  insects  in  that  period  did  over 
$200,000,000  worth  of  damage  in  Minnesota,  Nebraska, 
Iowa,  Kansas,  Missouri,  and  some  of  the  adjoining 
States.  In  1876  the  Governor  of  Minnesota  called  a 
conference  at  Omaha,  Nebraska,  to  prepare  a  plan  of 
action.  Congress  was  asked  for  $25,000  and  appropri¬ 
ated  $18,000.  Ultimately  a  total  of  about  $50,000  was 
spent  on  the  project.  The  resultant  knowledge  and  the 


settlement  of  the  feeding  grounds  eventuated  in  such 
methods  of  prevention  and  control  that  now  extensive 
injury  rarely  occurs. 

Great  as  is  the  annual  injury  from  the  cotton  boll 
weevil,  it  would  be  vastly  greater  except  for  the  re¬ 
search,  educational  and  demonstrational  work  of  the 
Department. 

The  work  of  the  Bureau  of  Plant  Industry  in  com¬ 
bating  plant  diseases,  breeding  and  importing  new 
crops,  and  improving  tillage  has  undoubtedly  added 
billions  of  dollars  to  the  accumulated  income  of  the 
nation.  The  macaroni  industry,  based  on  the  introduc¬ 
tion  of  small  quantities  of  durum  wheats,  now  repre¬ 
sents  an  annual  sales  value  of  more  than  $100,000,000. 
The  work  on  hardy  alfalfas  has  resulted  in  one  strain 
being  spread  from  a  single  county  in  Minnesota  until 
it  is  the  most  important  single  forage  strain  through¬ 
out  the  northern  United  States  from  the  Great  Plains 
to  the  Atlantic. 

Valuable  Crops  Saved 

Not  many  years  ago  a  careful  analysis  was  made  of 
twenty  continuing  projects  in  fungous  and  insect  pest 
control.  It  revealed  that  at  a  cost  of  $300,000  a  year 
crops  worth  $70,000,000  a  year  were  saved. 

The  Department  administers  or  enforces  more  than 
fifty  laws.  Among  those  that  blaze  the  trail  of  agri¬ 
cultural  development  the  following  may  be  mentioned : 

Morrill  Act,  under  which  the  land  grant  colleges 
were  endowed  (1862)  ;  Hatch  (1887),  Adams  (1906), 
Purnell  (1925),  Bankhead- Jones  (1935)  Acts,  estab¬ 
lishing  and  supporting  the  agricultural  experiment 
stations;  National  Forest  Laws  (1891  et  seq.)  ;  Reno¬ 
vated  Butter  Act  (1902)  ;  Meat  Inspection  Act  (1906)  ; 
Food  and  Drugs  Act  (1906)  ;  Twenty-eight  Hour  Live¬ 
stock  Transportation  Law  (1906)  ;  Insecticide  and 
Fungicide  Act  (1910)  ;  Plant  Quarantine  Act  (1912)  ; 
Federal  Seed  Act  (1912)  ;  Smith-Lever  Agricultural 
Extension  Act  (1914)  ;  Federal-Aid  Road  Act  (1916)  ; 
Cotton  Futures  Act  (1916)  ;  Grain  Standards  Act 
(1916)  ;  Warehouse  Act  (1916)  ;  Standard  Container 
Acts  (1916  et  seq.)  ;  Migratory  Bird  Treaty  Act 
(1918)  ;  Packers  and  Stockyards  Act  (1921)  ;  Federal 
Highway  Act  (1921  et  seq.)  ;  Grain  Futures  Act 
(1922)  ;  Cotton  Standards  Act  (1923)  ;  Naval  Stores 
Act  (1923)  ;  Food  Products  Inspection  Law  (1924)  ; 
Produce  Agency  Act  (1927)  ;  Perishable  Agricultural 
Commodities  Act  (1930)  ;  Agricultural  Adjustment 
Act  (1933)  ;  Soil  Conservation  and  Domestic  Allotment 
Act  (1936). 

The  stamping  out  of  foot  and  mouth  disease  and  the 
combating  of  other  contagious  and  non-contagious 
animal  disease  by  the  Bureau  of  Animal  Industry  saves 
the  livestock  industry  of  the  United  States  uncounted 
millions  of  dollars  each  year.  In  fact  it  is  difficult  to 
conceive  of  a  successful  livestock  industry  without  the 
work  of  that  Bureau,  which  also  conducts  the  Federal 
Meat  Inspection  Service,  now  an  invaluable  feature  of 
food  and  health  supervision. 

The  Bureau  of  Chemistry  and  Soils  has  contributed 
to  the  progress  of  the  food,  fertilizer,  paper,  naval 
stores,  and  other  industries. 
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Oh,  Cannersl  Help!! 


Help  us  benefit  you  in  label  matters! 

By  specializing  many  years  on  litho¬ 
graphed  labels  we  have  acquired  the 
facilities  and  abilities  to  furnish  what 
you  want  at  satisfactory  prices. 

We  sincerely  believe  you  will  bene¬ 
fit  by  consulting  us  about  your 

LITHOGRAPHED 

LABELS 

THE  RAINBOW  LITHOGRAPHING  CO. 

Davis  T.ane  and  Penna.  R.  R.  Cincinnati 


SCHEDULES  ARE  CONSISTENTLY 

MAINTAINED 


«^I.A  PORTE 


FLEXIBLE  STEEL  COMVEYOR  BELTING 


.  .  .  and  you  set  LONGER  WEAR  with  LESS  REPAIR.  So  dependable  is  its 
uniform  TROUBLE-FREE  SERVICE  that  Peak  Production  schedules  are  accurately 
VkX  consistently  maintained.  Used  by 

leading  plants  from  coast  to  coast  in  sort- 
ing,  peeling,  grading  and  picking  tables, 
in  drying  and  spraying  conveyors. 

>1^.  Provides  a  flat  surface  for  conveying  cans, 
boxes,  empty  or  filled.  Look 
~  you'll  see  why  La  Porte 

\  1  Belting  is  proof  against  creep  weave 

\j  or  jump  -  -  why  it's  certified  against 
'  stretch  or  shrink  due  to  its  being  UNI- 
FORMLY  STRONG  AT- ALL-POINTS. 
iJul— Easily  cleaned.  Sanitary  and  Long  Wear- 
'  A  •  A-  ^1  ing.  Heat,  Acid  and  Corrosion-Proof. 

^  Follow  the  amazing  swii^  to  this  scientifi- 
cally  engineered  Steel  Conveyor  belting. 
»'•  Let  your  mill  supply  house  shove  you  why 
^ ^ — ’V  *  Planned  for  the  Future,"  why  it 
\  \E\  ^  makes  old  methods  of  conveying  obsolete. 

w  Plant  engineers  who  installed  a  single 
^  -]  equipping  their  entire  plant 

I  with  this  revolutionary  belting. 


La  Porte  Mat  &  Mfg.  Co. 

Box  124 

La  Porte,  Indiana 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  . 
all  sizes  of  cans. 

SAFE  -  T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 

ALAMEDA,  CALIFORNIA 


STEVEN  REGGIO 

157  Chambers  Street 

NEW  YORK  CITY 


Broker  in  Food  Products: 

CANNED  FRUITS 
DRIED  FRUITS 
CANNED  VEGETABLES 
CITRUS  PRODUCTS 
FROZEN  VEGETABLES  and  FRUITS 
FRUITS  IN  BRINE 
NUTS 


Over  twenty  years  of  honest  representation 
and  dependable  service. 

Satisfactory  references  upon  request 
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BUSINESS  BEFORE  PLEASURE- 

At  The  Convention 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


The  canning  trade  for  some  time  past  has 
carried  in  each  issue  a  list  of  coming  conventions. 
In  this  I  read  that  the  National  Canners,  The  Na¬ 
tional  Food  Brokers,  The  National-American  Whole¬ 
sale  Grocers  Associations,  and  some  others  will  hold 
their  annual  conventions  in  Chicago  around  January 
23rd-28th,  1938.  Nowhere  do  I  read  of  any  convention 
of  Associated  Food  Manufacturers. 

Nine-tenths  of  the  canners  reading  this  column 
represent  principals  outside  of  the  canning  trade.  Some 
of  your  brokers  are  general  line  men,  others  specialists, 
yet  their  interests  for  the  five  days  of  the  Convention 
should  properly  be  centered  around  canning  and  the 
canned  foods  trade.  Are  you  doing  your  share  toward 
making  them  conscious  of  this  fact,  or  are  you  allow¬ 
ing  matters  to  take  their  natural  course?  Manufac¬ 
turers  of  items  not  even  remotely  connected  with  the 
canning  and  preserving  trade  are  writing  letters 
weekly,  reminding  their  brokers  that  their  rooms  will 
be  on  such  and  such  a  floor,  that  they  will  be  holding 
open  house  each  day  from  ten  in  the  morning  until  the 
wee  small  hours  of  the  day  following.  Countless  in¬ 
vitations  to  meals,  all  the  way  from  breakfast  to  a 
snack  after  the  American  Can  Company’s  Theatre 
Party,  have  already  been  issued.  And  not  all  of  them 
have  been  sent  out  by  the  canners  either ! 

Yesterday  I  talked  with  a  young  man  who  is  impor¬ 
tant  to  his  employer  and  the  wholesale  trade  as  a  whole 
in  the  city  where  he  is  working.  He  attended  the  Con¬ 
vention  last  year  for  the  first  time  and  why  do  you 
suppose  he  is  anxious  to  return  to  Chicago  this  year? 
Simply  because  he  saw  a  night  club,  everything  that 
goes  with  it,  including  a  beautiful  blonde,  and  he’s 
simply  hoping  against  hope  that  she  or  her  sister  will 
be  on  hand  again  this  year  while  the  canners  are  in 
Chicago.  Today  a  grey  beard  among  brokers  sat  by 
my  desk  and  wished  he  did  not  have  to  put  in  the  four 
days  he  will  spend  in  Chicago.  Already  he  is  refusing 
invitations  to  meals  at  all  hours  and  is  hoping  he  will 
bring  back  something  worthwhile  from  the  convention 
that  he  may  be  able  to  convert  into  income  during  1938. 

A  movement  to  give  the  Convention  back  to  the 
canners,  brokers  and  supply  men  would  meet  with  as 
little  favor  today  as  would  one  to  give  New  York  City 
back  to  the  Indians.  Still,  somewhere  along  the  way 
from  the  first  canners  convention  to  the  present  we 
have  lost  something.  If  we  are  ever  to  regain  it,  we 
must  do  so  ourselves,  without  help  from  the  manufac¬ 
turers  who  meet  in  a  few  days  brokers  thousands  of 
miles  apart  when  home.  Hundreds  of  dollars  in 
traveling  expenses  are  saved  each  year  by  manufac¬ 


turers  who  go  themselves,  or  send  representatives,  to 
the  convention  and  aim  to  contact  all  their  principal 
brokers,  as  well  as  many  influential  customers  in- 
between  times  when  the  broker  has  nothing  else  to  do. 
Such  convention  visitors  will  argue  that  they  have  a 
perfect  right  to  see  their  representatives  whenever  they 
wish,  and  you  can’t  quarrel  with  that  statement,  but 
the  canners  may  do  a  lot  toward  curbing  this  annual 
waste  of  time  and  frittering  away  of  priceless  effort. 

Specialty  brokers  representing  one  or  two  canners, 
and  not  selling  much  for  them,  can  hardly  fail  to  see 
all  their  principals  at  opportune  times  and  give  a  fair 
amount  of  time  to  each.  I  am  speaking  first  of  all  for 
the  leading  brokers,  probably  members  of  The  National 
Association  of  Food  Brokers,  and  who  sell  a  reasonable 
amount  of  canned  foods  yearly.  These  are  the  brokers 
whose  time  ought  to  be  tripled  and  quadrupled  in  order 
that  they  keep  all  possible  appointments  during  Con¬ 
vention  week.  My  next  thought  and  word  is  for  the 
canner  anxious  to  start  sales  campaigns  for  1938  at 
the  Convention  when  the  majority  of  brokers  interested 
will  be  at  hand.  Both  brokers  and  canners  such  as  I 
have  described  ought  to  work  together  for  their  mutual 
benefit.  This  demands  that  canners  and  brokers  ought 
to  decide  now  that  at  Chicago  they  will  think  first  of 
their  mutual  well  being,  and  let  slide  to  such  times  as 
may  be  better  arranged  for,  conferences  with  princi¬ 
pals  outside  of  the  canning  trade. 

If  canners  are  planning  on  getting  the  most  out  of 
their  trip  next  month  they  ought  to  subordinate  their 
pleasure  jaunts  to  the  expedition  of  business,  until  all 
the  trading  possible  has  been  done.  If  only  a  half- 
dozen  new,  worthwhile  contacts  with  customers  are 
made;  if  only  the  sole  broker  for  whom  they  may  be 
looking  is  interested  in  their  account  finally;  if  the 
new  machinery  for  which  they  are  looking  is  on  dis¬ 
play,  the  Convention  will  have  been  worthwhile.  On 
the  other  hand,  if  the  trip  is  to  be  made  up  largely  of 
good  times ;  if  it  results  only  in  a  let  down  from  respon¬ 
sibilities  at  home  and  in  the  factory,  with  no  worth¬ 
while  accomplishments,  better  stay  at  home  and  save 
your  money. 

Take  a  page  from  the  national  advertiser’s  book  for 
the  conduct  of  the  sales  force  at  Conventions.  Schedule 
your  time  each  day  in  order  to  make  the  most  of  it. 
Provide  in  this  schedule  for  the  meeting  of  all  your 
brokers,  and  make  the  meeting  times  as  early  in  the 
week  as  you  can.  Before  you  leave  home  decide  on  the 
subjects  you  will  take  up  with  them.  Set  these  down 
and  check  the  list  at  each  meeting  in  order  that  you 
may  not  overlook  any  of  importance. 
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If  I  were  a  canner  wanting  to  get  the  most  out  of 
my  visit  I  would  have  a  questionnaire  prepared  that 
would,  when  answered  fully  by  my  principal  brokers, 
help  me  plan  my  work  for  the  coming  year.  I’d  study 
the  layout  of  this  question  and  answer  setup  until  I 
felt  certain  it  included  all  the  questions  I  was  anxious 
to  have  answered  in  connection  with  my  business.  I’d 
know  it  almost  by  heart  before  leaving  for  Chicago, 
and  I’d  work  it  to  the  limit  while  there.  What  would 
I  put  in  such  a  questionnaire?  Well,  if  you  want  to 
learn  beyond  the  shadow  of  doubt  as  to  the  correctness 
of  advice  offered  you  many  times  by  all  departments  of 
The  Canning  Trade,  ask  your  brokers  the  following 
questions : 

“Would  you  like  to  have  me  visit  your  office  more 
often  ?’’ 

“Do  you  feel  that  you  would  sell  more  goods  if  I 
was  able  to  call  on  more  trade  with  you?’’ 

“Do  you  think  my  labels  are  all  they  should  be  for 
you  to  do  the  best  possible  selling  job?” 

“Would  you  suggest  I  attempt  canning  a  new  product 
or  two  in  1938?” 

“Ought  I  to  do  more  advertising  in  1938?” 

“Should  I  do  more  retail  sales  work  in  1938?” 

The  answers  to  all  questions  are  obvious  to  those 
connected  with  them  for  any  length  of  time  and  con¬ 
versant  with  the  habits  and  customers  of  canners 
everywhere.  Ninety-nine  out  of  a  hundred  canners 
reading  this  article  will  look  first  of  all  at  Chicago  for 
orders,  then  for  the  nearest  diversion.  They  won’t 
make  out  a  schedule,  and  after  a  few  readers  have 
made  up  one,  it  won’t  be  followed.  Oh  what’s  the  use ! 
Still,  I  wonder! 

You  have  the  matter  in  your  hands.  If  you  have 
recently  installed  new  machinery,  have  pictures  along. 
Show  them  to  all  your  sales  force.  If  you  have  new 
products,  sample  them  generously.  If  you  expect  to 
meet  buyers  have  a  combination  case  of  products  for 
them.  If  you  are  thinking  of  putting  out  a  weekly  or 
semi-monthly  news  letter,  have  a  finished  proof  with 
you,  and  show  it  to  all  you  feel  will  be  interested,  ask¬ 
ing  their  opinions  of  it  and  for  their  suggestions  too. 
If  you  have  new  labels  ordered,  make  the  most  of  it 
and  post  all  your  brokers.  Counsel  with  your  neighbors, 
learn  to  know  your  competitors  better.  They  are 
pretty  good  fellows  after  all.  The  Convention  will  be 
a  highlight  in  your  year’s  operations,  or  it  will  leave 
only  a  dark  brown  taste  in  your  mouth,  depending  on 
how  you  plan  your  activities  during  the  time  you  will 
be  there,  and  how  you  work  your  plan. 

If  you  think  well  of  the  questionnaire  idea,  prepare 
them,  mail  to  your  brokers  and  ask  them  to  have  them 
filled  out  and  returned  to  you  at  Chicago.  Then  you 
can  talk  matters  over  face  to  face  with  those  responsi¬ 
ble  for  carrying  them  out  during  the  year.  Follow 
the  lead  of  many  manufacturers  and  get  all  you  can 
out  of  the  Convention,  instead  of  only  a  memory  of 
good  times  had  to  be  quickly  forgotten.  When  men  are 
furrowing  their  brows  as  they  are  today,  it  will  be  well 
for  you  to  put  in  some  hard  licks  the  last  week  in 
January,  so  that  if  there’s  any  easier  sales  going  in 
the  Fall  and  Winter  you  will  have  earned  your  spell 
of  coasting! 


NATIONAL  PRESERVERS  ASSOCIATION 
MEETINGS 

Hotel  Morrison,  Monday,  January  24th,  10:00  A.  M. 

HE  Preservers  meeting  promises  to  be  a  snappy 
business  one.  They  have  made  much  progress 
this  year,  as  evidenced  in  the  announcement  as 
follows : 

“The  Association,  in  the  year  just  closed,  accom¬ 
plished  more  than  in  any  previous  year  of  its  history. 
1936  brought  us  our  Trade  Practice  Rules,  a  foundation 
upon  which  to  build.  Through  the  fine  support  given 
by  our  members,  both  Active  and  Associate,  we  were 
able  to  build  upon  that  foundation. 

“For  the  first  time  in  the  history  of  the  Food  In¬ 
dustry  adulteration  was  declared  to  be  ‘unfair  com¬ 
petition’  which  could  be  enjoined  by  the  processes  of 
the  Federal  Trade  Commission. 

“We  have  won  two  test  cases,  one  involving  pre¬ 
serves  ;  the  other  apple  butter.  Being  the  first  cases  of 
their  kind  the  preparation  of  evidence  and  its  presenta¬ 
tion  before  the  Commission  required  much  more  time, 
effort  and  expense  than  will  hereafter  be  required.  But 
they  were  worth  it.  A  precedent  has  been  made,  and 
the  Commission  has  established  a  rule  that  is 
enforcible.” 

• 

MACHINERY  MEETING  TUESDAY  A.  M. 

Writes  Secretary  “Sam”  Gorsline: 

I  am  enclosing  notice  of  the  Annual  Meeting  of 
your  Association,  which  will  be  held  Tuesday 
morning,  January  25th,  in  the  South  Ballroom,  on 
the  third  floor  of  the  Stevens  Hotel.  There  are  two 
added  reasons  this  year  why  you  should  attend 
the  meeting. 

First,  we  will  not  be  in  the  drafty  Tower  Ball¬ 
room,  but  will  be  on  the  third  floor,  convenient  to 
reach  and  much  more  comfortable. 

Second,  the  Exhibit  of  Machinery  and  Supplies 
will  be  closed  until  Tuesday  noon.  We  have 
promised  the  Canners  Association  we  will  make  a 
special  effort  to  impress  upon  our  members  the 
importance  of  not  contacting  canners  or  inter¬ 
fering  with  the  Canners  Meeting  Tuesday  morn¬ 
ing.  In  return  for  our  cooperation  the  Canners 
and  Brokers  have  agreed  they  will  not  schedule 
anything  Tuesday  evening  in  competition  with  our 
Exhibit,  which  will  remain  open  until  10:00  P.  M. 
Tuesday  evening.  We,  therefore,  urge  you  to  be 
at  the  Annual  Meeting,  as  many  matters  of  impor¬ 
tance  will  come  up  for  discussion. 

May  we  suggest  that  you  have  all  of  your  sales 
force  on  hand  at  your  booth  on  Tuesday  evening  to 
greet  the  canners,  who  have  asked  for  this  evening 
session  so  that  they  may  inspect  our  Exhibit  early 
in  the  week  without  interfering  with  any  of  their 
scheduled  meetings. 

• 

PROFESSOR  P.  J.  PARROT,  prominently  known  through¬ 
out  the  country  for  his  work  in  the  control  of  insect 
pests,  replaces  Dr.  U.  P.  Hedrick  as  Director  of  the 
New  York  State  Agricultural  Experiment  Station  at 
Geneva. 
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A  CORRECTION  GLADLY  MADE — In  reporting  in  last 
week’s  issue  that  The  Texas  Canning  Company,  Fal- 
furrias,  Texas,  was  considering  plans  for  the  building 
of  a  modern  cannery  there,  it  was  erroneously  stated 
that  J.  A.  Kincanon  of  Roanoke,  Virginia,  was  inter¬ 
ested  in  the  company.  The  parties  interested  in  this 
new  cannery  are  J.  C.  Snidow,  Christiansburg,  Vir¬ 
ginia  ;  G.  H.  Burkholder,  Thaxton,  Virginia,  and  H.  B. 
Burkholder,  Vinton,  Virginia.  Their  plans  call  for  the 
building  of  a  modern  cannery  50x150  feet. 

• 

J.  w.  WELCH  COMPANY,  INC.,  packers  of  “Evenripe” 
brand  canned  tomatoes  at  Downings,  Virginia,  have 
acquired  the  Tugwell  &  Wiseman,  Inc.,  plant  at  Tarpon 
Springs,  Florida,  and  are  packing  grapefruit  and 
grapefruit  juice.  The  company  operated  a  grapefruit 
canning  plant  at  Eustis,  Florida,  last  season. 

• 

THE  PACIFIC  COAST  FISHERIES  INSTITUTE,  made  up  of 
owners  of  offshore  sardine  reduction  plants,  is  being 
disbanded  and  part  of  the  fleet  will  be  moved  to  the 
Pacific  Northwest  and  some  may  be  moved  to  New¬ 
foundland.  The  decision  is  attributed  to  high  operat¬ 
ing  costs,  labor  difficulties  and  a  poor  fishing  season. 
Operations  of  the  ships  cut  heavily  into  the  supply  of 
sardines  for  canning  purposes  and  legislation  was 
being  planned  to  curb  their  activities. 

• 

BURNHAM  &  MORRILL  COMPANY,  Portland,  Maine, 
have  announced  the  packing  of  their  celebrated 
“B  &  M”  Brick  Oven  baked  beans  packed  in  attractive 
glass  serving  pots.  Although  B  &  M  baked  beans,  re¬ 
gardless  of  container,  are  still  being  prepared  by  baking 
in  brick  ovens  in  open  bean  pots  in  line  with  the  old, 
“Down  East”  tradition,  consumers  may  now  obtain 
them  in  this  new,  attractive  package  as  well  as  in  tin. 

• 

APPROXIMATELY  $5,000  fire  damage  was  done  recently 
to  the  Michigan  Canning  Company’s  plant  at  Addison, 
Michigan. 

• 

WAUKA  DISTRIBUTING  COMPANY,  1471  Edgewater 
Road,  New  York  City,  has  been  appointed  exclusive 
United  States  distributors  of  fresh  frozen  Spiny 
Lobster  Tails  for  Swerling  &  Son  and  the  Saldanha 
Bay  Canning  Company,  Ltd.,  both  of  Cape  Town,  South 
Africa.  It  is  claimed  that  the  Spiny  Lobster  meat 
packed  in  cans  is  comparable  in  flavor,  texture  and 
taste  to  the  domestic  lobster  and  will  be  sold  at  a 
price  within  the  reach  of  the  public  at  large. 

• 

RAY  RANDALL,  in  charge  of  the  advertising  depart¬ 
ment  of  the  Canning  Peach  Industry  Board,  San  Fran¬ 
cisco,  California,  is  making  an  Eastern  business  trip 
in  connection  with  the  advertising  campaign  under 
way.  He  will  attend  the  convention  of  the  National 
Canners  Association  and  will  also  go  on  to  New  York. 


NELSON  PACKING  COMPANY  is  the  name  by  which  the 
former  Family  Kitchen,  Inc.,  of  San  Francisco,  will 
be  known  in  the  future.  The  company’s  capital  struc¬ 
ture  has  been  changed  from  $25,000  to  $200,000 
authorized  capital.  There  is  no  change  in  the  person¬ 
nel,  A.  C.  Nelson  remaining  President  of  the  Company. 

• 

AT  THE  REORGANIZATION  meeting  of  the  South  Texas 
Canners  Association,  Glen  G.  White  of  Weslaco  was 
elected  President;  Grant  Montgomery,  Vice-President, 
and  W.  C.  Bohannon,  Treasurer. 

• 

BURT  MACHINE  COMPANY,  Baltimore,  will  exhibit  a 
new  1938  model  adjustable  quick  change  labeler,  said 
to  be  the  last  word  in  labeling  machine  construction. 
J.  L.  Whitehurst,  Harry  A.  Miller,  Charles  H.  Wild, 
C.  Neer  and  Franklin  D.  Rogers  will  be  in  attendance 
at  the  booth  to  point  out  these  advantages. 

• 

R.  w.  BLACKBURN,  of  Riverside  County,  has  resigned 
as  President  of  the  California  Farm  Bureau  Federa¬ 
tion  to  accept  the  post  as  Secretary  of  the  American 
Farm  Bureau  Federation,  with  headquarters  at  Chi¬ 
cago.  He  has  been  succeeded  as  head  of  the  California 
organization  by  Ray  B.  Wiser,  of  Butte  County,  former 
Vice-President,  while  R.  C.  Kimball  of  Ventura  County, 
has  been  made  Vice-President.  Mr.  Wiser  is  a  member 
of  the  California  Cling  Peach  Association  and  the 
California  Prune  and  Apricot  Growers  Association, 
among  other  organizations. 

• 

TO  MAKE  IT  EASY  for  users,  the  Bayer-Semesan  Com¬ 
pany,  Wilmington,  Delaware,  producers  of  “Semesan” 
products  for  treating  seed  for  control  of  seed  borne 
diseases,  have  issued  charts  and  booklets  which  may 
be  obtained  without  cost  by  addressing  the  company. 

• 

THE  BOARD  OF  DIRECTORS  of  Continental  Can  Com¬ 
pany,  Inc.,  January  12th  declared  an  interim  dividend 
of  50  cents  a  share  on  its  common  stock,  payable 
February  15th  to  holders  of  record  January  25th.  The 
Board  decided  that  hereafter  quarterly  dividends  on 
the  common  stock  will  be  referred  to  as  the  first, 
second,  and  third  quarterly  interim  dividends,  and  the 
distribution  for  the  last  quarter  of  the  calendar  year 
will  be  referred  to  as  the  “year-end  dividend”.  This 
change  in  practice  was  considered  desirable  because  of 
the  seasonal  nature  of  the  company’s  business  and  in 
order  that  the  final  year-end  dividend  should  be  con¬ 
sistent  with  the  earnings  of  the  company,  together  with 
their  relation  to  the  undistributed  profits  tax  now  in 
effect. 

• 

VAN  CAMP  SEA  FOOD  COMPANY  has  been  granted  a 
permit  to  erect  an  office  building  costing  $30,000  at  San 
Pedro,  California. 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


UNITING  THE  FOOD  TRADE 

STUDY  of  the  programs  of  the  principal  food 
and  grocery  trade  groups  which  will  convene 
in  Chicago  next  week  indicates  definite 
progress  toward  a  closer  integration  of  interest  and 
policy  on  the  part  of  the  industry  at  large. 

Joint  meetings  of  canners  and  wholesale  grocers, 
canners  and  brokers,  and  manufacturers  and  distribu¬ 
tors,  indicate  that  leadership  in  these  various  fields  is 
keenly  alert  to  the  need  for  closer  unity  of  all  interests 
in  the  food  industry  for  the  advancement  of  the  trade 
as  a  whole. 

While  distributors  and  manufacturers  have  been  at 
loggerheads  for  many  years  on  the  question  of  adequate 
profit  margins,  more  particularly  on  the  so-called 
“national  brands”,  some  progress  has  been  achieved 
during  the  past  year  in  reconciling  these  differences, 
although  considerable  ground  remains  to  be  covered 
in  this  direction,  and  private  brand  competition  con¬ 
tinues  to  grow.  Further  efforts  toward  bringing  the 
manufacturers  and  distributors  into  an  accord  will  be 
made  during  the  progress  of  the  National- American 
Wholesale  Grocers’  Association  annual  convention,  and 
members  of  Associated  Grocery  Manufacturers  of 
America,  at  a  sectional  meeting  in  Chicago  during 
“convention  week”  will  discuss  this  and  other  prob¬ 
lems  confronting  that  branch  of  the  industry. 

Of  more  than  passing  interest  to  canners  and  food 
products  manufacturers  this  year  will  be  gatherings 
of  voluntary  groups,  retailer-owned  organizations,  and 
super-market  operators  at  Chicago  this  year.  The 
latter  group  represents  a  new  passenger  on  the 
“Chicago  merry-go-round”.  These  groups  are  attain¬ 
ing  increasing  importance  in  the  food  industry  picture, 
and  their  Chicago  discussions  therefore  will  attract 
considerably  more  attention  from  canners  and  food 
products  manufacturers. 

In  view  of  these  numerous  distributor-gatherings, 
program-makers  for  the  canners  and  food  products 
brokers  have  shown  good  judgment  in  leaving  open 
for  their  members  ample  time  in  which  to  contact  these 
distributors’  organizations  during  the  progress  of  the 
week’s  meetings. 

CALLS  FOR  VOLUNTEERS 

N  furtherance  of  the  policy  of  making  the  associa¬ 
tion  thoroughly  democratic  and  representative,  W. 

H.  Tyler,  president  of  the  National-American  Whole¬ 
sale  Grocers’  Association,  has  issued  a  call  for  volun¬ 
teers  to  serve  on  the  organization’s  16  standing  com¬ 
mittees.  Except  in  emergencies  where  immediate 


action  is  required,  these  committees  guide  the 
organization’s  activities. 

Committees  to  be  appointed  shortly  for  1938  are  as 
follows:  Pure  Food  and  Legislative,  Federal  Trade 
Commission,  Canners’  Conference,  Economy  Confer¬ 
ence,  Contracts,  Discount  for  Cash,  Wholesaler’s  Sales 
Promotion,  Jobbers’  Efficiency,  Fire  Prevention,  Trans¬ 
portation  Service,  Better  Containers,  Resolutions, 
Membership,  Arbitration,  Retail  Merchandising,  Fresh 
Fruit  and  Vegetable  Conference. 

Members  of  the  organization  have  been  requested 
to  indicate  the  particular  committee  or  committees 
on  which  they  and  their  associates  would  be  interested 
in  serving. 

A.  &  P.  PUSHES  SUPERS 

EPORTS  from  all  sections  of  the  country  continue 
to  tell  of  the  opening  of  new  super-market  units 
by  the  Great  Atlantic  &  Pacific  Tea  Company, 
together  with  the  closing  of  many  of  the  old-style 
“neighborhood”  type  of  retail  food  store  operated  by 
this  chain.  Other  organizations  in  the  corporate  chain 
field  are  also  embarking  extensively  on  super-market 
operations. 

While  figures  are  lacking  on  the  number  of  new 
super-markets  launched  during  1937,  the  number  was 
considerable.  Current  estimates  by  leaders  in  this 
relatively  new  branch  of  food  and  grocery  distribution 
indicate  that  an  increase  of  100  per  cent  in  such  stores 
is  looked  for  during  the  current  year. 

Thus  the  supers,  from  a  relatively  humble  beginning 
as  a  modernized  type  of  general  store,  are  now  branch¬ 
ing  out  into  a  full-fledged  unit  in  food  and  grocery 
distribution,  with  indications  that  they  will  shortly  be 
in  position  to  seriously  challenge  older  types  of  dis¬ 
tribution  from  the  standpoint  of  annual  sales  volume. 

U.  S.  TO  MEET  IN  DALLAS 

“  T  is  our  pleasure,”  says  J.  H.  McLaurin,  president 
of  the  United  States  Wholesale  Grocers’  Associa¬ 
tion,  in  a  bulletin  to  members  this  week,  “to  an¬ 
nounce  at  this  time  the  action  of  our  board  of  governors 
in  the  selection  of  Dallas,  Texas,  as  our  convention  city 
for  1938,  with  the  Hotel  Adolphus  as  headquarters. 
Several  other  cities  were  in  the  race,  but  the  City  of 
Dallas  won  by  a  majority  of  votes. 

“We  are  confident  that  this  announcement  will  be 
received  with  satisfaction  by  our  membership  generally 
and  we  are  predicting  a  convention  that  in  interest, 
enthusiasm  and  attendance  will  parallel  or  exceed  any 
of  our  great  conventions  in  the  past.” 

The  dates  for  this  year’s  meeting  of  the  U.  S.  group 
are  May  10,  11  and  12. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 


The  Pea  Buying  Plan — Yes,  They  Cot  No  Tomatoes — Be  On 
Your  Guard  At  the  Convention — Facing  a  Good 
Year — Record  Profits  Do  Not  Make 
a  “Recession.” 

HE  PEA  BUYING — Last  week  we  were  able  to 
give  you  the  official  announcement  that  the  Govern¬ 
ment  would  buy  canned  peas,  and  we  commented 
that  this  time  the  proposition  was  in  more  favorable 
form  than  in  the  case  of  canned  tomatoes,  last  Septem¬ 
ber,  but  we  had  not  time  nor  space  for  any  other 
remarks.  The  pea  buying  plan  is  more  favorable  be¬ 
cause  the  canners  must  make  offers  to  sell — any  size 
tin,  any  quality — at  their  own  prices;  in  other  words 
the  canners  put  the  prices  on  the  goods.  That  is  as 
different  as  day  is  to  night,  when  compared  with  the 
tomato  buying  proposition.  You  recall  that  a  definite 
price  of  50c.  per  doz.  was  put  on  the  standard  No.  2 
tomatoes  the  Government  offered  to  buy.  This  was 
represented  as  “putting  a  floor  under  the  canned  tomato 
market”,  and  it  most  certainly  was,  and  the  tomato 
market  has  been  flat  on  the  floor  ever  since.  Despite 
a  shorter  pack  of  tomatoes  in  ’37 ;  in  face  of  a  complete 
clean-up  of  the  ’36  pack  which  amounted  to  over  24,- 
000,000  cases;  and  despite  the  full  continuance  of  that 
demand  and  its  natural  increase,  2’s  standard  tomatoes 
have  dragged  at  62V2C  ever  since  in  this  section,  and 
are  there  today.  Buyers  have  used  that  50c  price  as 
a  bludgeon,  under  the  pretense  that  it  represents  a 
price  at  which  2’s  standard  tomatoes  can  be  sold  with¬ 
out  loss,  “because  the  Government  would  not  inten¬ 
tionally  sell  out  the  canners  below  cost”!  That  the 
Government  had  not  one  single  offer  to  sell  at  the 
50c.  price,  and  because  the  opinion  of  the  best  posted 
men  is  that  full  standard  tomatoes  can  not  be  packed 
for  less  than  62V-jc,  the  hollowness  of  the  argument 
seems  apparent.  But  it  has  worked,  helped,  of  course, 
by  the  huge  chain  block  and  their  stool-pidgeons.  In¬ 
trinsically  2’s  standard  tomatoes  are  worth  75  cents  to 
80  cents  today,  anywhere  in  the  country;  and  what  is 
more,  if  the  buyers  do  not  release  their  strangle  hold 
(a  peculair  request,  we  grant,  because  the  sellers  ought 
to  be  able  to  take  care  of  themselves)  on  the  tomato 
canners  they  will  see  this  great  tomato  canning  industry 
languish  and  die,  for  the  canners  are  losing  money 
steadily.  The  distributors  cannot  afford  to  be  without 
canned  tomatoes.  Ask  any  tomato  canner  and  he  will 
tell  you  that  he  cannot  make  money  on  tomatoes. 

All  offers  to  sell  canned  peas  to  the  Federal  Surplus 
Commodities  Corp.,  must  be  in  the  Government’s  hands 
by  January  24th,  naming  quantities ;  price  f .  o.  b.  cars ; 


sieve  size;  type  (Alaskas  or  Sweets),  with  U.  S.  grade 
(A,  B,  C  or  substandard)  and  the  goods  must  be  de¬ 
livered  in  90  days.  These  offer  blanks  have  been  sent 
to  all  canners,  and  no  need  to  repeat  here,  as  it  is  a 
long  document.  The  canners  now  make  their  own 
prices,  and  claims  as  to  quality,  etc.  It  will  be  interest¬ 
ing  to  see  what  comes  out  of  it.  But  what  a  price  the 
pea  canners  had  to  pay!  We  mean  the  Statistical 
Statement  attached  to  the  offer;  no  buyer  could  have 
beaten  that,  and  we  don’t  agree  with  it.  There  are 
not  too  many  peas ! 

It  is  said  that  interest  in  canned  peas,  on  the  market, 
is  much  better  than  it  has  been,  but  all  canners  must 
take  heed.  We  have  had  rumors  come  to  us  that  a  lot 
of  quiet,  under-the-market-selling  is  going  on.  And  this 
old  Badger  game  will  be  used  at  the  Convention  as 
never  before.  Either  turn  on  your  heel  and  have 
nothing  to  do  with  anyone  who  “springs”  such  rumors 
on  you,  or  demand  that  he  give  the  names  of  the  sellers 
and  an  exact  report  of  the  quality  so  offered.  If  he 
cannot — well,  how  do  you  feel  when  you  are  taken  for 
a  sucker?  It  is  going  to  take  courage  to  name  your 
prices  on  any  canned  foods,  and  stick  to  them,  when  the 
pack  at  the  Convention  gets  into  full  cry,  and  the 
rumors  are  as  thick  as  the  tobacco  smoke — and  as  some 
heads  from  drink.  You’ve  seen  movies,  where  the 
delicately  raised  Mamma’s  boy  wanted  to  “do”  the 
tough  joints,  but  always  had  his  husky  body-guard  with 
him,  to  ward  off  danger.  That  is  the  position  of  the 
canners  wffio  go  to  this  Convention,  and  their  brokers 
ought  to  be  this  body-guard;  and  sometimes  they  are, 
and  then  sometimes  they  turn  out  to  be — one  of  the 
mob,  the  gang,  the  steerer. 

THE  OUTLOOK — The  canners  proved  their  metel 
and  held  prices  against  all  odds,  during  the  past  three 
months;  now  they  are  beginning  to  come  their  way. 
From  coast  to  coast  note,  in  other  market  reports  in 
this  issue,  that  better  demand,  and  better  buying  are 
setting  in.  The  buyers  need  the  goods,  for  consumer 
demand,  so  far  from  not  faltering,  has  in  fact,  been 
at  record  high,  in  all  lines  of  retailing,  and  foods  have 
led  the  pack.  All  prices  are  firm,  some  advancing. 
Figure  your  cost,  add  carrying  charges  to  date;  make 
your  price  with  a  fair  profit,  and  then  demand  it,  or 
don’t  sell.  Particularly  while  at  the  Convention.  Don’t 
listen  to  rumors:  every  time  one  is  traced  down  it  is 
found  that  the  price  is  in  keeping  with  the  quality. 
You  have  the  prices  quoted  in  the  market  pages,  and  in 
the  various  reports  from  leading  markets;  no  need  to 
repeat  here.  Past  actions  of  the  market  have  some 
value,  but  the  important  thing  for  every  canner  is  to 
look  ahead,  study  the  situation,  and  plan  on  that. 

The  bally-hoo  of  this  “recession”  is  playing  out,  for 
it  is  hard  to  maintain  such  in  face  of :  the  greatest 
year  of  retail  sales  ever  recorded,  December  leading 
all  other  months ;  the  greatest  profits  ever  made  by  big 
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industries ;  the  “machinery-supply  men”  of  this  indus¬ 
try  boasting  of  the  greatest  business  in  their  history, 
with  orders  continuing  into  1938.  The  political  howlers 
are  discountenanced,  and  captains  of  industry,  and 
economists  alike,  predict  that  by  April  business  will  be 
booming  along  again.  The  food  lines  never  have  been 
affected,  except  canned  foods,  and  that  was  not  due  to 
any  recession.  It  was  due  to  lack-sales  ability.  Start 
to  correct  that  by  pricing  your  futures  to  cover  the 
increased  costs,  not  only  of  cans,  but  of  all  materials, 
labor  and  crops — and  never  mind  what  anybody  else  is 
said  to  be  naming — make  your  own  prices,  and  stick 
to  them.  They  want  futures  this  year,  because  they 
worked  very  nicely  for  the  buyers  last  year.  Don’t  let 
them  sell  you  into  bondage  at  cost  or  below  prices ;  they 
will  come  around  later  for  futures,  and  you  might  do 
best  not  to  try  to  sell  spots  or  futures  at  the  Conven¬ 
tion  :  competition  will  be  too  severe.  Besides,  you  do 
not  know  your  costs. 

Despite  this  big  issue  we  are  crowded  for  space,  but 
we  want  to  give  you  one  report  just  in.  It  reads : 

“Sprague-Sells  Division  of  Food  Machinery  Corporation 
reports  orders  booked  for  the  first  quarter  of  their  1938 
fiscal  year  (Oct.  1,  1937  to  Dec.  31,  1937)  are  only  12  per 
cent  under  the  first  quarter  of  last  year.  This  is  not  an 
unusual  difference  even  under  normal  circumstances  and 
1937  was  their  banner  year  of  all  time.  It  indicates  that 
many  canners  still  have  plenty  of  confidence  in  the  future 
of  their  industry.  The  large  Sprague-Sells  plant  at  Hoopes- 
ton,  Ill.,  has  been  operating  full  time  since  the  close  of  the 
canning  season,  and  present  indications  are  there  will  be 
no  interruption  of  their  full  time  schedule.  Last  year  it 
was  impossible  to  accept  all  orders  offered  because  of  the 
extremely  heavy  volume  of  business  handled  just  prior  to 
the  opening  of  the  canning  season. 

Canners  who  book  their  equipment  orders  early  not  only 
get  the  benefit  of  special  discounts  but  are  certain  of  having 
their  needed  new  machines  in  ample  time  for  the  pack.” 

We  are  obliged  to  hold  some  very  important  reports 
for  next  week’s  issue,  which,  however,  will  be  in  your 
hands  in  time,  before  the  convention. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Encouraging  Improvement  in  Demand — Broader  Buying  Looked 
For — Apricots  Weaker — Freestone  Peaches  Weaken — Toma¬ 
toes  Firm — Inquiry  for  Corn — More  Interest  in 
Peas — Looking  to  Futures. 

New  York,  January  13,  1938. 

HE  SITUATION — An  encouraging  pick-up  in  de¬ 
mand  for  canned  foods  for  prompt  shipment 
developed  during  the  past  week,  and  distributors 
were  in  the  market  for  supplies  in  fairly  large  quanti¬ 
ties.  Canned  tomatoes  were  moving  in  better  volume, 
and  little  improvement  in  inquiry  for  corn  was  re¬ 
ported  in  some  quarters,  and  peas  were  attracting  more 
buying  attention,  on  news  of  the  buying  operations  of 
the  Federal  government,  which  is  expected  to  relieve 
the  market  of  considerable  surplus  holdings  of  lower 
grades.  Canned  fruits  were  quiet,  with  apricots  still 
showing  weakness  and  freestone  peaches  also  softening 
somewhat. 


THE  OUTLOOK — ^With  canners  having  successfully 
maintained  markets  in  the  face  of  the  drop  in  buying 
during  the  closing  months  of  1937,  and  indications 
pointing  to  higher  packing  costs  for  the  current  year, 
buyers  are  expected  to  broaden  their  operations  in  the 
near  future.  Prospects  for  earlier  liquidation  of  most 
carryover  holdings  than  had  been  indicated  a  few 
weeks  back  are  now  favorable. 

APRICOTS — Reports  from  the  coast  this  week  tell 
of  continued  weakness  in  ’cots.  Canners’  formal  list 
prices  are  $1.90  to  $2.00  for  fancy  21.js,  $1.65  to  $1.85 
for  choice,  $1.45  to  $1.55  for  standards,  $1.25  to  $1.40 
for  seconds,  and  $1.20  for  waters.  Offerings  are  re¬ 
ported,  however,  on  the  basis  of  $1.70  for  fancy,  $1.60 
for  choice,  and  $1.45  for  standards. 

PEACHES — Prices  for  clings  are  without  change, 
and  the  market  has  been  aided  by  the  canners’  pact. 
Frees,  however,  are  showing  some  softness.  Packers 
quote  the  market  for  prompt  shipment  at  $1.65  for 
fancy  2Vl>s,  $1.40  for  choice,  $1.30  for  standards,  and 
$1.15  for  seconds.  Inside  prices  for  clings  continue 
at  $1.70  for  fancy  2Vos,  $1.55  for  choice,  and  $1.45  for 
standards,  with  packers  quoting  higher  levels  for  ad¬ 
vertised  brands. 

TOMATOES — The  market  in  the  south  continues  to 
develop  firmness,  and  packers  are  now  generally  firm 
at  list,  with  a  moderately  active  inquiry  reported.  New 
York  State  packers  are  quoting  extra  standard  2s  at 
75  cents,  2>/_>s  at  $1.05,  and  10s  at  $3.50  at  canneries. 
The  market  in  the  mid-west  is  generally  quoted  at  65 
cents  for  standard  2s,  85  cents  for  and  $3.00  for 
10s,  with  extra  standards  at  70  cents,  $1.00,  and  $3.35, 
respectively,  and  fancies  at  85  cents,  $1.20,  and  $3.75. 
California  packers  quote  standards  for  prompt  ship¬ 
ment  at  60  cents  for  Is,  85  cents  for  2i.js,  and  $2.75 
for  10s,  with  fancy  holding  at  unchanged  levels. 

CORN — Buyers  are  looking  into  the  corn  market 
more  extensively,  but  actual  buying  still  continues 
rather  light.  Southern  packers  are  quoting  standard 
crushed  at  62  V2  cents  for  2s,  70  cents  for  extra  stan¬ 
dards,  and  80  cents  for  fancy.  On  wholegrain  bantam, 
southern  packers  are  offering  at  77 1/0  cents  for  stan¬ 
dards,  821/4  cents  for  extra  standards,  and  90  cents 
for  fancy.  Mid-west  canners  offer  standard  crushed 
at  621/4  cents  for  Evergreen,  65  cents  for  Country 
Gentleman,  and  70  cents  for  Golden  Bantam,  with  extra 
standards  at  67i/->  cents,  75  cents,  and  771/4  cents,  re¬ 
spectively.  Fancy  corn  ranges  all  the  way  from  871/2 
cents  to  $1.00  at  canneries,  as  to  variety  and  seller. 

PEAS — The  improved  outlook  for  standards  has 
stimulated  demand  somewhat.  Southern  packers  quote 
ungraded  standards  at  671/2  cents  for  2s,  and  $3.50  for 
10s,  with  standard  3-sieve  at  721/2  cents  and  $4.00,  and 

2- sieve  at  90  cents  and  $4.75.  On  extra  standards  in 
the  South,  the  market  is  generally  held  at  90  cents  for 

3- sieve  2s  and  $1.10  for  2-sieve,  with  10s  at  $4.75  and 
$5.75,  respectively.  Wi.sconsin  canners  quote  standard 
sweets  at  75  cents,  with  extra  standards  at  90  cents. 
On  fancy,  5-sieve  $1.00  is  bottom.  New  York  Stati 
packers  are  offering  extra  standard  5-sieve  at  90  cents 
with  fancy  at  $1.05.  The  market  for  standards  in  the 
Northwest  is  quoted  at  90  cents  and  upwards. 
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SALMON — While  packers  are  maintaining  list  prices 
unchanged  from  previous  levels,  some  off-priced  offer¬ 
ings  are  still  reported,  with  reds  available  at  $2.35, 
pinks  at  $1.20  and  chums  at  $1.15.  Demand  is  show¬ 
ing  a  little  improvement  as  distributors  add  to  badly- 
depleted  inventories  in  some  instances. 

SARDINES — A  moderate  improvement  in  demand 
for  sardines  is  reported  this  week.  Maine  canners 
continue  to  hold  the  market  at  $2.70  for  mustard  key¬ 
less  three-quarters,  $3.00  for  oil  or  mustard  keyless 
quarters,  and  $3.80  for  quarter  oil  key  cartons,  all 
f.  o.  b.  cannery  or  Eastport. 

FUTURES — Distributors,  having  completed  their 
year-end  inventories,  are  showing  considerable  interest 
in  the  situation  as  respects  futures.  Some  informal 
discussions  on  pea  futures  are  now  under  way,  and  the 
same  holds  true  of  corn  and  a  few  other  vegetables. 
It  is  not  expected  that  these  negotiations  will  reach  a 
serious  stage  until  the  Chicago  convention,  however. 
With  canning  costs  this  year  uncertain,  but  definitely 
trending  upwards,  canners  are  not  disposed  to  make 
extensive  commitments  this  early  in  the  game.  This 
attitude  promises  to  set  at  naught  the  bearish  argu¬ 
ments  of  buyers,  based  on  the  current  business  posi¬ 
tion  and  the  fairly  heavy  holdings  of  canners  on  some 
products.  All  things  considered,  the  proper  procedure 
for  canners  on  futures  sales  this  year  should  be  based 
on  the  “make  haste  slowly”  adage. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Chicago  Offers  $250,000,000  Business  fo  Canning  Industry — 

Outlook  Encouraging  Beginning  New  Year — ^Tomatoes, 
Peas,  Corn,  in  Good  Demand,  Prices  Firm — 

Chicago  Convention  Soon. 

Chicago,  Ill.,  January  13,  1938. 

HICAGO — Soon  many  representatives  of  the 
Canning  Clan  will  be  in  this  great  central  mar¬ 
ket.  It  is,  therefore,  not  out  of  place  to  call 
attention  to: 

1st :  There  are  approximately  10,000  grocery  stores 
in  Chicago  doing  an  annual  business  of  more  than 
250  million  dollars. 

2nd:  Chicago  has  been  mapped  into  75  recognized 
shopping  centers,  representing  all  types  of  localities 
from  low  rent  industrial  districts  to  the  Gold  Coast. 

3rd:  Also  we  have  all  kinds  of  national  districts, 
such  as  Bohemian,  Polish,  Mexican,  Japanese,  Russian, 
Chinese,  German,  etc.  It  might  be  advisable  when  the 
Conventionites  are  here  for  them  to  go  around  a  little 
and  see  how  canned  foods  are  sold  and  distributed  in 
this  wonder  City  of  Chicago. 

GENERAL  MARKET — Business  is  opening  up  in 
an  encouraging  way.  Brokers  report  that  while  there 
has  not  been  any  rush  of  buying,  a  fair  daily  volume 
is  being  booked. 

Then,  too,  one  hears  but  little  of  pressure  sales — 
forced  sales — low  priced  and  that  is  taken  as  a  good 
sign  by  many. 


TOMATOES — Due  to  the  stronger  market  in  Mary¬ 
land  and  Delaware  plus  an  increased  demand  for 
Middlewestern  packings.  No.  2  standard  tomatoes  in 
Indiana  and  surrounding  States  are  now  firmly  held 
at  671/2  cents  to  70  cents,  factory.  Here  and  there  a 
lot  has  been  sold  this  week  at  65  cents,  but  such 
transactions  are  the  exceptions. 

No.  21/2  standard  Indiana  tomatoes  are  even  more 
firmly  held  at  90  cents  bottom  to  $1.00  as  top  for  the 
standard  grade. 

Extra  standard  tomatoes  in  both  No.  2  tin  and  No. 
21/2  tin  as  well  as  No.  10  tin  are  not  plentiful. 

PEAS — There  is  no  denying  the  fact  that  the  Federal 
Surplus  Commodity  Corporation  buying  program  has 
stiffened  the  market.  Sellers  have  higher  ideas  and 
buyers  whose  stocks  had  been  permitted  to  run  low, 
have  taken  several  sizeable  blocks. 

About  the  lowest  price  that  one  hears  of  in  Wisconsin 
these  days  on  No.  2  tin  standards  is  70  cents  to  75 
cents,  factory. 

The  Corporation,  it  is  understood,  will  make  offer 
forms  available  to  all  canners  and  the  Corporation  will 
consider  offers  received  from  canners  throughout  the 
country.  Canners  will  be  expected  to  specify  prices, 
grades,  can  sizes  and  quantities  in  the  lots  that  they 
offer  and  which  they  submit  to  the  Corporation.  The 
purpose  of  all  this  is  designed  to  remove  part  of  this 
year’s  record  supply  of  canned  peas  from  normal 
channels  of  trade  and  it  is  expected  to  reduce  carry¬ 
over  into  the  next  season  and  encourage  better  demand 
for  peas  grown  in  1938  than  might  otherwise  be 
expected. 

CORN — The  encouraging  feature  of  this  market  is 
the  heavier  than  expected  consumption.  As  far  as 
actual  trading  and  buying  is  concerned,  there  is  nothing 
new  to  report.  No.  2  standard  corn  is  available  in 
Ohio  at  65  cents,  but  most  canners  are  holding  at  671/2 
cents  to  70  cents,  factory.  Carlos  Campbell  points  out 
the  fact  that  standard  corn  is  really  in  a  very  strong 
position  and  that  when  the  Spring  demand  sets  in, 
some  of  these  canners  who  have  sold  at  65  cents  will 
be  sorry. 

BEETS — A  good  steady  movement  has  been  noted 
and  some  buyers  have  been  forced  to  pay  high  prices 
for  certain  whole  grades.  The  unsold  surplus  in  Wis¬ 
consin  is  light.  Considering  the  large  pack  made  in 
1937,  the  situation  is  in  excellent  shape.  Going  prices 


are: 

No.  2  Fancy  Cut  Beets . $  .70  factory 

No.  2^/2  Fancy  Cut  Beets . 80  factory 

No.  10  Fancy  Cut  Beets .  3.00  factory 


with  here  and  there  a  lot  of  questionable  fancy  quality 
offered  at  a  trifle  under. 

SAUER  KRAUT — Canners  of  this  good  winter  item 
have  a  more  cheerful  look  on  their  faces  these  days. 
Distribution  is  keeping  up  in  good  shape,  and  now  with 
cold  weather  prevailing,  the  desire  to  eat  pork  shanks 
and  sauer  kraut  is  more  pronounced.  No.  21/2  fancy 
kraut  is  steady  at  85  cents  factory. 

GREEN  AND  WAX  BEANS— As  all  posted  authori¬ 
ties  know,  stocks  of  these  items  in  Wisconsin  and 
Michigan  are  light.  The  market  has  opened  up  in  good 
shape  and  some  lively  demand  has  been  noted,  particu- 


70 


THE  CANNING  TRADE 


Janvxtry  17, 19S8 


larly  for  the  better  qualities  like  extra  standard  cuts 
and  fancy  small  cuts  and  fancy  whole  green. 

On  No.  2  standards  the  lowest  price  that  is  heard  is 
75  cents  Wisconsin  factory  for  No.  2  standard  cut 
green. 

SPINACH — Arkansas  canners  claim  that  it  will  be 
Spring  before  they  can  pack  any  spinach  and  that  the 
Winter  crop  is  a  dead  goose.  Meanwhile,  some  sales 
have  been  made  at  rather  low  prices  as  outlined  in 
this  column  last  week. 

One  does  not  hear  of  much  if  any  spinach  quoted 
from  California. 

R.  S.  P.  CHERRIES — In  the  very  face  of  the  pro¬ 
gram  of  controlled  selling,  the  market  is  weak.  Resale 
lots  are  showing  up  now  in  goodly  quantities  on  the 
basis  of  No.  10  tins  at  $6.50  Michigan  and  rumor  has 
it  that  even  that  price  could  be  shaded  substantially. 

No.  2  Michigan  red  pitted  cherries  in  water  were 
confirmed  this  week  at  $1.20  delivered  Chicago. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— 
Heavy  buying  is  reported  as  lower  prices  on  grape¬ 
fruit  juice  have  recently  been  made  such  as:  No.  2 
grapefruit  juice  at  65  cents,  46  oz.  grapefruit  juice  at 
$1.60.  These  prices  have  ruled  both  on  Texas  as  well 
as  Florida  packing. 

Segments  seem  to  have  held  their  own  in  the  face 
of  these  lower  values  on  juice  with  most  of  the  re¬ 
sponsible  canners  in  Florida  demanding  97 1/2  cents 
to  $1.00  for  No.  2  fancy  sections.  Some  sales  were 
reported  made  here  at  921/7  cents,  Florida. 

CALIFORNIA  FRUITS — The  Honorable  Harrison 
F.  Robinson  of  Oakland,  California,  called  the  Czar  of 
the  California  Peach  Industry  by  some,  will  be  at  the 
Convention.  It  is  reported  that  he  will  address  the 
National  Food  Brokers  Association  meeting  on  Monday 
morning  and  that  that  meeting  will  be  open  to  all. 
Quite  a  number  of  the  buyers  here  plan  to  attend. 

Meanwhile,  there  is  but  little  business  passing  either 
in  peaches,  apricots  or  the  balance  of  the  fruit  line. 

PACIFIC  NORTHWEST — Interest  centers  in  pears. 
The  market  is  strong.  Stocks  unsold  in  canners’  hands 
light.  Buying  has  been  limited  thus  far  in  the  New 
Year,  although  some  little  business  has  been  booked 
covering  specific  counts  in  both  No.  2i/>  tins  and  No.  10 
tins.  Prevailing  prices  are: 


No.  21/2  Fancy  Pears . $1.90 

No.  21/2  Choice  Pears .  1.70 

No.  21/2  Standard  Pears .  1.55 


THE  FISH  LINE — Salmon  canners  are  confident 
that  present  levels  will  be  maintained  and  it  is  difficult 
to  obtain  confirmation  at  less  than  No.  1  tall  red 
Alaska,  $2.50,  Coast;  No.  1  tall  pink  Alaska,  $1.25, 
Coast. 

Shrimp  is  moving  better  and  prices  are  hardening. 
No.  1  tall  medium  are  held  at  $1.45  to  $1.50,  Gulf. 
Available  stocks  of  tuna  on  the  Coast,  while  somewhat 
larger  than  a  year  ago  this  time,  are  beginning  to 
move  more  readily  as  buyers  are  holding  back  until 
after  the  turn  of  the  year.  The  market  is  firm. 


CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade’’ 

Buying  Increasing — Apricot  Prices  Revised — Freestone  Peaches 
Easier — Changes  in  Plum  Prices — Tomatoes  Stronger  and 
Higher — Lower  Spinach  Prices  on  Lower  Grades — Consumers 
Union — Labor  to  Ask  Higher  Wages. 

San  Francisco,  January  13,  1938. 

NCREASING — While  no  real  rush  to  replenish  stocks 
is  under  way,  buying  is  quite  definitely  on  the  up¬ 
grade  through  most  of  the  canned  foods  list.  An 
interesting  feature  noted  by  quite  a  few  canners  is  that 
buyers  are  continuing  to  send  forward  shipping  in¬ 
structions,  although  deliveries  on  existing  contracts 
were  completed  with  the  passing  of  the  old  year. 
These  instructions  indicate  that  stocks  are  light  on 
many  items  and  no  difficulty  is  had  in  transforming 
them  into  sales.  Here  and  there  a  little  pressure  is  in 
evidence  on  the  part  of  canners  to  move  a  few  items 
on  which  holdings  are  considered  too  large,  but  prices 
in  general  are  being  firmly  maintained. 

APRICOTS — Prices  on  apricots  have  been  revised 
by  some  of  the  smaller  packers  and  minimum  prices 
are  slightly  lower  than  those  that  have  been  quoted 
regularly.  Featured  brands  are  without  change,  how¬ 
ever.  Fancy  No.  2V->  halves  are  now  to  be  had  at  $1.90, 
but  advertised  lines  continue  to  be  held  at  $2.00.  The 
spread  on  some  other  items  in  this  fruit  are  greater 
than  on  this  grade.  Choice  whole  peeled,  in  the  No. 
21/i  size,  may  be  had  at  $1.50  from  some  packers,  with 
others  firm  at  $1.80.  Choice  whole  peeled  in  the  No. 
10  size  are  being  offered  at  $5.65,  instead  of  at  $6.00. 
Again,  advertised  brands  are  quoted  at  $6.25.  This 
whole  fruit  pack  is  a  new  item  with  some  canners  and 
difficulty  has  been  had  in  breaking  into  the  market. 

PEACHES — Freestone  peaches  are  also  a  little 
easier  and  there  has  been  a  downward  revision  of 
prices  on  some  grades  and  sizes  to  get  desired  action. 
Prices  on  the  No.  21^  size  are  now  about  as  follows: 
Fancy,  $1.65;  choice,  $1.40;  standard,  $1.30,  and 
second,  $1.15.  These  compare  with  former  quotations, 
respectively,  of  $1.75,  $1.55,  $1.40  and  $1.30.  The  in¬ 
creased  differential,  compared  with  cling  peaches,  is 
expected  to  attract  more  attention  to  the  tasty  free¬ 
stone. 

TOMATOES — The  tomato  market  is  showing  a 
stronger  tone,  despite  the  fact  that  sales  are  showing 
little  gain.  Some  of  the  smaller  packers  have  stepped 
up  their  prices,  so  that  the  spread  between  their  quota¬ 
tions  and  those  with  advertised  brands  is  less  than  it 
has  been.  This  is  especially  true  in  regard  to  solid 
pack.  No.  Is  are  now  quoted  at  a  minimum  of  82l/> 
cents,  as  against  recent  sales  as  low  as  75  cents,  and 
No.  2s  are  firm  at  $1.00.  Low  price  on  No.  21/2S  seems 
to  be  $1.30,  instead  of  $1.25,  with  No.  10s  at  $4.00, 
against  a  former  quotation  of  $3.75.  Puree  with 
trimmings,  in  the  No.  10  size,  is  quoted  at  $2.85  to 
$3.00,  according  to  the  packer. 

SPINACH — Buyers  are  pointing  out  that  spinach 
can  be  had  for  less  than  was  the  case  for  a  time,  but 
canners  suggest  that  some  of  the  poorer  lots  of  the 
pack  are  now  being  offered  and  that  any  reductions 
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in  price  are  based  on  the  difference  in  quality.  Most 
of  the  strictly  high  grade  pack  was  sold  soon  after  the 
end  of  the  packing  season.  Within  three  months,  de¬ 
liveries  of  new  pack  spinach  will  be  being  made. 

ASKING  HIGHER  WAGES— Although  California 
fruit  and  vegetable  canners  made  substantial  wage  in¬ 
creases  a  year  ago,  and  the  wages  now  being  paid  here 
are  double  those  paid  in  some  other  States,  organized 
workers  are  preparing  to  make  demands  for  further 
increases.  At  a  meeting  of  the  National  Council  of 
Agricultural  Workers  held  at  Oakland  a  few  days  ago 
the  organization  voted  to  demand  a  20  per  cent  in¬ 
crease  in  the  present  hourly  pay  of  50  cents  for  men 
and  40  cents  for  women  employed  in  canneries,  with 
an  eight-hour  day,  time  and  a  half  for  the  first  two 
hours  of  overtime  and  double  pay  for  additional  over¬ 
time.  Plans  were  also  announced  for  the  organization 
of  a  California  State  council  of  fish  cannery  workers. 

• 

CLOVER  FARM  STORES  HEADQUARTERS 

CLOVER  FARM  STORES,  national  cooperative 
group,  will  be  represented  at  the  conventions 
in  Chicago  by  T.  Blair  Willison,  executive  vice- 
president  and  general  manager;  Lester  H.  Lipton, 
vice-president  and  operation  manager;  Glenn  E. 
Greene,  of  the  Lane-Lease  Company,  merchandising 
division,  and  Charles  H.  Vaughn,  of  the  advertising 
department.  Headquarters  have  been  designated  as 
Rooms  D-24,  D-25  and  D-26  of  the  Congress  Hotel. 

The  Congress  will  also  be  the  scene  of  Clover  Farm’s 
sixth  annual  round  table  dinner,  scheduled  for  Tuesday 
night,  January  25. 

J.  W.  Shugart,  vice-president  and  general  sales 
manager  of  the  Waples-Platter  Company,  sponsoring 
twelve  Clover  Farm  houses  in  the  Southwest,  will 
address  the  National-American  Wholesale  Grocers’ 
Convention  on  Tuesday  afternoon.  He  will  discuss 
“Trends  in  the  Wholesaling  of  Groceries.” 


ROBSON  GOLDEN  CROSS  BANTAM  CORN 


The  better  quality,  more  uniform  color,  deeper  kernels,  cylindrical  ear 
and  extra  cases  per  ton.  force  canners  to  recognize  our  Goiden  Cross 
Bantam  as  the  outstanding  strain.  Write  for  (Canners  Specials)  a 
descriptive  seed  circular  for  the  canning  trade. 


SAFE  INSECTICIDES 

for 

Controlling  Crop  Pests 


AGIClOE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Demand  for  Shrimp  Quiet — Oyster  Business  Improving — 
Prices  Quite  Firm. 

Mobile,  Ala.,  January  13,  1938. 

SHRIMP — Large  shrimp  hit  on  this  coast  last  week 
and  while  they  were  scattered  yet  the  quantity  was 
enough  to  supply  the  demand  for  raw  headless 
shrimp,  which  was  slack  last  week. 

The  demand  for  canned  shrimp  was  nothing  to  brag 
about  either,  and  while  it  is  possible  that  it  is  a  little 
early  for  the  Lent  buying,  yet  other  things  are  con¬ 
tributory  causes  and  the  price  is  one  of  them. 

Only  a  few  weeks  ago,  the  trade  bought  canned 
shrimp  at  $1.35  and  less,  so  when  the  price  is  shoved 
up  unless  there  is  a  mighty  good  demand  for  them, 
the  buying  stops.  This  is  the  case  not  only  with 
shrimp,  but  other  commodities  as  well. 

The  price  of  canned  shrimp  is  $1.45  per  dozen  for 
No.  1  small;  $1.50  for  medium,  and  $1.60  for  large, 
f.  o.  b.  factory. 

OYSTERS — The  canning  of  oysters  is  moving  along 
a  little  better  than  last  week  and  it  will  continue  to 
improve  as  the  season  advances. 

The  oysters  are  in  good  shape  to  can  and  will  get 
still  fatter. 

The  weather  is  cold  and  the  tides  favorable,  which 
always  fattens  oysters. 

The  raw  oyster  business  is  picking  up  from  the  slump 
after  the  holidays.  The  price  of  raw  oysters  has 
dropped  from  25  cents  to  35  cents  per  gallon  since 
Christmas,  but  this  happens  every  year. 

All  of  the  factories  have  not  started  up,  but  they 
are  expected  to  do  so  in  the  next  week  or  ten  days. 

The  Alabama  Oyster  Commission  has  not  lifted  the 
ban  on  dredging  the  Alabama  reefs,  so  the  factories 
here  are  not  getting  many  oysters  because  tonging 
oysters  is  a  much  slower  process  than  dredging  oysters. 

The  market  on  canned  oysters  is  not  very  active  and 
the  price  is  $1.00  per  dozen  for  four  ounce,  $1.05  for 
five  ounce,  and  $2.10  for  ten  ounce,  f.  o.  b.  factory. 

PACIFIC  COAST  COOPERATIVE  PEA  GROWERS  ASSOCIATION 
has  been  incorporated  at  Tehoa,  Washington,  with  a 
capitalization  of  $100,000. 


• 

MISSISSIPPI  VALLEY  CANNING  COMPANY  has  been 
formed  at  Osceola,  Mississippi,  by  G.  J.  Looney  of 
Tyranza  and  others  interested  in  the  cooperative 
project. 


I 
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purpose — adhesive  needs 
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THE  CANNING  TRADE 


January  1 7, 19S8 


HIGHER  PRICED  CANS  AN  ASSET 

READER  sent  us  a  copy  of  the  letter  he  wrote 
to  his  can  company,  about  the  1938  advance  in 
can  prices,  asking  our  opinion.  We  submit  it 

to  you : 

“Gentlemen : 

This  will  acknowledge  receipt  of  letter  from  Mr.  — 
concerning  the  announced  increased  cost  of  tin  plate 
and  which,  of  a  necessity,  will  increase  the  cost  of  cans 
for  the  coming  packing  season.  This  increase  in  the 
cost  of  cans  is  entirely  satisfactory  to  me,  as  I  consider 
the  change  an  asset  to  all  canners  rather  than  a 
liability.  This  claim  or  statement  on  my  part  may  at 
first  glance  appear  funny  or  queer.  IT  IS  A  PARA¬ 
DOX,  in  its  truest  form.  I  will  justify  the  statement 
by  the  following  explanation  and  will  defy  any  claim 
to  the  contrary. 

Early  this  year  of  1937  the  price  of  spot  tomatoes 
No.  2  tins  was  75  cents  per  dozen  and  moving  up. 
About  this  time  the  can  companies  announced  a  re¬ 
duction  in  the  price  of  cans,  and  further  announced  a 
rebate  on  cans  purchased  for  the  previous  season.  This 
rebate  was  paid  to  canners  in  cash,  or  its  equivalent  as 
a  credit  to  those  canners  who  still  owed  for  cans  for 
the  previous  season.  Now  there  is  no  one  who  can 
deny  this  reduction  and  rebate  to  the  canners  was  not 
an  asset  to  all  canners.  It  was  an  ASSET,  but  it  also 
was  a  much  larger  LIABILITY.  Now  please  get  these 
next  few  lines,  and  get  them  right. 

As  soon  as  this  announced  reduction  in  the  cost  of 
cans,  and  this  rebate,  were  fully  understood  by  both 
canners  and  buyers,  it  had  a  psychological  effect  on  the 
minds  of  the  entire  buying  fraternity,  the  net  result 
of  which  was  a  drop  in  the  price  of  all  spot  canned 
foods  then  held  by  canners.  Take  as  an  example  the 
No.  2  tins  of  tomatoes.  They  were  firm  at  75  cents 
per  dozen,  f.  o.  b.  factory.  Shortly  after  the  announced 
reduction  in  cost  of  cans  there  was  a  drop  in  the  price 
of  tomatoes  from  75  cents  to  72i/o  cents,  then  to  70 
cents,  then  to  67^/4  cents  and  finally  the  tailend  of  the 
spots  sold  for  65  cents.  A  total  drop  of  10  cents  per 
dozen.  An  average  drop  of  .05  per  dozen  or  $100.00  per 
car  of  1,000  cases.  The  decrease  in  the  cost  of  cans 
was  about  $1.65  per  one  1,000  No.  2  cans  or  approxi¬ 
mately  $38.60  reduction  on  one  car  of  1,000  cases  No.  2 
tomatoes.  The  canner  gained  $38.60  on  a  car  of  toma¬ 
toes  by  reduced  cost  of  cans,  and  then  took  a  loss  of 
$100.00  on  the  same  car  of  tomatoes.  This  let  the 
whole  affair  stand  at  a  net  loss  of  $61.40  on  each  car 
of  No.  2  tomatoes  he  held.  All  of  which  proves  the 
crazy  statement  I  made  at  the  start  of  this  letter  that, 
an  asset  is  a  liability  and  a  liability  is  an  asset,  and  in 
this  particular  case  the  asset  proved  to  be  a  liability 
at  lease  60  per  cent  greater  than  the  seeming  asset. 
Nutty  is  it  not?  But  at  the  same  time  it  is  a  cold, 
indisputable  fact. 

The  cost  of  cans  is  going  up,  has  gone  up.  That  is  a 
liability  to  the  canners,  but  is  it  a  liability  to  canners? 
It  is  and  it  is  not.  It  is  an  asset  to  canners,  another 
PARADOX. 

Suppose  the  cost  of  tin  cans,  to  pack  one  car  of  1,000 
cases  No.  2  tins  of  tomatoes,  increases  as  much  as 
$35.00,  is  it  not  reasonable  to  suppose  this  known  in¬ 
crease  of  cost  of  packing  will  have  the  same  psycho¬ 


logical  effect  on  the  mind  of  the  buying  fraternity  as 
the  decrease  had,  only  in  the  opposite  direction  ?  I  for 
one  think  it  will  and  if  the  effect  as  stated  only  amounts 
to  one  increase  of  2^^  cents  per  dozen,  the  canner  will 
gain  by  at  least  $15.00  on  each  car  of  1,000  cases.  Now 
it  is  my  opinion  that  every  one  is  agreed  there  are  very 
few  buyers  on  a  declining  market  and  there  are  more 
and  more  buyers  on  a  rising  market.  If  the  increased 
cost  of  cans  is  the  means  of  starting  an  increased 
selling  price  for  canned  foods,  then  is  it  not  just  as 
reasonable  to  suppose  this  increase  will  raise,  and  con¬ 
tinue  to  raise,  the  selling  price  of  such  foods  and  in  the 
same  manner  and  same  proportion,  and  go  just  as  far 
on  the  up  side  as  the  decrease  cost  of  cans  was  the 
means  of  sending  down  the  selling  price? 

I  have  at  all  times  been  willing  to  admit  that  I  am 
half  nutty.  Now  if  I  am  wrong  in  the  foregoing  then 
I  am  willing  to  admit  that  I  am  completely  nuts.  How¬ 
ever,  be  that  as  it  may,  I  will  still  maintain  and  claim 
that  the  greater  portion  of  our  blessings  come  to  us  in 
a  disguise.  I  still  claim  the  increased  cost  of  cans 
is  an  asset  to  all  canners  and  not  a  liability  as  it  might 
look  to  be.” 

MAKING  AGRICULTURAL  HISTORY 

(Continued  from  page  60) 

The  Forest  Service  cares  for  over  160,000,000  acres 
of  national  forest  and  provides  fire  protection  for 
240,000,000  acres  more.  It  furnishes  millions  of  young 
trees  annually  for  reforestation ;  and  one  single  project, 
like  the  kiln-drying  of  wood,  is  estimated  to  save  some 
$10,000,000  annually. 

Irishman  Admires  Department 
The  late  Sir  Horace  Plunkett,  Ireland’s  great 
authority  on  agriculture,  who  through  his  annual  visits 
became  thoroughly  familiar  with  and  at  home  in  our 
Department,  once  described  it  as  “the  most  widely 
useful  Department  in  the  world.”  The  whole  nation, 
and  not  only  those  dependent  upon  or  concerned  with 
agriculture,  today  realizes,  as  never  before,  that  this 
nature,  service-rendering,  governmental  agency,  now 
75  years  of  age,  is  absolutely  indispensable  to  its 
welfare. 

No  better  conclusion  to  this  article  could  be  composed 
than  a  few  more  sentences  from  Commissioner  New¬ 
ton’s  first  report.  He  says: 

“In  order  to  make  the  farmer  most  successful, 
and  thus  to  advance  agriculture,  the  great  interest 
of  the  public,  he  should  study  chemistry  as  applied 
to  soils,  plants,  grains,  animals,  manures,  climates, 
localities,  and  tillage.  This  science,  applied  to 
agriculture,  teaches  him  that  of  the  sixty-four  (we 
now  recognize  ninety-two)  simple  substances, 
some  thirteen  go  to  form  vegetation.  It  cannot  be 
said  that  any  one  of  these  elements  is  more  impor¬ 
tant,  absolutely,  than  another,  except  that  some 
of  them  are  scarcer  in  some  soils  than  in  others, 
and  more  difficult  to  procure,  and  therefore,  agri¬ 
culturally,  more  valuable.  Chemistry,  by  its  powers 
of  analysis,  reveals  the  nature  and  composition  of 
soils;  teaches  the  proper  kind,  value,  and  applica¬ 
tion  of  manures ;  the  mode  and  means  of  nutrition ; 
and  the  knowledge  of  supplying  wants  and  of  cor¬ 
recting  deficiencies  and  excesses,  wherever  noticed, 
in  cultivation.” 
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CANNED  FOOD 

All  Prices  quoted  F.  O.  B.  Factory 


PRICES 

CANNED  VEGETABLES— Continued 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
(luotations  see  market  reports. 


Canned  Vegetables 


ASPARAGUS 


Eastern 
Losv  HiKh 


Central  West  Coast 

Low  HiKh  Low  High 


White  Colossal.  No.  2^^ . 

. 

2.96 

Large,  No.  2V^ . . . 

...  . 

3.06 

Medium,  No.  2V^ . 

. 

2.96 

Green  Mam.,  No.  2  ro.  cans.... 

2.76 

Large.  No.  2 . 

2.76 

Tips.  White,  Mam.  No.  1  sq . 

2.86 

Small,  No.  1  sq . 

2.76 

Green  Mam.,  No.  1  sq . 

2.66 

Small,  No.  1  sq . 

2.60 

Green  Tips,  60/80,  2s . 

2.10 

2.10 

Green  Tips,  35/50,  2s . 

2.50 

2.60 

Green  Cuts  and  Tips,  2s . 

1.80 

8.26 

1.80 

8.25 

2.00 

2.10 

Green  Cuts,  2s . 

1.15 

1.15 

RAKED  BEANS 

.45 

.56 

.47  Vj 
.80 

.52  Mi 
.85 

No.  2^  . 

.80 

1.00 

No.  10  . 

3.25 

4.25 

2.76 

3.00 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

.80 

1.05 

1.10 

1.15 

1.20 

No.  10  . 

5.00 

5.00 

Rx.  Std.  Cut  Green,  No.  2 . 

.72  Vo 

.90 

.90 

1.05 

.90 

No.  10  . 

3.50 

4.25 

4.60 

Std.  Cut  Green,  No.  2 . 

.65 

.75 

.75 

.80 

.80 

No.  10  . 

3.10 

3.75 

4.00 

4.25 

Fancy  Whole  Green,  No.  2 . 

1.45 

1.50 

1.40 

No.  10  . 

Rx.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

1.20 

1.25 

No!  10  . ! . 

Rx.  Std.  Cut  Wax,  No.  2 . 

.90 

1.00 

1.06 

1.10 

No.  10  . 

4.76 

6.00 

Std.  Cut  Wax,  No.  2 . 

.85 

.95 

1.00 

No.  10  . 

6.50 

4.50 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Rx.  Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Ked  Kidney,  Std.,  No.  2 . (>r>  .l!i 

No.  10  . 


.62'-'.  .65 

2.75  ;i.oo 


3.06 

3.16 

3.06 

2.86 

2"8e 

2.96 

2.86 

2.76 

2.60 


1.26 


.85 


I.IMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green... 

No.  10  . 

No.  2  Green  &  White. 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

No.  2  Soaked . 


BEETS 

Whole,  No.  2 . 

No.  2Vi  . 

No.  10  . 

Std.  Cut.  No.  2 . 

No.  2Vi  . 

No.  10  . 

Rx.  Std.  Cut.  No.  2 . 

No.  2  >4  . 

No.  10  . 

Std.  Sliced,  No.  2 . 

No.  2V4  . 

No.  10  . 

Rx.  Std.  Sliced.  No.  2. 
No.  10  . 


<  ARROTS 


Std.  Sliced.  No.  2, 

No.  10  . 

Std.  Diced,  No.  2... 
No.  10  . 


1.60 


1.35  . 

i"05  .......  .92  Uj  i.oo 


5.75 

.80 

4.50 


.57  VG  . 

.60 

.65 

.75  . 

.00 

1.20 

1.10  . 

1.00 

1.60 

3.26  . 

3.76 

4.50 

.65  . 

.65 

.70 

.80  . 

.3.00  . 

2.76 

3.25 

.70 

.76 

.77^. 

.80 

3.00 

3.25 

.75  . 

.96  . 

3.75  . 

.70 

.76 

3.26 

3.50 

.76 

.721/2 

.76 

3.60 

4.25 

.60 

.75 

•  67i/o 

.70 

3.00 

3.76 

2.76 

3.00 

.86  .90 

1.10  . 

3.36  . 

.96  . 

3.60  . 


.80 


Eastern  Central  West  Coast 


Low  High 

Low  High 

Low  High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

.90 

1.05 

.95 

1.06 

No.  10  . 

.  5.50 

6.00 

5.50 

6.75 

Ex.  Std.  No.  2 . 

.82'/: 

1.00 

.90 

No.  10  . 

Std.  No.  2 . . . 

.  .77 '/G 

No.  10  . 

. 

White.  Ex.  Std.  No.  2 . 

.80 

.90 

.90 

No.  10  . 

4.60 

Std.  No.  2 . 

.70 

.75 

No.  10  . . 

Shoepeg,  Fancy  No.  2 . 

.85 

1.00 

No.  10  . 

Ex.  Std.  No.  2 . 

.80 

.87% 

No.  10  . 

.  5.75 

Std.  No.  2 . 

.70 

.75 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

. 90 

1.10 

.86 

.95 

No.  10  . 

4.76 

6.00 

Ex.  Std.  No.  2 . 

. 80 

.90 

.77% 

.85 

No.  10  . 

....  4.60 

4.60 

4.60 

Std.  No.  2 . 

.70 

No.  10  . 

White.  Fancy  No.  2 . .86 

1.15 

.80 

.95 

No.  10  . 

....  4.60 

.70 

.80 

No.  10  . 

4.25 

4.26 

4.50 

Std.  No.  2. . . 

. 621/G 

.72% 

.621,4 

.70 

No.  10  . 

....  3.70 

3.60 

HOMINY 

Std.  Split,  No.  1,  Tall . 

No.  2%  . 

. '75 

.86 

.57% 

.70 

No.  10  . 

2.00 

2.36 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

. 80 

.85 

No.  10  . . 

....  4.00 

4.60 

Std.,  No.  2 . 

. 56 

No.  10  . 

....  3.00 

PEAS 

No.  2  Fancy  Sweets,  2s . 

1.30 

1.60 

1.35 

1.46 

No.  2  Fancy  Sweets,  3s......... 

1.15 

1.35 

1.26 

1.40 

No.  2  Fancy  Sweets,  4s . 

1.10 

1.25 

1.15 

1.30 

No.  2  Fancy  Sweets,  6s . 

1.00 

1.15 

1.05 

1.25 

No.  2  Ex.  Std.  Sweets,  2s.. 

1.10 

1.25 

1.20 

1.30 

No.  2  Ex.  Std.  Sweets,  3s.. 

1.00 

1.10 

1.10 

1.16 

No.  2  Ex.  Std.  Sweets,  4s.. 

.96 

1.10 

1.00 

1.06 

No.  2  Ex.  Std.  Sweets,  6s.. 

.90 

1.00 

1.00 

1.05 

No.  2  Std.  Sweets,  2s . 

.90 

1.10 

5  50 

5  75 

No.  2  Std.  Sweets,  3s . 

.80 

1.00 

1.10 

1.16 

No.  10  Std.  Sweets,  3s . 

5.00 

6.25 

6.00 

6.26 

No.  2  Std.  Sweets.  4s . 

. 90 

.80 

1.00 

.90 

1.00 

No.  10  Std.  Sweets,  4s . 

4.26 

4.76 

4.76 

6.00 

No.  2  Std.  Sweets,  6s . 

.80 

.90 

.90 

.95 

No.  10  Std.  Sweets,  6s . 

4.25 

4.75 

4.26 

4.60 

No.  2  Fey.  Alaska,  Is . 

1.36 

1.60 

1.40 

1.60 

No.  2  Fey.  Alaskas,  2s . 

1.26 

1.60 

1.30 

1.45 

No.  2  Fey,  Alaskas,  3s . 

1.15 

1.30 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas,  Is.. 

1.10 

1.25 

1.25 

1.30 

No.  2  Ex.  Std.  Alaskas,  2s.. 

.  1.10 

1.10 

1.10 

1.30 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas,  3s.. 

.90 

1.05 

.90 

1.05 

1.10 

1.20 

No.  10  Ex.  Std.  Alaskas,  Ss 

.  4.75 

5.00 

5.50 

No.  2  Ex.  Std.  Alaskas,  4s.. 

.80 

.90 

1.05 

1.10 

No.  2  Ex.  Std.  Alaskas,  6s.. 

. 90 

1.00 

1.05 

No.  2  Std.  Alaskas,  3s . 

.75 

.90 

.90 

1.00 

No.  10  Std.  Alaskas,  3s . 

—  4.00 

4.25 

4.50 

4.50 

4.75 

No.  2  Std.  Alaskas,  4s . 

. 72  >G 

.75 

.80 

.85 

.90 

No.  10  Std.  Alaskas.  4s . 

—  3.75 

4.00 

3.75 

4.00 

4.25 

4.50 

No.  2  Std.  Alaskas,  6s . 

. 

.80 

.90 

No.  10  Std.  Alaskas,  6s . 

4.00 

4.60 

.67  >5 

.70 

.75 

Soaked,  2s  ................................ 

. 42% 

.50 

.65 

.60 

.67% 

.60 

10s  . 

_  2.15 

2.75 

3.50 

. 57V. 

.70 

10s  . . 

,:....  2.75  ■ 

3.50 

PUMPKIN 

Fancy,  No.  2 . 

.50 

.70 

.76 

No.  2VG . - . 

.80 

1.15 

.70 

.90 

.75 

.86 

No.  3  . . . 

No.  10  . 

2.60 

3.26 

2.60 

2.76 

SAUER  KRAUT 

Fancy,  No.  2 . 

. 70 

.77% 

.70 

.72% 

.80 

No.  2%  . 

.80 

.95 

.86 

.87% 

.96 

No.  3  . . 

No.  10  . 

.....  2.80 

3.10 

2.70 

2.85 

3.16 

SPINACH 

No.  2  . 

. 72  VG 

.85 

.55 

.70 

.90 

1.12V 

No.  2%  . . 

.95 

1.00 

.771/i 

1.00 

1.15 

1.40 

No.  10  . . 

.....  3.15 

3.25 

2.50 

3.25 

4.00 

4.35 

SUCCOTASH 


Std.  No.  2,  Gr.  Corn,  Dr.  Limas . 

Std.  No.  2,  Gr.  Com,  Fr.  Limas.  1.06 
Triple,  No.  2 . , . 90 


PEAS  AND  CARROTS 

itd.  No.  2 . 

•’ancy  No.  2 . . 


.66  .70 

.90  1.10 


.  1.10 

1.20  1.26 


1.80 
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SWEET  POTATOES 

Std.,  No.  2  Dry  Pack . . 

No.  2%  . 

No.  S  . 

No.  10  . 

Std.,  No.  2,  Syrup  Pack. . 

No.  2%  . . . . 

No.  8  . 

No.  10  . . 

TOMATOES 

Fancy,  No.  2 . . 

No.  2%  - - — . . 

No.  8  . . . 

No.  10  _ 

Ex.  Std.,  No.  1..........— ..— ~~— 

No.  2  . . 

No.  2\4  . . 

No.  8  . - . 

No.  10  . 

Std.,  No.  1 . 

No.  2  . 

No.  2%  . — . 

No.  3  . 

No.  10  . 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

No.  10  . 

Std..  No.  1.  Trim  1.035 . 

No.  10  . 

TOMATO  JUICE 

No.  1  . 

No.  2  . . . . . 

No.  10  . - 

TURNIP  GREENS 

No.  2  . 

No.  2%  . . 

No.  10  . 


Eastern  Central 


Low 

High 

Low 

High 

.70 

.70 

.86 

.87% 

2.76 

3.00 

.76 

.97 '/j 

1.00 

3.26 

3..50 

.85 

1.10 

1.15 

1.40 

3.75 

.60 

.66 

.72 '/j 

.75 

.70 

.80 

1.05 

1.25 

1.00 

1.10 

1.16 

1.20 

3.40 

3.50 

3.35 

3..50 

.44 

.5(t 

.45 

.47 '/4 

.65 

.70 

.65 

.70 

.97'/.'. 

1.00 

.85 

.95 

1.10 

1.15 

3.00 

3.10 

3.00 

3.40 

.42 '/i 

.40 

.50 

3.26 

2.75 

3.26 

.40 

3.00 

.40 

.45 

.45 

.60 

.65 

.70 

.70 

.76 

2.50 

3.00 

3.00 

3.25 

.75 

.65 

.67',.'. 

.95 

1.00 

.85 

.90 

3.50 

3.75 

2.90 

3.00 

West  Coast 
Low  High 


Solid  Pack 

1.(10  1.05 

1.35  1.37 ‘/j 

4.00  4.'25 


3.’.50  TficT 
With  puree 

.60  .65 

.67 ',5  .75 

.82':; 


2.75  2.85 


3.25  3.50 


2.85  3.00 


.50  .60 

.65  .76 

2.70  3.16 


Canned  Fruits 


APPLES 


No.  10.  water . 

No.  10.  standard  heavy  pack....  2.90 

No.  10,  fancy  heavy  pack -  3.20 

APPLE  SAUCE 

No.  2  Fancy~» . 60 

No.  10  .  3.00 

No.  2  Std . B6 

No.  10  .  2.75 


3.25  3.60 

.80  .86 
4.50  4.80 


APRICOTS 

No.  2V4,  Fancy . - . 

No.  2%.  Choice..........~....~..-. 

No.  2%.  Std . 


1.90  2.00 

1.65  1.85 

1.45  1.55 


GRAPEFRUIT 

8  ox.  . . 

No.  2  . . 

No.  6  . - . 

GRAPEFRUIT  JUICE 

8  os . . . 

No.  1  - — ... 

No.  800  . 

No.  2  . 

No.  6  . — . 


Florida 
.50  . 

Texas 

California 

.97'/.'. 

1.05 

.97 '/a  .. 

1.05 

1.25 

2.75 

2.90 

. 

3.10 

3.60 

.4  4 

.45 

.37 

.38'/.'. 

.54 

..55 

.45 

46'.. 

.63 

.65 

.57  ‘ 

.59 '/a 

.62 'a 

.65 

.75 

.65 

.67',;. 

.75 

.85 

2.00 

2.05  2.12'a 

2.32'.'. 

2.40 

CANNED  FRUITS— Continued 


Eastern  Central  West  Coast 

Low  High  I,ow  High  I,ow  High 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . . . . .  .  . .  2.60  2.65 

No.  10  . .  .  .  8.76  9.o0 

BLACKBERRIES 

Std.,  No.  2 . . . .  . . .  .  . .  1.60 

No.  8  . . . .  . .  . . 

No.  10,  water......«_ . .  . .  .  6.76 

No.  2,  Preserved......™..^ .  ...„„  ...„  . .  . 

No.  2,  Syrup . . . 


BLUEBERRIES 

No.  2  . . .  1.66  1.86 

No.  10  . . .  6.75  7.00 


CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No,  2... 
Ex.  Std.,  Preserved,  No.  2. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A..  Fey.,  No.  2% . 

Choice.  No.  2*^ . 

Std.,  No.  2% . 

GOOSEBERRIES 

Std..  No.  2 . 

No.  10  . 

RASPBERRIES 

Rlack,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

STRAWBERRIES 

Ex.  Pres..  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10 . 


1..35  1.35  1.30 

6.75  6.50 


.  1.46 

7.25  7.50  7.00 


7.25  7.50  . 

1.75  .  1.50 


1.35 

6.60 

3.16 

3.26 

2.90 

3.10 

2.70 

.  1.70 

.  8.00 

1.60 

.  2.15 

7.50 

.  9.00 

.  2.16 

.  9.00 

1.60 

.  2.66 

.  2.65 

9.00 


Canned  Fish 


HERRING  ROE 

10  oz . 

No.  2.  17  oz . 

No.  2,  19  oz . 


LOBSTER 
Flats,  1  lb.. 

»/4  lb . 

V4  lb . 


OYSTERS 

Std.,  4  oz . 

6  oz . 

8  oz . 

10  oz . 

Selects,  6  oz. 


1.60  1.50 

1.65  1.75 

2.00  2.00 


6.50  6.50 

3.25  3.25 

1.95  1.95 


1.05  1.05 

1.05  1.10 

2.10  2.10 
2.20  2.20 


PEARS 


Keifer,  Std.,  No.  2% . 

.  1.35 

1.36 

Choice,  No.  2% . 

Bartlett,  Fancy,  No,  2%..... 

Choice,  No.  2%..........™.... 

Std.,  No.  2% . 

No  10,  Water . 

.  1.86 

1.90 

.  6.25 

No.  lO'Pie,  S.  P . 

PEACHES 

Fey.,  Y.  C.,  No.  2% . . 

Choice,  No.  2^ . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  2',^  . 

No.  10,  Fancy . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 


Std.,  No.  2 . 

No.  2%  . 

Sliced,  Standard,  No.  10 . . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex,  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet . 

No.  211  . 

No.  2 . 

No.  2%  . 

46  oz . 

No.  10  _ _ 


1.86 

1.90 

1.65 

1.76 

1.60 

1.66 

4.00 

5.75 

6.00 

3.15 

3.50 

1.70 

1.80 

1.65 

1.66 

1.45 

1.50 

1.02'; 

.  1.20 

1.35 

5.80 

6.25 

1.70 

...a... 

2.00 

1.45 

1.50 

1.86 

6.85 

SALMON 

Red  Alaskas,  Tall,  No.  1 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink.  Tall.  No.  1 . 

Flat.  No.  % . 

Sockeye  Flat,  No.  1 . 

No.  Vi  . 

Chums.  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 


No.  1,  Small .  1.45  . 

No.  1,  Medium . . .  1.50  . 

No.  1,  Large .  1.60  . 

SARDINES  (Domestic),  Per  Case 

V*  Oil,  Key .  3.60  . 

V*  Oil,  Keyless .  3.00  3.10 

V4  Oil,  Tomato,  Carton . 

'4  Oil,  Carton .  3.80  3.90 

%  Mustard,  Keyless .  2.70  2.80 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH.  Per  Case 


Fey.,  Yel.,  Is,  24’8. 

.60  .  Fey.,  Yel.,  Is,  48’s. 

.82%  .  %s  . 

1.20  .  %s  . 

1.66  ..._  Light  Meat,  Is . 

2.76  _  '/4s  . 

6.60  _  %8  . 


2.35  2.50 

1.70  1.75 

2.00  . 


1.20  1.30 


2.65  2.75 

1.70  1.70 

1.15  1.20 

1.90  2.10 


1.60  1.70 

3.25  3.30 


.  5.70 

11.00  11.45 

6.00  6.30 

4.00  4.15 

10.00  10.65 

5.60  5.85 

3.76  3.95 
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1891  —  Dependable  Brokerage  Service  —  1938 


We  will  see 
you  at  the 
Convention 


Two  buying  offices  at  source  of  supply 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  ^ 

^S^BALTIMORE^ 


WEIRTON.W.VA 
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360  Pages,  size  6x9 
Bound  in  Leatherette 
Stamped  in  Gold. 


A 

COMPLETE 
COURSE  in 
CANNING 


1936  edition 

360  pages  of  proven  procedure  and  formulae  for 
everything  Can-able*'* 

All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products  . 

•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 

Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  by 

THE  CANNING  TRADE 

The  Canned  Foods  Authority 

BALTIMORE,  20  s.  gay  street  MARYLAND 


January  17, 1938 
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WANTED  and  FOR  SALE 

Thin  is  a  page  that  mast  be  read  eaeh  week  to  he  appreciated.  Yon  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  hat  it  is  possible  you  will  he  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  —  MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Produc;.s  Co.,  Inc.,  18-20  Pax-k  Row,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS— State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
( ther  wastage.  We  have  what  you  want — write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturei’s  of  Canning 
Machinery. 


FOR  SALE — At  sacrifice  for  quick  removal,  1  Roberts  54" 
Water  Filter;  1  150-h.  p.  Boiler  (brick  in  type);  Woven  Wire 
:  nd  LaPorte  Matting,  all  widths;  Conveyor  Chain  with  attach¬ 
ments;  No.  67,  No.  75,  No.  77  and  No.  1100  class  Malleable  Iron 
Roller.  Wm.  T.  Howeth,  Lewes,  Del. 


FOR  SALE — Scales.  Motor  Truck,  Warehouse,  Dump,  Tank 
and  Hopper.  New  and  used.  Bargains.  All  capacities.  Guar¬ 
anteed  accux’acy  and  durability.  Shipped  on  30-day  free  trial. 
Bonded  Scale  Co.,  Dept.  CT,  Columbus,  Ohio. 


FOR  SALE — One  new,  latest  model,  largest  size  Townsend 
Bean  Cutter.  Has  never  been  uncrated.  Bargain.  Address 
Box  A-2262  c/o  The  Canning  Trade. 


FOR  SALE — Special  Inventory  Sale.  Buy  rebuilt  machinery 
before  February  1st  and  make  substantial  savings.  Send  your 
inquiries,  ask  for  list.  We  buy,  sell,  and  exchange.  Wolfrom 
Machinery  Co.,  Syracuse,  N.  Y. 


FOR  SALE — Apple  Sauce  Canning  Equipment,  Paring 
Machines,  Cookers,  Washers,  Fillers,  various  Conveying  equip¬ 
ment,  etc.  In  good  condition.  The  Quaker  Maid  Co.,  Inc., 
Bi'ockport,  N.  Y. 


FOR  SALE — Reconditioned  Machinery.  1  18-ft.  Sprague 
Blancher,  1  Sprague  Cooling  Tank,  2  Chisholm  Scott  Viners, 
2  Berlin  Rod  Washers,  2  Berlin  Retoits,  3  Water  Tight  Hopper 
Trucks.  Canning  Machinery  Co.,  Berlin,  Wis. 


FOR  SALE — Equipment  for  Condensate  Return  System  to 
Boilers.  1  Crane  Dump  Trap  No.  95C,  2"  inlet  and  discharge, 
A-No.  1  condition,  used  three  seasons;  1  Crane  Dump  Trap  No. 
!»5D,  2"  inlet  and  discharge,  used  only  two  seasons,  A-No.  1 
condition;  1  Morehead  Dump  Ti'ap  No.  28123-6,  3"  inlet  and 
dischai'ge,  used  three  seasons,  A-No.  1  condition;  1  Moi-ehead 
Dump  Trap  No.  20769,  2"  inlet  and  dischaige,  good  working 
order;  1  Moi'ehead  Dump  Trap  number  unknown,  .same  model 
us  aforementioned  trap,  2"  inlet  and  discharge,  good  working 
order;  1  Sterling  Dump  Trap  No.  539,  1"  inlet  and  dischai’ge, 
.rood  working  order.  Edgar  F.  Hurff  Co.,  Swedesboro,  N.  J. 


FOR  SALE — New  and  used  boilers,  heaters,  pumps,  engines, 
lir  compi’essors,  valves,  traps,  etc.  We  carry  general  line  of 
■xower  plant  equipment.  Let  us  know  your  needs.  Boiler 
Engineering  &  Supply  Co.,  Phoenixville,  Pa.  Phone  2524. 


WANTED  —  MACHINERY 


WANTED — 4  large  Chisholm-Ryder  Bean  Snippers,  1  No.  5 
and  1  No.  6  Chisholm-Ryder  Pregiader  for  green  beans. 
Addiess  Box  A-2273  c/o  The  Canning  Trade. 


WANTED — Four  8  or  10-track  Morgan  Nailing  Machines; 
two  Doig  Box  Strapping  Machines.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


WANTED — Several  Super  Huskers,  1  Wisconsin  Wet  Pea 
Washer  and  1  Sprague  or  Huntley  Pea  Blancher.  All  must  be 
in  good  condition.  Address  Box  A-2270  c/o  The  Canning  Trade. 


WANTED — Two  second-hand  Chisholm-Scott  Viners.  The 
Brakeleys,  Inc.,  Milford,  Del. 


FOR  SALE  — FACTORIES 


FOR  SALE — Small  pea,  bean,  corn  and  blackberry  cannery 
in  Western  Washington.  Capacity  approximately  seventy-five 
thousand  cases.  Acreage  available.  Address  Box  A-2267 
c/o  The  Canning  Trade. 


FOR  SALE — Two  canning  factories  located  at  Quinton,  N.  J. 
For  full  particulars  address:  Fogg  &  Hires  Co.,  Salem,  N.  J. 


FOR  SALE — Tomato  Cannery  known  as  Farmei's’  Canning 
Company,  Dunreith,  Indiana.  Extra  good,  up-to-date,  fully 
equipped.  Located  on  U.  S.  40  and  Pennsylvania  Railroad.  For 
information  write  this  company. 


FOR  SALE  — SEED 


FOR  SALE — Peas.  80  bushels  Alaska  Northrup  King  &  Co. 
seed.  Clean,  uncracked.  Will  contract  with  canner  for  seed  for 
1938.  Wilbert  H.  Lamp,  R  3,  Box  55,  Davenport,  Iowa. 


HELP  WANTED 


WANTED — Party  to  invest,  with  or  without  services, 
$5,000.00  to  $10,000.00  in  Fruit  and  Vegetable  Cannery  in  New 
York  State,  operating  9  months  of  the  year.  Capital  necessary 
to  take  care  of  fast  increasing  sales.  Proposition  will  stand 
thorough  investigation.  Give  full  particulars  in  first  letter. 
Address  Box  A-2269  c/o  The  Canning  Trade. 


WANTED — Superintendent  by  large  Eastern  Canner  of 
tomato  products,  jellies,  etc.  Must  be  experienced  and  able  to 
take  charge  of  plant.  Reply  stating  age,  experience,  etc. 
Address  Box  B-2251  c/o  The  Canning  Trade. 


WANTED — Competent  man  fully  versed  processing  Baked 
Beans,  Pork  and  Beans,  Red  Kidney,  Dry  Lima,  Hominy,  Brown 
Broad,  etc.  Give  full  particulars  experience  and  training. 
Address  Box  B-2260  c/o  The  Canning  Trade. 


WANTED — Food  Chemist  for  year-round  position  with  large 
Eastern  canner.  State  experience  and  salary  expected.  Address 
Box-B  2250  c/o  The  Canning  Trade. 
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MISCELLANEOUS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2261  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


POSITION  WANTED — By  man  thoroughly  experienced  in 
brokers-wholesale  and  direct  retail  sales  contacts,  all  canned 
foods,  highest  references.  Location  immaterial.  Salary  or  com¬ 
mission  and  drawing  account.  Address  Box  B-2258  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Superintendent  by  man  with  ex¬ 
tensive  experience.  Good  references.  Address  Box  B-2266 
c/o  The  Canning  Trade. 


POSITION  WANTED — By  competent  man  capable  of  organiz¬ 
ing  and  operating  a  canning  factory,  practical  experience  with 
factory  operations  from  contracting  to  finished  products.  Ad- 
dres.s  Box  B-2271  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  of  canning  plant 
by  man  of  38  with  15  years’  experience.  Can  build,  equip  and 
pack.  Familiar  with  peas,  stringless  beans,  sugar  corn,  lima 
beans,  trmatoes  and  spinach.  Understand  field  work  thoroughly. 
Best  I’cferences.  Address  Box  B-2272  c/o  The  Canning  Trade. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 

TOO  MUCH  DRAFT 

Jack:  You’ve  got  a  bad  cold,  Pete. 

Pete:  Yeah. 

Jack:  How’d  you  get  it? 

Pete:  I  slept  in  a  field  last  night  and  some  one  left 
the  gate  open ! 

WHAT’LL  YOU  HAVE? 

The  vicar  of  a  London  church  was  asked  not  long 
ago  to  preach  a  special  sermon  on  temperance.  After 
announcing  this  request,  he  continued :  “There  are  only 
two  drinks  mentioned  in  the  Book  of  Psalms.  One  is 
wine  that  maketh  glad  the  heart  of  man.  The  other 
is  water,  with  which  the  wild  asses  quench  their  thirst. 
You  can  take  your  choice.” 

YOU’VE  SEEN  ’EM 

Traveler:  Who’s  the  close-mouthed  individual  over 
in  the  corner?  He  hasn’t  spoken  for  ten  minutes. 

Village  Wit :  Hy  Blackmore.  He  ain’t  close-mouthed. 
He’s  just  waitin’  till  Pete  comes  back  with  the  spittoon. 

NOT  MUCH  DANGER 

The  motor  car,  traveling  at  great  speed,  was  about 
to  make  a  dangerous  turn. 

“Do  people  lose  their  lives  here  frequently?”  asked 
a  nervous  passenger. 

“Not  more  than  once,”  yelled  the  intrepid  driver,  as 
he  took  a  firmer  grip  of  the  wheel. 

A  SAVING  IN  CENTS 

‘  Mamma,  do  the  heathens  in  Africa  wear  clothes?” 
asked  five-year-old  Mary. 

“No,  dear,”  was  the  reply. 

“Then  what  good  will  that  button  do  that  papa 
dropped  in  the  collection  plate?” 

SLIGHTLY  WOOZY 

‘  Did  ycu  get  home  all  right  last  night,  sir?” 

“Of  course,  why  not?”  asked  the  passenger. 

“Well,  when  you  got  up  to  give  your  seat  to  that  lady 
y,u  ware  lha  only  two  people  in  the  car.” 

TO  THE  LAST  DROP 

An  Englishman,  Irishman,  and  a  Scotchman  entered 
a  cafe  and  ordered  beer.  When  served  each  glass  of 
b'er  had  a  fly  in  it. 

The  Englishman  used  a  spoon  to  take  his  out. 

The  Irishman  blew  his  out. 

The  Scotchman  wrung  his  out. 

Bride:  I  want  to  buy  some  oysters. 

Dealer:  Large  or  small,  madam? 

Bride:  Well  they’re  for  a  man  with  a  size  fifteen 
collar. 
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Canners"- 
Brokers— 
Machinery  and 
Supply  men— 


One  of  the  biggest  helps  to  your  business  in  1938  can  be 
the  keeping  of  your  offerings  before  all  of  the  leading 
canners,  buyers  and  brokers  of  the  country — 4500  of  them — 
and  stay  before  them  all  year — for  the  one  cost. 

You  know  the  Almanac  of  the  Canning  Industry.  It’s 
the  type  of  data  you  and  they  need  every  day.  Place  your 
advertisement  right  along  with  the  pack  statistics,  food 
laws,  label  requirements,  grade  specifications  and  other 
necessary  reference  data  and  you’ll  know  your  ad.,  is  work¬ 
ing  for  you  every  day  of  the  year. 

It’s  ideal  advertising  for  canners,  brokers,  and  ma¬ 
chinery  and  supplymen ;  a  whole  year  of  advertising  for  the 
one  cost. 

To  prevent  another  shortage  we  must  know — now — how 
many  extra  copies  you  will  need  for  distribution.  The  price 
$1.00  each.  A  20%  discount  begins  with  orders  for  20  copies 
or  more.  Ask  about  free  imprinting  on  discount  orders. 


Order  Space  and  extra  copies.  BOOTH  No.  208  (upstairs) 


THE  ALMANAC 

of  the  Canning  Industry 
Published  by 

THE  CANNING  TRADE 

20  S.  GAY  STREET,  BALTIMORE.  MARYLAND 


January  17, 193H 


PHILLIPS  CAN  COMPANY 

,J^anufaclareri  of  (Packen  SanUartf  Gam 


. .  u)iviiion  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

Trackers  of  T^killips  Delicious  Qualiltf  Canned  ^ooJs 


CAMBRIDGE  •  MARYLAND.  1) .  S.  A 


(Patent  Pendins) 

Special  Sanitary  Tomato  Knife 

Made  in  Detroit,  Michigan 

Does  it  pay  to  advertise?  Last  year  we  received  orders 
thru  The  Canning  Trade,  and  two  oi  our  largest  State 
salesmen  for  about  5000  knives. 

The  knives  are  made  from  the  same  kind  of  steel  used  for 
razor  blades,  dentists  and  surgeons  tools. 

With  this  knife  the  core  cannot  be  sliced  out,  nor  the  tops 
of  the  tomatoes  or  apples  sliced  off  as  with  other  knives. 
Thousands  of  these  knives  in  use  by  satisfied  customers. 

In  a  radius  of  150  miles  of  Detroit,  Mich,  there  are  30 
factories  using  the  knives. 

Free  samples  mailed  on  request,  to  any  canning  company. 

All  U.  S.  A.  orders  will  be  shipped  from  the  factory  in 
Detroit,  Michigan. 

For  full  particulars  write, 

H.  C.  CHAPMAN 

2400  BELLEVUE  AVE.,  DETROIT,  MICHIGAN 

BURR,  KNIFE  »  TOOL  WORKS 

or  H.  C.  Chapman,  Box  1084,  Leamington,  Ontario 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

AOIUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Link  Belt  Co.,  Chicago,  111. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Flrnters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Ch'sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BI  ET  MACHINERY, 

Ayars  Machine  Co.,  Salem,  N.  J. 

Cjrl'n-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
B'rlin-Chapman  Co.,  Berlin,  Wis. 

Ch  sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Lin’"  Bolt  Co.,  Chicago,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

ELANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

B'rlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Ioint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Sisk  &  Son,  Aberdeen,  Md. 

Steve  Reggio,  New  York,  N.  Y. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

'.ink  Belt  Co.,  Chicago,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Sameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

California  Packing  Corp.,  San  Francisco,  Calif. 
Gerber  Products  Co.,  Fremont,  Mich. 

National  Kraut  Packers  Association,  Clyde,  Ohio, 
ndiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Tri-State  Packers  Asso.,  Easton,  Md. 

CANS.  Tin,  All  Kinds. 

\merican  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 
feekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
helps  Can  Co.,  Baltimore,  Md. 

'hillips  Can  Co.,  Cambridge,  Md. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 
hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
iansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

».  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CAR  ICERS,  Portable. 

Link  Belt  Co.,  Chicago,  Ill. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corcoration,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Link  Belt  Co.,  Chicago,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CASTINGS. 

Link  Belt  Co.,  Chicago,  Ill. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Link  Belt  Co.,  Chicago,  Ill. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston.  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag^ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

Link  Belt  Co.,  Chicago,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 
Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Link  Belt  Co.,  Chicago,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Cruwn  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
FERTILIZER. 

American  Cyanamid  Co.,  New  York  City. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co  ,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


ICE  SLINGERS. 

Link  Belt  Co.,  Chicago,  Ill. 

INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 
Hamilton  Copper  &  Brass  Works,  Haniilton,  Ohio. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Bsrhn-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
A  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KNIVES,  Miscellaneous. 

H.  C.  Chapman,  Detroit,  Mich. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Rainbow  Lithographing  Co.,  Cincinnati,  Ohio. 
Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
LACING.  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  IlL 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Crites  Moscow  Seed  Growers,  Moscow,  Idaho. 
Gallatin  Valley  Seed  Co.  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  VINER  FEEDERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

H.  C.  Chapman,  Detroit,  Mich. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Huntley  Manufacturing  Co.,  Brccton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation.  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Crites  Moscow  Seed  Growers,  Moscow,  Idaho. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

Rohm  &  Haase  Co.,  Philadelphia,  Pa. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

Link  Belt  Co.,  Chicago,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STOKERS  (Automatic). 

Link  Belt  Co.,  Chicago,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niag^ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Tri-State  Packers  Asso.,  Easton,  Md. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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LINK-BELT 

C  H  A  I  N  S  WCONVEYORS 
TRANSMISSION  EQUIPMENT 


•  Canners  and  packers  have  long  known 
through  actual  use  that  Link-Belt  cost-reduc¬ 
ing  mechanical  handling  and  power  trans¬ 
mitting  equipment  is  durable,  dependable, 
and  economical,  being  built  to  last,  and  to 
operate  at  maximum  efficiency.  Send  for 
a  copy  of  General  Catalog  No.  700. 

Link-Belt  Company,  Chicago,  Philadelphia,  Indian¬ 
apolis,  Atlanta,  Baltimore,  San  Francisco,  Toronto, 
or  any  of  our  other  offices,  located  in  principal  cities. 


All  types  of  chains  and  attachments 


Green-Corn  and  Clean-Corn  Conveyors 


Sanitary  All-Steel  Peeling  Table  Conveyor 


Bearings  Collars,  Hangers,  Pulleys,  Take-ups 


Overhead  Trolley  Cooling  Conveyor 


Screw  Conveyor  handling  blanched  pumpkin 


Radial  Husk  and  Cob  Stacker 


P.I.V.  Gear  Variable  Speed  Transmission  Sorting  Corn  on  Flat-top  Belt  Conveyors  Silent  and  Roller  Chain  Drives 

See  us  at  the  Canners’  Show — Week  of  January  24th,  Stevens  Hotel,  Chicago 


Another  Annual  Meeting  •  with  the  good  fellowship 


so  evident  in  the  exchange  of  promotional  ideas  for 


your  great  industry  in  which  we  share  a  part, 


Each  year  we  anticipate  the  joy  of  your  com¬ 


panionship  •  always  we  aim  to  be  increasingly 


helpful  in  the  fulfillment  of  your  undertakings. 


